
Materials:

Storyboard
Script

Video Tape

Video Camera

Objective:

· To develop and produce a 30-45 second commercial. You will work as a group to invent a commercial product or a service and decide a motive appeal for this product or service. You will write the script, produce the storyboard and film the video as a group, you will edit the video and revise the storyboard on your own. You will receive two grades (group and individual). An Example: Nike. Just Do It!  

· Decide as a group who will play the role to produce/direct, technician, and talent(s). Remember that video production is a collaborative process. Always welcome input from the whole group.
· Choose the type of commercial that best illustrates the motive (aim, direction, cause) you selected.  Commercial types are: Comparison, Dramatic, Demonstration, Real People, Testimonial, Celebrity, and Voiceover.

· Develop a logo or graphic to represent your product in Photoshop. Create or bring in any props needed.

· Develop a Tag Line and Timing


Tag Line is important because it is your final statement.

 Example: 
 Got Milk? , 

”Don’t be caught out in the cold” (Heating and AC Commercial) or “Can you hear me now.” (Wireless Phone)

· Develop a Script

· Create a Storyboard: develop shots, transitions and setting (outdoors, indoors, classroom, etc.)

Part 1

· Invent Product or use a product already on the market but create a new commercial for the company – needs to be something unusual if you are using a “real product” or company.
· Delegate roles

Part 2

· Decide what commercial technique works best? It’s okay to incorporate several techniques as long as they work well together.

· What props will you use to help generate the images you want to shoot?

· What images and ideas will cast the product in the best light?

· What would be the best sequence in which to shoot your images and ideas?

· What setting will the commercial be shot?

· What type of music fits best with commercial? (if any used)

Part 3
Step1:
Write the script for your commercial. Use adjectives and metaphors to paint the 


best picture. 


Step 2:
Draw images on the storyboard in the order the shots will appear. Describe types 

of camera shots to be used (wide shot – WS, medium shot – MS, Close-up – CU). Indicate who will be in the shot.

Step 3: Storyboard - write in the spoken parts of text to correspond with images that correspond with your script. Editing text as you go along is always a good technique.

Step 4:
Decide where you want music or sound effects (we have lots of different sound

effects on CD’s)


Part 4

Be ready to shoot the commercial by having ALL appropriate materials needed. Develop a checklist if necessary.  You do not have enough time to skip a day of shooting if you forget to bring in necessary props. If you designate yourself to bring something for the commercial, then you are responsible for having that item ready and available on production day.

Commercials are due on:   

RUBRIC FOR COMMERCIAL







       Points Possible
   Points Earned

Script approved prior to filming


         5

   _____________

Storyboard approved prior to filming


         5

   _____________

Appropriate Length (30-45 seconds)


       20

   _____________

Title and credits




         5

   _____________

Transitions
                                                                     5               _____________

Effects (Project 8 in textbook)                                           10               _____________

Creation of Product




       10

   _____________

Creativity





       10

   _____________

Audience Appeal




       15

   _____________

Overall Effectiveness (audio, editing, camera shots)        15

   _____________

Deductions:


(10 points per day late, etc)




   _____________

TOTAL





       100
   _____________

