Demographic Segmentation

Test Key
Use information presented to your through the Power Point Presentation and through your Internet research activities to answer each of the following questions. You must use complete sentence and paragraph form to answer each question. Your answers will be graded based on how many details you include from the presentation.

1. Define the term “Market Segmentation”.

· Involves breaking down the total market into smaller groups of buyers with similar needs and interests.

· These are called market segments.

2. What are the four types of marketing segmentation?

· Demographics

· Psychographics

· Geographics

· Benefits Derived

3. What are the benefits to a business that segments the market?

· Better matching of customer needs

· Enhanced profits for business

· Better opportunities for growth

· Retain more customers

· Target market communications

· Gain share of the market segment

4. Define the term “Demographic Segmentation” and discuss the major variables used in this type of segmentation.

· Dividing the market into groups based on variables such as age and income

· Demographic segmentation variables are amongst the most popular bases for segmenting customer groups

· Customer wants are closely linked to variables such as age and income

· There is often much data available to help with demographic segmentation

· Age
· Life Cycle Stage
· Gender
· Income
· Social Class
· Others could include ethnicity and religion, anything quantifiable.

5. Define “psychographic segmentation” and discuss the types of businesses that have been created because of this type of segmentation.

· Refers to people’s interests and values

· Segmented by the way they spend their time and make lifestyle choices

· Responsible for bowling alleys, sports stores, swimming pools, big screen televisions, and religious bookstores.
· Discuss the main psychographic segmentation variables and what products are marketed based on each of these variables.
· Marketers segment markets by social class for the promotion of products such as cars, clothes, home furnishings, and leisure activities. 

· When segmenting a market according to consumer lifestyles, marketers promote their products as expressions of those lifestyles, such as the promotion of natural fiber products as ideal for a natural, healthy, active life.

·  Marketers use personality factors to segment markets by giving their products personalities that match consumer personalities. Typically this strategy is used to promote products such as women's cosmetics or sports drinks. 

6. Explain briefly how demographic segmentation data is different from psychographic segmentation data.

Demographic data is very “quantifiable”, or easily measured. There is no gray area, people fit into an income range, an age range, etc.
Psychographic data is more difficult to measure. The variables, such as interests, hobbies, lifestyles, are harder to track and people change throughout their life times.
7. List sources for demographic segmentation data and what type of data can be found in each source.

· US Census Bureau
· US Department of Labor
· American Fact Finder
· Local Chamber of Commerce
