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Consumer is a broad label for any individual or household that use goods and services generated within the economy. The concept of a consumer occurs in different contexts, so that the usage and significance of the term may vary. Typically when business people and economists talk of consumers, they are talking about a person as consumer. However there is a trend in marketing to individualize the concept. Instead of generating broad demographic profiles and psycho-graphic profiles of market segments, marketers have started to engage in personalized marketing, permission marketing, and mass customization. There is increasing backlash from the public over use of the label "consumer" rather than "customer", with many finding it offensive and derogatory. 
Consumers influence the consumer services industry. In a Capitalist economy, the consumer controls services by supply and demand. Consumers are interested in particular services and they are only willing to pay certain amounts. In all free market economies worldwide, the consumer plays a major role in what goods ands services can and will be produced or provided. The government may set forth some standard as to what services can and will be accepted, but the driving force behind consumer services is the consumer who is actually paying for that service. The consumer is the backbone of the American Retail Sales System. The consumer drives the economy by purchasing goods and services from vendors. The law primarily uses the notion of "consumer" in relation to consumer protection laws, and the definition of consumer is often restricted to living persons (i.e. not corporations or businesses) and excludes commercial users. A typical legal rationale for protecting the consumer is based on the notion of policing market failures and inefficiencies, such as inequalities of bargaining power between a consumer and a business. As all potential voters are also consumers, consumer protection takes on a clear political significance.
In the U.S. economy, jobs can be categorized into two sectors. Two major sectors in the U.S. economy, as identified by the U.S. Standard Industry Classification System are: the goods-producing sector and the service-producing sector. The goods-producing sector includes agriculture, forestry, and fishing; mining; construction; and manufacturing. The service-producing sector includes the divisions of transportation, communications, and utilities, wholesale trade; retail trade; finance, insurance, and real estate, public administration, and services.
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