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Family and Consumer Sciences
To accompany the Consumer Services Curriculum.

	CTAE Resource Network, Instructional Resources Office, 2010

	Georgia Performance Standards:

FCS-CA-4
Students will identify effective practices for purchasing consumer



goods and services.

e)
Explain the process of comparison shopping.

See the end of this document for complete GPS listing


Student Information Guide

Directions:

Use the information in this student information sheet to complete the accompanying student study sheet. Complete all items on the study sheet and turn in to the teacher.  

[image: image8.png]RESOURCE NETWORK
RE-ENGINEERING FOR GEORGIA



[image: image1.jpg]


  The Internet and Shopping
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The surge of information on the internet in the late nineties made room for a variety of new services and resources, especially services concerning consumer activity. One of these services was found to be especially profitable: price comparison services. A price comparison service (also known as shopping comparison or price engine) is a site where prices for specific products are listed for comparison. Price comparison services were initially implemented as client-side add-ins to the Netscape and Internet explorer browsers, and required that additional software be downloaded and installed. After these initial efforts, comparison shopping migrated to servers so that the service would be accessible to anyone with a browser. Services are now offered by websites dedicated to price comparison and by major portals such as Yahoo!, Amazon, PriceGrabber, and Cheap Uncle. These services don’t usually sell any product, but they still make a lot of money by providing a connection between a consumer and a supplier. What’s the incentive to use such a service? Consumers can see which companies have the lowest prices for the product they need, and suppliers can advertise in a high traffic channel where consumers are intent on buying. All around, everybody wins, including price comparison services; services such as these usually make their money advertising based on their site.
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  Price Comparison Services

Firms have developed technology that search retailers’ websites for prices and store them in a central database. Users then search for a product, and see a list of retailers and prices for that product. Advertisers do not pay to be listed, but pay for every click on a price. Price search engines have evolved to provide consumers sophisticated price-tracking tools, such as price drop alerts and price history tracking. One way price comparison sites can collect data is directly from merchants. Retailers who want to list their products on the website then supply their own lists of products and prices, and these are matched against the original database.

Mobile Devices
Mobile comparison shopping is a growing subset of comparison sites/applications. Due to the nuances of mobile application development, different product strategies have been pursued. SMS-based products allow users to find product prices using SMS-based interaction (example: TextBuyIt by Amazon), mobile web applications allow users to browse mobile optimized websites (Example: Google Product Search Mobile), and at the heavier end - native client applications installed on the device which offer features such as bar code scanning (Example: Barnes & Noble Iphone app).

Business Models

Price comparison sites typically do not charge users anything to use the site. Instead, they are monetized through payments from retailers who are listed on the site. Depending on the particular business model of the comparison shopping site, retailers will either pay a flat fee to be included on the site or pay a fee each time a user clicks through to the retailer web site or pay every time a user completes a specified action - for example, when they buy something or register with their e-mail address. Comparison shopping sites obtain large product data feeds covering many different retailers from affiliate networks such as LinkShare and Commission Junction. There are also companies that specialize in data feed consolidation for the purpose of price comparison and charge users for accessing this data. This has since been expanded the technology for business consumers in recruitment. When products from these feeds are displayed on their sites they earn money each time a visitor clicks through to the Merchant's site and buys something. Search results may be sorted by the amount of payment received from the merchants listed on the web site.

[image: image3.jpg]


   Georgia Performance Standards

FCS-CA-4
Students will identify effective practices for purchasing consumer



goods and services.

e)
Explain the process of comparison shopping.

[image: image4.jpg]


   License & Verification

Text is available under the Creative Commons Attribution-ShareAlike License; additional terms may apply. See Terms of Use for details. - http://creativecommons.org/licenses/by-sa/3.0/

Wikipedia® is a registered trademark of the Wikimedia Foundation, Inc., a non-profit organization.

Website Sources: 
http://en.wikipedia.org/wiki/Price_comparison_service
This document, originally from Wikipedia, has been modified
and the information has been independently verified.
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