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COURSE:  

Consumer Awareness
UNIT 4: 
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Annotation: 
Advertising impacts consumers daily. Consumers need to be knowledgeable of the various advertising techniques companies use to sell their product in order to make well-informed purchasing decisions. Consumers need to be aware of their rights and responsibilities, the details of warranties and contracts, and the appropriate way to file and effective consumer complaint. Consumers also need to be aware of how to perform comparison shopping so that they may obtain the best product possible using their available resources.  

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
8 hours

Author:
Kindra Watters, Samantha Henderson, and Alyssa Elrod 

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


a. Explore the effect of advertising on consumer decisions.

b. Identify consumer rights and responsibilities. 


c. Evaluate ways to solve performance and design problems, billing errors, or misunderstandings to satisfy the consumer.


d. Identify the major differences between basic contractual obligations, warranties, and contracts.


e. Explain the process of comparison shopping.
GPS Academic Standards:
ELA12W1
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
SSEF1
The student will explain why limited productive resources and unlimited wants results in scarcity, opportunity costs, and trade-offs for individuals, businesses, and governments.
SSEF3
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties.

National / Local Standards / Industry / ISTE:
NSFCS3.5
Demonstrate skills needed for product development, testing, and presentation.
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Enduring Understandings: 
•
Advertisers employ different strategies to better sell their products to consumers.
•
Product research allows consumers to make well-informed purchasing decisions.

Essential Questions: 
• What factors influence which products consumers buy?
 

• What is advertising?

• What techniques and different mediums do companies use to effectively present their products to consumers? 

• What factors do consumers consider when purchasing a product? 

• What is the appropriate and most effective way for a consumer to complain about a product?


• What are the different rights and responsibilities consumers have?


• What is the role of the Federal Trade Commission and the Bureau of Consumer Protection?  


• How do warranties and contracts affect consumers?
Knowledge from this Unit:  
Students will be able to:
• Define terms associated with consumer goods and services.
• Explain various aspects and advertising techniques that influence consumer decisions.

• Write an effective consumer complaint letter.

• Describe the purpose of the Bureau of Consumer Protection.
• Discuss warranties and contracts as they apply to consumer goods and services. 

Skills from this Unit:  
Students will be able to:
• Make informed purchasing decisions as a consumer.

• Respond correctly to consumer complaint situations. 
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

_X Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
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•
LESSON 1: Introduction to the Effect of Advertising on Consumer Decisions  


1.
Identify the standards. Standards should be posted in the classroom.
FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


a. Explore the effect of advertising on consumer decisions.
2.
Review Essential Question(s). Post Essential Question(s) in the classroom. 


• What is advertising?

• What techniques and different mediums do companies use to effectively present their products to consumers? 

• What factors do consumers consider when purchasing a product? 
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Service Contract:
	Warranty:
	Implied Warranty: 

	An optional service agreement that may be purchased to provide protection beyond the warranty. Often called an “extended warranty.”
	Guarantee about the soundness of a product or service.

	Warranty that is legally in effect even though it is not in writing.


	Full-Warranty:
	Limited-Warranty:
	Small Claims Court:

	Meets the five federal standards for comprehensive warranties as specified in Magnuson-Moss Warranty Act.

	Does not meet one or more of the five federal standards, but still provides valuable protection.
	A court of law that resolves disputes involving sums under a certain amount by a judge. Amounts vary from state to state. 



	Class Action Suit:
	Comparison Shopping:
	Media:

	A law suit filed on behalf of a group of people who have the same complaint.



	Checking several alternatives to make sure you are getting the best price/value for an item.
	Channels of mass communications such as: newspapers, magazines, radio, television, and related web sites.


	Mediation:
	Arbitration:
	Consumer Advocate:

	Process in which two parties try to resolve a dispute with the help of a neutral third party.

	Procedure in which a neutral person or panel listens to both sides of a dispute, weighs evidence, and reaches a decision.
	People or organizations that work on behalf of consumers.


	Consumer Affairs Department:
	Consumer Action Panel:
	Marketplace:

	Department of a business that communicates with customers.

	Groups formed by trade associations to address consumer complaints.
	All goods and services available for sale to the general public. 



	Retailers:
	Unfinished Comparison:
	Consumer:

	Those that sell goods and services directly to the consumer.

	Phrases like: “Works better in poor driving conditions!” This comparison may be true, but is unfinished. Works better than what?
	Someone who uses goods and services. 

	Goods:
	Services:
	Lifestyle:

	Physical objects that are produced.
	Actions that are performed.
	Associates the product with a particular style of living.

	Peer Approval/Bandwagon:
	Rebel:
	Beauty Appeal:

	Associates product use with friendship/ acceptance. Advertisements make individuals worry that they will not be well-liked if they don’t use a certain product.

	Associates products with behaviors or lifestyles that oppose society’s norms.

	Beauty attracts us; we are drawn to beautiful people, places, and things. Companies trying to advertise specific products often use models to make the consumer feel like they will experience the same benefits if they use the product.

	Testimonial/Celebrity Endorsement:
	Escape:
	Incentives/Promotions:

	By purchasing this product consumers are led to believe they will attain characteristics similar to the celebrity or “professional” trying to sell the item.


	Individuals can imagine adventures they cannot have; the idea of escape is a dream.


	Add value to the purchase by using: price savings, product samples, gifts and contests. We often see signs such as Clearance, White Sale, or Going-out-of-Business. They attract consumers to the store to buy the sale priced items along with other regular priced items. Coupons and rebates are very popular because consumers like to economize and save money. Consumers need to carefully read the details about these items; including the small print to be sure they are actually saving money.



	Slogans:
	Logos:
	

	Short phrases (no longer than 7 words) that contain the entire message of an advertisement and utilize rhythm, puns and alliteration. Slogans quickly attract the attention of consumers and make the messages easy to remember.
	Pictures or symbols that represent a company. Consumers identify a product or company with the logo.

	


4.
Interest approach – Mental set


Tell students that a company has just released a brand new product. Ask students to consider the following purchasing factors and rank the factors from highest to lowest regarding their importance in the student’s purchasing decision.   


• Cost of the item


• A friend has the item


• Recent television, newspaper, or internet ad made the item seem appealing


• Loyalty to the brand or company who produces the item  

5.
 Ask students what they know about advertising. Suggest that students give examples of the types of advertisements they encounter in daily life. Ask students why they think advertising is important in our world today. Define advertising for the students asking them to copy this definition into their notes. 


Advertising – when a company informs consumers about their product and why the consumer should purchase this product. 
6. 
Discuss the various mediums that advertisers use to present their products to consumers. Ask students which of the mediums seem more appealing and about how technology has changed the world of advertising. Be sure to mention the following mediums of advertisement in the class discussion:




• Mail




• Magazines




• Billboards




• Radio and Television




• Internet




• Infomercials




• Displaying ads at sport’s games or events on planes, boats, vehicles, etc. 

7. 
Ask students what they know about various advertising techniques. Explain to students why it is important for a consumer to be well informed about various advertising methods. Discuss the concept of deceptive advertisements and how companies may try to take advantage of the consumer to make a profit. 

8.
 Summary


Ask students what they have learned about advertising. Challenge them to be an informed consumer in their next purchases.   

•
LESSON 2: Consumer Rights and Responsibilities   


1.
Identify the standards. Standards should be posted in the classroom.

FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


b. Identify consumer rights and responsibilities. 

2.
Review Essential Question(s). Post Essential Question(s) in the classroom.

• What are the different rights and responsibilities consumers have?


• What is the role of the Federal Trade Commission and the Bureau of Consumer Protection?  
3.
Ask students what they know about consumer rights and responsibilities. Explain the following information regarding consumer rights and responsibilities to students. 
Consumers have the right to:


• Safety


• Be informed


• Choose


• Be heard


• Redress (legal action on the violation of laws)

• Consumer education


• Service

Consumers have the responsibility to:


• Use products safely


• Use information wisely


• Choose carefully


• Speak up


• Seek redress


• Learn


• Reward good service 

4. 
Give students a copy of the CA_4_Federal Trade Commission handout. Ask students to read the handout. Discuss the information presented in the handout with students.

5. 
Summary


Ask students what they have learned about consumer rights and responsibilities. Ask students to explain the role of the Federal Trade Commission. 
•
LESSON 3: Resolving Consumer Complaints

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


c. Evaluate ways to solve performance and design problems, billing errors, or misunderstandings to satisfy the consumer.

2.
Review Essential Question(s). Post Essential Question(s) in the classroom.
• What is the appropriate and most effective way for a consumer to complain about a product?

3.
Interest approach – Mental set

Have students visit a company’s website to find out and report to the class how that company handles complaints.

4.
Give students a copy of the CA_4_Customer Complaints handout. Have students read the information. Discuss the information presented in the handout with the students.

5. 
Ask students to write a letter of complaint to a store manager of about a fictitious problem with a recently purchased product. Give students a copy of the CA_4_Complaint Letter to serve as an example. 

6. 
Summary


Ask students to explain the four steps to effective complaints.  

•
LESSON 4: Warranties and Contracts

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


d. Identify the major differences between basic contractual obligations, warranties, and contracts.

2.
Review Essential Question(s). Post Essential Question(s) in the classroom.

• How do warranties and contracts affect consumers? 
3.
Ask students what they know about warranties and contracts. What type of objects have they purchased that came with a warranty? Were they asked to purchase an extended warranty? 

4. 
Write the definition of warranty and contract on the board asking students to copy these definitions into their notes.  

Warranty – a guarantee for a length of time that the consumer can depend on a product that will not be defunct


Contract – a binding agreement that lists services/product performance expected for a duration of time.

5.
Give students the CA_4_Warranty Student Information Guide handout. Ask students to read the information. Discuss the information presented in the handout with students.

6. 
Summary


Ask students what they have learned about warranties and contracts. Tell them to give examples where warranties and contracts are effective and non-effective.    
•
LESSON 5: Comparison Shopping

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


e. Explain the process of comparison shopping.

2.
Review Essential Question(s). Post Essential Question(s) in the classroom.

• What factors influence which products consumers buy? 
3.
Interest approach – Mental set

Ask students what was the last major item they purchased and how much research they performed before buying the item. Explain to students that although comparison shopping may require more time from the consumer, it usually results in the consumer receiving benefits such as a lower price or better quality item.
4. 
Have students discuss the following factors about their shopping habits. Have students copy this information into their notes.  


• Cost


• Convenience in preparation or use


• Advertising


• High nutritional value


• Lack of artificial coloring or preservatives


• Trying something new


• Familiarity with the brand


• Organically produced


• Recommendations of friends 


• Other (list)

5. 
Give students the CA_4_Student Information Guide Online Price Comparison Services. Ask students to read the information. Discuss the information presented in the student information guide with the students. 

6.
As a class, determine shopping strategies that might help save money, choose the best product, etc. Write this information on the board and have students copy it in their notes.  

7. 
Summary



Ask students what they have learned about comparison shopping. Ask them to provide example scenarios 
where comparison shopping could prove to be beneficial to the consumer.  
•
LESSON 6: Consumer Goods and Services Review 

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CA-4
Students will identify effective practices for purchasing consumer goods and services.


a. Explore the effect of advertising on consumer decisions.

b. Identify consumer rights and responsibilities. 


c. Evaluate ways to solve performance and design problems, billing errors, or misunderstandings to satisfy the consumer.


d. Identify the major differences between basic contractual obligations, warranties, and contracts.


e. Explain the process of comparison shopping.
2.
Review Essential Question(s). Post Essential Question(s) in the classroom.
3. 
Show students the CA_4_Consumer Goods and Services Review PowerPoint. 
4. 
Summary


Ask students what they have learned about consumer goods and services from this unit. 
•
ATTACHMENTS FOR LESSON PLANS

•
CA_4_Student Information Guide Online Price Comparison Services
•
CA_4_Federal Trade Commission
•
CA_4_Customer Complaints

•
CA_4_Complaint Letter 
•
CA_4_Warranty Student Information Guide
•
CA_4_Consumer Goods and Services Review PowerPoint.
•
NOTES & REFLECTION: 

The University of Arizona Family Economics and Financial Education website provides a variety of supplemental resources that may be used with this unit. Resources available include PowerPoints on comparison shopping and advertising.
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Culminating Unit Performance Task Title: 
Compare that Price
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Ask students to perform online comparison shopping on a specifically assigned product. Instruct students to research their product using websites such as PriceGrabber, Yahoo!, and Amazon. Tell students to read several reviews regarding the product and look up the reliability of various sellers. Have students construct a table of the various sellers and their reliability and the reviews and prices of the product.  Tell students to choose which seller they would purchase the product from. Ask students to write a brief paragraph about why they chose this product and seller and which advertising techniques influenced this purchase. 
Attachments for Culminating Performance Task: 
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Web Resources:

• http://www.ftc.gov/bcp/about.shtm


• http://www.wikipedia.org/


• http://www.fefe.arizona.edu/
Materials & Equipment: 
•
Board and markers
• 
Computers

•
Internet access

•
Slide Show Software 

21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	X
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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