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Career, Technical, & Agricultural Education







PATHWAY:  
Consumer Services
COURSE:  

Consumer Awareness
UNIT 5: 

Programs and Services
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Annotation: “Think Green” has been quite a popular topic over the last couple of years. Consumers need to be aware of the how to promote environmental protection. In this unit, students will look agencies and regulations that will help conserve resources and protect the environment.

Grade(s):  
	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  Three 50 minute periods 
Author: 
Helen Hawver
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
[image: image2.jpg]% FOCUS STANDARDS




GPS Focus Standards: 
FCS-CA-5
Students will analyze various consumer programs and services.

a)
Identify consumer programs, information, and services.

b) 
Describe agencies engaged in environmental protection and the services


provided.

c)
Identify local and state regulations relating to the conservation of natural


resources.

d)
Outline behaviors consumers can use to conserve resources and maintain


the environment.

GPS Academic Standards:


ELA12W1
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
NSFCS3.4 
Analyze resource consumption for conservation and waste management




practices.

[image: image3.png]% UNDERSTANDINGS & GOALS





Enduring Understandings: 
Many sources are available to find information on consumer programs, information, and services. Agencies engaged in environmental protection and services are found on the state and federal levels. These are in charge of local and state regulations relating to the conservation of natural resources. Consumers can conserve resources and maintain the environment through personal commitment and changes in behavior.
Essential Questions: 
· What are some common consumer programs, information, and services?
· What are some of the agencies engaged in environmental protection and what are the services provided?
· What are the local and state regulations relating to the conservation of natural resources?
· What are some behaviors consumers can use to conserve resources and maintain the environment?
Knowledge from this Unit:  
Students will be able to:

· Describe the basic consumer programs, information, and services.
· List agencies which engage in environmental protection and the services.
· List local and state regulations relating to the conservation of natural resources.
· Describe behaviors consumers can use to conserve resources and maintain the environment.
Skills from this Unit:  
Students will be able to:

· File complaints with the Better Business Bureau.
· Find information on consumer services-related websites.
· Demonstrate behaviors that can be used to conserve resources and maintain the environment.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	
	Group project

	X
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

_X_ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	X
	Constructed Responses

	
	_X_ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions:
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•
LESSON 1:  INTRODUCTION TO CONSUMER PROGRAMS AND SERVICES

1.
Identify the standards. Standards should be posted in the classroom.
FCS-CA-5
Students will analyze various consumer programs and services.

a)
Identify consumer programs, information, and services.

b) 
Describe agencies engaged in environmental protection and the services


provided.

c)
Identify local and state regulations relating to the conservation of natural


resources.

d)
Outline behaviors consumers can use to conserve resources and maintain


the environment.

ELA12W1
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

NSFCS3.4 
Analyze resource consumption for conservation and waste management practices.

2.
Review Essential Questions. Post Essential Questions in the classroom. 
· What are some common consumer programs, information, and services?
· What are some of the agencies engaged in environmental protection and what are the services provided?
· What are the local and state regulations relating to the conservation of natural resources?
· What are some behaviors consumers can use to conserve resources and maintain the environment?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Better Business Bureau
	Department of Natural Resources
	Greenpeace 

	Carbon Footprint
	Environmental Protection Agency
	Natural Resources Defense Council

	Consumer Product Safety Commission
	Food and Drug Administration
	Recycling

	Consumer Reports
	Go Green!
	


4.
Consumer Match

· Have students complete the Consumer Match assignment.

· See attached supplementary files.
·  Once students have finished the assignment, use the Consumer Match Answer Key to check students’ work.

· See attached supplementary files.
·  Take students to the websites of the:
· Better Business Bureau

· Consumer Product Safety Commission

· Consumer Reports

· Food and Drug Administration

· Show students how to:

· File a complaint with the BBB.
· Find information on product recalls on the CPSC site.
· Interpret Consumer Reports information.
· Find information on the FDA site.
5.
Consumer Reports Article 

· Note: Teachers may want to subscribe to Consumer Reports either personally or through the media center. 
· Have students find an article on product review in a consumer reports magazine.
· Instruct students to write a reflection on the article, stating what product was reviewed and what the general findings of the study were.
· Tell students to reflect on if they have – or will ever – use the product, their experiences with the product, and any suggestions they would make about the product. 
LESSON 2:  ENVIRONMENTAL PROGRAMS AND SERVICES

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· What are some of the agencies engaged in environmental protection and what are the services provided?
· What are the local and state regulations relating to the conservation of natural resources?
2.
The Environmental Protection Agency 

· Explain to students the EPA exists to take action on environmental issues, such as the Clean Water and Clean Air Acts, and to educate consumers on how to help protect and sustain the environment.

· Have students visit http://www.epa.gov/ 
· Show students some the acts the EPA has put into place.

· Discuss any current issues with the environment and the EPA’s involvement with them. 

· Tell students consumers can also report violations to laws and regulations directly to the EPA. 
· There is a list of violations on the EPA website, as well as a list of agencies to which the violation can be reported. 

3.
Natural Resources Defense Council 

· Explain to students the NRDC is a non-profit organization made up of lawyers, scientists and other professionals to help preserve the earth and its natural resources. 

· Have students visit http://www.nrdc.org/about/ and watch the three short videos about how the NRDC was founded and the basis of its mission.

4.
Greenpeace

· Tell students Greenpeace is a non-profit organization that aids in helping find solutions for environmental issues.
· Show students the slideshow found at http://www.greenpeace.org/usa/photosvideos/slideshows/about-us.
5.
The History of…

· Have students look up the history behind environmental issues, including:

· Asbestos

· Lead-based paint

· Fertilizers

· CFCs

· Have students create a timeline about the issue with the following information:

· What is the product used for in the environment?

· What makes the product dangerous?

· How does the product threaten the environment?

· What laws have been put into place to either eliminate or restrict the use of the product?

6.
Local and State Laws

· Have students visit http://www.epa.gov/lawsregs/states/ga.html and explore Georgia’s laws pertaining to environmental factors.
· Review the laws and regulations as a class.
· Also have students visit http://www.gaepd.org and discuss Georgia’s laws about land, air, water and hazardous wastes. 
· Lead a brief discussion about some of the laws.
· Ask students, “Had you ever heard of any of these laws?”
· Why do you think environmental protection laws are needed?
· How do environmental laws affect businesses?
· Have any of you ever heard of the term “outsourcing?”
· Why do you think companies outsource because of environmental regulations?
7.
Enforcement Agencies Project

· Divide the class into five groups and assign each one of the following agencies:
· EPA
· Natural Resources Defense Council
· Greenpeace
· Georgia State Laws
· Have the groups research their assigned topic and the role of the agency in the Deepwater Horizon oil spill disaster of April 2010.
· Instruct each group to create a PowerPoint slide based on the information they learned.
· Combine all the slides into one class PowerPoint and have each group present their slide to the class.
· Allow time for discussion about each of the agencies and laws.
•
LESSON 3:  CONSUMERS GOING GREEN

1.
Review Essential Question(s). Post Essential Questions in the classroom. 
· What are some behaviors consumers can use to conserve resources and maintain the environment?
2.
What Are You Doing Already?

· Have students visit http://www.epa.gov/climatechange/kids/calc/index.html#calc=instructions.

· Instruct students to take the brief quiz on saving carbon dioxide.

· Lead a brief discussion about conserving energy.

· Ask students, “What does it mean to conserve energy?”

· What sorts of things do you already do to conserve energy?

· Why is conservation important?

· Did anything on the quiz surprise you about ways to save energy? If so, what?
3.
How Big is Your Footprint?
· Have students take the quiz on http://www.earthday.net/footprint/flash.html. 
· After taking the quiz, instruct students to click on links to learn about their carbon footprint and what they can do to help the environment.

4.
What’s going on in My Neighborhood?

· Have students visit http://www.epa.gov/epahome/commsearch.htm and enter their zip code to find a database of information on recycling and environmental issues.

5.
Go Green Promotion
· Note: This is part of the Culminating Performance Task.

· Split the class into small groups and have students design a poster or video commercial for a “Go Green” promotion.

· Their presentation and visual aids should include the following:

· Concentration on one “Go Green”-related topic

· Examples:
· Reusable shopping bags

· Reduce, Reuse, Recycle

· Compost machines

· Reusable water bottles

· Hybrid cars

· Compact florescent light bulbs

· Low-flow bath fixtures

· Slogan for the topic

· How the topic is helping to protect the environment

· Where the products can be purchased

· Allow students to present their commercials or posters to the class.

6.
Reduce, Reuse, Recycle
· Note: If your school has an environmental science class or club, try to partner with them on this activity.
· Have students create a list of ways the class can reduce, reuse, or recycle materials used in the classroom.

· If your school does not already have one, allow students to brainstorm and design a recycling program for paper, aluminum, and plastic.

•
ATTACHMENTS FOR LESSON PLANS

Consumer Match
Consumer Match Answer Key
Go Green Promotion Rubric

•
NOTES & REFLECTION: 

If additional information or ideas are needed, Georgia has its own environmental education website at http://eeingeorgia.org/core/default.aspx?s=0.0.68.4863. There are several links to lessons that can be co-taught with science teachers. Georgia is also part of the Clean Air Campaign, which offers lessons to teachers who register at http://www.cleanaircampaign.org/. Lesson plans such as the “Green Teen Driver” and the “Green Music Scene” may spark the interest of high school students. 
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Culminating Unit Performance Task Title: 
Go Green Promotion
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Students will create a poster or a commercial for a “Go Green” product. The promotion will include a description of the product as well as how the product helps the environment. Students will develop a catchy slogan and locate places to purchase these products. Through this project, students are learning what resources are available to help conserve resources and maintain the environment. 
Students with special needs may need several modifications to this project. The poster option may be best for these students. Modifications for the presentation aspect of the project may need to be made for those whose disabilities inhibit them from making presentations. These students can make arrangements to present the project in front of their special education teacher or the classroom teacher only. 

Those students who enjoy a challenge may want to select the compost machine as their product. Simple directions for building a compost machine can be found on the internet. These students may want to build their own compost machine as part of their project. Another option, that would need the principal’s permission first, would be for these students to build a compost machine at the school. 

Attachments for Culminating Performance Task: 
Go Green Promotion Rubric
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Web Resources:
· http://www.epa.gov/ 
· http://www.epa.gov/climatechange/kids/calc/index.html#calc=instructions 
· http://www.earthday.net/footprint/flash.html 

· http://www.epa.gov/epahome/commsearch.htm 

· http://eeingeorgia.org/core/default.aspx?s=0.0.68.4863 

· http://www.epa.gov/lawsregs/states/ga.html 

· http://www.nrdc.org/about/ 

· http://www.nrdc.org/ 

· http://www.greenpeace.org/usa/photosvideos/slideshows/about-us 

· http://www.greenpeace.org/usa/ 

· http://www.cpsc.gov/ 

· http://www.fda.gov/default.htm 
· http://www.bbb.org/ 

· http://www.gadnr.org/ 

· http://www.consumerreports.org/cro/index.htm 

· http://www.gaepd.org/ 

Materials & Equipment: 
· Consumer Reports Magazines or Subscription
· Internet

· Poster Board

· Video Equipment

· Markers

· Scissors 

21st Century Technology Used: Type an “X” in the boxes to indicate 21st century technology used in this lesson. 
	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	X
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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