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Career, Technical, & Agricultural Education







PATHWAY:  
Consumer Services
COURSE:  

Consumer Finance
UNIT 11: 

Spending Decisions
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Annotation: 
This unit includes lessons on planning purchases, the impact of media on purchases, and budgeting basics.  Students will create an initial budget and then alter it based on several scenarios.

Grade(s):  
	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
4 hours
Author: 
Kayla Calhoun
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CF-12
Students will discuss the importance of the consumer in the marketplace.

a) Explain guidelines for planning purchases.

b)
Discuss various financial services for purchasing.

c)
Explain budgeting of resources to include food, clothing, shelter, and transportation.

d)
Determine the impact of media messages on spending decisions.

GPS Academic Standards:
SSEF1 
The student will explain why limited productive resources and unlimited wants result in scarcity, opportunity costs, and trade-offs for individuals, businesses, and governments.

MM1P1

 Students will solve problems (using appropriate technology).

MM1P4 

Students will make connections among mathematical ideas and to other disciplines.
National / Local Standards / Industry / ISTE:
NSFCS3.3 
Analyze factors in developing a long-term financial management plan.
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Enduring Understandings: 
•
Planning spending activities with the use of a budget is an important life skill and will prevent overspending in a particular area.  Spending decisions affect families, friends, co-workers, media, and many others. 
Essential Questions: 
· How can planning purchases prevent impulse buying?

· What are some financial services available for purchasing?

· Why should we budget our resources?
· How does the media impact consumer spending decisions?

Knowledge from this Unit:  
Students will be able to:
· Describe financial services for purchasing.
· List the components of a budget.

· Interpret a net gain or net loss in a budget.
Skills from this Unit:  
Students will be able to:
· Create a budget.
· Identify media influences on consumer spending.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	
	Group project

	
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

_X_ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
· Budget Buster Activity

· Budget Vocabulary Worksheet
· Making a Budget
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•
LESSON 1:  INTRODUCTION TO CONSUMERISM

1.
Identify the standards. Standards should be posted in the classroom.
FCS-CF-12
Students will discuss the importance of the consumer in the marketplace.

a)
Explain guidelines for planning purchases.

b)
Discuss various financial services for purchasing.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

· How can planning purchases prevent impulse buying?

· What are some financial services available for purchasing?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Budget
	Income
	Opportunity Costs

	Envelope systems
	Fixed expenses
	Variable expenses

	Gross income
	Net income
	Net gain/loss


4.
Interest approach – Mental set

· Ask students to give examples of times when they bought something impulsively.  
· Did they have buyer’s remorse?  Why?  Why not?
· How can you avoid impulse buying?  (HINT: Planning purchases!)
5.
Begin the Spending Decisions PowerPoint.  Present and discuss slides 1-3.

6.
Ask students to identify opportunities to plan purchases in advance. (i.e., Christmas, birthdays, etc.)


Scan the months ahead and identify opportunities to plan purchases.  How can you prepare now for buying then?  (Example: save $20/week from January until December for Christmas purchases)
7.
Activity:  Give students a purchasing scenario (ex: buying a car), and have them identify local financial services available that would allow them to purchase the good or service.
•
LESSON 2:  MEDIA AND CONSUMER SPENDING

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CF-12
Students will discuss the importance of the consumer in the marketplace.

d)
Determine the impact of media messages on spending decisions.


2.
Review Essential Questions. Post Essential Questions in the classroom. 
· How does the media impact consumer spending decisions?
3.
Interest Approach: Discuss the placement of automobiles in popular television and film and the resulting effects on sales of the spotlighted automobiles.  

· Specific examples: the 2005 Ford Mustang in American Dreams; the 2009 Chevy Camaro in Transformers
4.
Present and discuss slide 4 of the Spending Decisions PowerPoint.
5.
Homework: Ask students to bring in examples of media messages that have impacted their purchases.  Examples may include the media (article, advertisement, You Tube commercial or film/tv clip, etc.)  and/or the item they purchased.

6.  
Discuss how media messages impacted the purchase of the product.

•
LESSON 3:  BUDGETING

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CF-12
Students will discuss the importance of the consumer in the marketplace.

c)
Explain budgeting of resources to include food, clothing, shelter, and transportation.

2.
Review Essential Questions. Post Essential Questions in the classroom. 
· Why should we budget our resources?

3.
Interest Approach: Budget Buster

· Pass out the Budget Buster Activity handout for students to complete.

· The teacher may choose to use some budgeting forms from the following website:

http://www.daveramsey.com/tools/budget-forms/
· For students who need extra assistance on calculations, the following link goes to a tool that does the calculations for you.


http://www.daveramsey.com/tools/budget-lite/
(Both of these links are free).
· Give a prize to the student with the most points.

· Discuss the results.

4.
Present and discuss slides 5-9 of the Spending Decisions PowerPoint using the Teacher Information sheet.

4. 
Have students complete the Budget Vocabulary Worksheet as a Review.

5.
Performance Task: Making a Budget.  This activity should ideally stretch over 2-3 days in order to give students a chance to discuss real costs and incomes with adults.

6.
OPTIONAL: Have students visit http://www.mint.com.  Students may create an account that will help them create a spending plan and track spending.
•
ATTACHMENTS FOR LESSON PLANS

· Spending Decisions
· Budget Buster Activity
· Teacher Information
· Budget Vocabulary Worksheet

· Making a Budget
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Culminating Unit Performance Task Title: 
Making a Budget
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Students will use the attached worksheets to create a household budget.  An idea is to allow students to look up the costs of the dream career/house/car and the salary for their dream job and budget accordingly.
Students with special needs may use the Dave Ramsey websites from Lesson 3 to aid in their calculations.  To differentiate for more advanced students have them also figure out the taxes that will come out of their salary each pay-period and budget accordingly.

Optional:  Use the FEFE Curriculum for “Life in…” as a closing performance task.  This is a great class project to wrap up the lesson.  Details can be found at

http://www.fefe.arizona.edu/download-lessons/%20/%20/Finance%20Simulations/18.0%20Life%20In...
Attachments for Culminating Performance Task: 
· Making a Budget
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Web Resources:
•
http://www.mint.com

•
http://www.daveramsey.com/tools/budget-forms/

•
http://www.daveramsey.com/tools/budget-lite/
•
http://www.fefe.arizona.edu/download-lessons/%20/%20/Finance%20Simulations/18.0%20Life%20In...
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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