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Career, Technical, & Agricultural Education







PATHWAY:  
Consumer Services
COURSE:  

Consumer Skills
UNIT 10: 

Consumer Movement
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Annotation: 
This unit includes lessons on consumerism including the history of and the three different aspects of the Consumer Movement.  Students will learn what consumerism is and major issues in American consumerism including government agencies and how consumerism affects Americans.

Grade(s):  
	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
4 -5 fifty minute periods
Author: 
Cynthia Thomas and Dr. Frank Flanders
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CS-10
Students will investigate the history of the consumer movement.

a)
Examine the timeline of the consumer movement.

GPS Academic Standards:
ELA12W1 
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
National / Local Standards / Industry / ISTE:
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Enduring Understandings: 
•
There are three aspects to Consumerism, including Consumer Protection, the Benefits of Consumption, and Materialism in Consumption.
Essential Questions: 
•
What is Consumerism (the Consumer Movement)? 

•
What is the history of Consumerism?
•
What is Consumer Protection?

•
What are the benefits of Consumerism?

•
What is a materialistic attitude?


•
What is the anti-consumerism movement?
Knowledge from this Unit:  
Students will be able to:
•
Identify the three aspects of Consumerism.
•
Define the government agencies that protect consumer rights in the United States.
•
Explain the anti-consumerist movement.
Skills from this Unit:  
Students will be able to:
•
Trace the history of Consumerism in the United States.
•
Discuss how Consumerism has affected our country.
•
Discuss how materialism, an aspect of Consumerism, has affected our country.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test
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Instructional planning: 
•
LESSON 1:  INTRODUCTION TO CONSUMERISM

1.
Identify the standards. Standards should be posted in the classroom.
FCS-CS-10
Students will investigate the history of the consumer movement.

a)
Examine the timeline of the consumer movement.


2.
Review Essential Question(s). Post Essential Questions in the classroom. 

· What is Consumerism?
· What is the history of Consumerism?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall. Give students the Consumer Movement Vocabulary handout and have them write down the definitions of the terms as they go through the unit. 

	Goods
	Services
	Consumer

	Advertisement
	Budget
	Consumer Protection

	Better Business Bureau
	Food and Drug Administration
	Consumer Product Safety Commission

	Federal Trade Commission
	Coercive Monopoly
	Advertisement

	Bureau of Consumer Protection
	Warranty
	Full Warranty

	Limited Warranty
	Implied Warranty of Merchantability
	Implied Warranty of Fitness

	Materialism
	Anti-Consumerism
	Stimulus Checks 


4.
Interest approach – Mental set


Ask students the following questions:
· What does consumerism mean?

· What does it mean to be a consumer?

· What is the difference between a necessity and a want?

· Do you think most people base their consumer spending on needs or wants?

5.
Show students the PowerPoint History of the Consumer Movement. Have students take turns reading the information on the slides out loud to the class. 
6.
Summary:  Students will answer “What do you think?” on the final slide of the PowerPoint.
•
LESSON 2:  CONSUMER PROTECTION

1.
Review Essential Questions. Post Essential Questions in the classroom. 


•
What is Consumer Protection?
2.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Goods
	Services
	Consumer

	Advertisement
	Budget
	Consumer Protection

	Better Business Bureau
	Food and Drug Administration
	Consumer Product Safety Commission

	Federal Trade Commission
	Coercive Monopoly
	Advertisement

	Bureau of Consumer Protection
	Warranty
	Full Warranty

	Limited Warranty
	Implied Warranty of Merchantability
	Implied Warranty of Fitness

	Materialism
	Anti-Consumerism
	Stimulus Checks


3.
Hand out the Guided Notes – Consumer Protection and show the students the PowerPoint Consumer Protection.
4. 
Students will answer the questions on the final slide of the PowerPoint.
5. Summary Assignment:  Have students research warranties of popular vehicles.  They should compare different warranties and how they effect what car you purchase.  They can look at car dealership websites or car manufacturing websites for information.

6. Optional: Research the anti-consumerism movement and anti-consumerists using the Internet. Divide students into groups and let them role play different aspects and advocacies from the movement. 
•
LESSON 3:  BENEFITS OF CONSUMERISM

1.
Review Essential Questions. Post Essential Questions in the classroom. 



•
What are the benefits of Consumerism?
2.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Goods
	Services
	Consumer

	Advertisement
	Budget
	Consumer Protection

	Better Business Bureau
	Food and Drug Administration
	Consumer Product Safety Commission

	Federal Trade Commission
	Coercive Monopoly
	Advertisement

	Bureau of Consumer Protection
	Warranty
	Full Warranty

	Limited Warranty
	Implied Warranty of Merchantability
	Implied Warranty of Fitness

	Materialism
	Anti-Consumerism
	Stimulus Checks


3.
Hand out the Guided Notes – Benefits of Consumerism and show students the PowerPoint Benefits of Consumerism.
4. 
Summary Assignment (within PowerPoint): Students will have a debate over stimulus checks in this lesson.  Depending on time constraints, the teacher may choose to leave the debate to a separate day and actually conduct a debate session or to simply have the students write their reasoning on the board and have a class discussion.
•
LESSON 4:  MATERIALISTIC ATTITUDE 

1.
Review Essential Questions. Post Essential Questions in the classroom. 



•
What is a materialistic attitude?


•
What is the anti-consumerism movement?

2.
Interest Approach – Mental Set


Play a clip from the song “Material Girl.” Ask students what is actually meant by the phrase “Living in a material world, and I am a material girl. 

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Goods
	Services
	Consumer

	Advertisement
	Budget
	Consumer Protection

	Better Business Bureau
	Food and Drug Administration
	Consumer Product Safety Commission

	Federal Trade Commission
	Coercive Monopoly
	Advertisement

	Bureau of Consumer Protection
	Warranty
	Full Warranty

	Limited Warranty
	Implied Warranty of Merchantability
	Implied Warranty of Fitness

	Materialism
	Anti-Consumerism
	Stimulus Checks 


4.
Hand out the Guided Notes – Materialism in Consumerism and show students the PowerPoint Materialism in Consumerism.
5. Summary:  Students will complete the assignment on the final slide of the PowerPoint.
•
ATTACHMENTS FOR LESSON PLANS

•
Consumer Movement Vocabulary 

•
History of Consumerism
•
Consumer Protection
•
Guided Notes -Consumer Protection

•
Benefits of Consumption
•
Guided Notes - Benefits of Consumption
•
Materialism in Consumerism
•
Guided Notes - Materialism in Consumerism
•
NOTES & REFLECTION: 

Guided Notes are provided for each PowerPoint in the three part series on Consumerism.  The teacher may choose to edit these notes to fit their class.
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Culminating Unit Performance Task Title: 
Consumerism and Today’s Teen Editorial 

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Have students write a three to four paragraph newspaper editorial on the subject of consumerism and today’s teen. They will need to include the following information in their editorial:

· Define materialistic and its characteristics

· Define non-materialistic and its characteristics

· A short history on the consumer movement

· What are the benefits of consumption?

· What are some guidelines to help teens become responsible for consumers?

· How is this generation different from generation X and the baby boomers/

· Your thoughts 


For students with disabilities, have them work with another student on the editorial and have them use magazines to show pictures where materialism is emphasized and pictures that are associated with core values such as families spending time together. 

Attachments for Culminating Performance Task: 
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Materials & Equipment: 
Computers with Internet access 
Projector with PowerPoint.

21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
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