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PATHWAY:  
Consumer Services
COURSE:  

Consumer Skills
UNIT 12: 

Advocating for the Consumer
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Annotation: 

This unit will help the students learn the role of the Federal Trade Commission and how the different branches of federal and local government work together to create laws that benefit both people and businesses. Also, students will be able to discuss ways in which consumers are protected, consumer advocacy groups, and the different regulatory groups. The students will be able to explain to others how to become more aware as a consumer by creating a pamphlet. 

Grade(s):  



	X
	9th

	X
	10th

	X
	11th

	x
	12th


Time:  


8 hours

Author: 

Kindra Watters

Students with Disabilities:


For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 

FCS-CS-12
Students will evaluate the consumer advocacy process.


a. Identify the role of advocacy groups in raising consumer awareness.

b. Outline the contributions of legislative and business policy makers.

c. Describe the effects of consumer protection laws.

d. Describe different strategies individuals can use to become consumer advocates.

e. Identify different types of regulatory groups and their roles.
GPS Academic Standards:
ELA12W1 
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.

National / Local Standards / Industry / ISTE:

NSFCS3.2 
Analyze factors that impact consumer advocacy.
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Enduring Understandings: 
· The students will have a new appreciation for the consumer process which includes protection to advocacy. Students will have the opportunity to understand their role in this process and how they may impact laws; legislation and generally, participate as a consumer.
Essential Questions: 



· What are the agencies that protect consumers like you and me?

· Who are the people that set policy for businesses?

· How does the government set police for consumers?
· What are the results of consumer protection laws?

· What are the ways you can become a consumer advocate?
Knowledge from this Unit:  

· Advocacy groups that are encourage consumer awareness.

· Outline the contributions of legislative and business policy makers.

· Describe the effects of consumer protection laws.

· Describe different strategies individuals can use to become consumer advocates.

· Identify different types of regulatory groups and their roles.
Skills from this Unit:  
Students will be able to:

· Identify the role of advocacy groups in raising consumer awareness.
· Outline the contributions of legislative and business policy makers.

· Describe the effects of consumer protection laws.

· Describe different strategies individuals can use to become consumer advocates.
· Identify different types of regulatory groups and their roles.

[image: image4.jpg]% ASSESSMENTS






Assessment Method Type: 
	
	Pre-test

	x
	Objective assessment - multiple-choice, true- false, etc.

	
	_x_ Quizzes/Tests

__ Unit test

	
	Group project

	x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

_x_ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	x
	Constructed Responses

	
	_x_ Chart good reading/writing/listening/speaking habits

_x_ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment(s) Title:

Unit Project: Helping the Consumer become more aware
Assessment(s) Description/Directions:

Create 2 pamphlets that will explain the terms listed below. Assign the topics to students so all topics will be covered. Be as creative as possible and include any information that would be related to the following theme: Your job is to inform the average community citizen about one topic. The text of the pamphlets should be as if you were “talking” and explain this topic toy your friends, but use correct English and there should not any slang/text language included. Use all of the information you have learned.  This assignment will be due in two (2) class periods.  A copy of your progress will be submitted at the end of the class one.  This should be in your own words! Students will present one or both pamphlets to the class. 
The class may set the rubric of their choice for this project.
Attachments for Assessment(s): 
Assessment for Unit Plan Consumer Awareness
[image: image5.jpg]% LESSON PLANS




 
• LESSON 1: Identify the role of advocacy groups in raising consumer awareness.

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-12 Students will evaluate the consumer advocacy process.

 

2. 
Review Essential Question(s). Post Essential Questions in the classroom. 
· What are the agencies that protect consumers like you and me?

3.
 Identify and review the unit vocabulary. Terms may be posted on word wall.
	National Government
	Federal Trade Commission (FTC)
	Competition
	Regulation
	Manipulation
	Rule
	Anti-Trust Laws

	Scam 
	Telemarketing
	Business
	Health
	Consumer
	Phishing mortgage
	Identity theft

	Protection
	Better Business Bureau (BBB)
	Public Service Commission
	Chamber of Commerce
	Consumer alerts
	Lemon Law
	GA General Assembly

	Legislative Branch
	Landlord 
	Tenant
	Consumer Education
	Consumer Action Handbook
	Federal Citizen Information Center
	Franklin Roosevelt


4.
Interest approach – Mental set:
What if we met a friend of a friend that told us about “free” car giveaways and all we had to go was show up at the car dealership and pick up the new car.  Is this too good to be true? When you arrive at the dealership they inform you that the only way that you can obtain the new car is to give them $200 for the tax/tag and title. You gladly give them the money, in a check, because a new car would cost thousands of dollars. The tell you to sign a “routine” paper that explains how you purchased the car and the terms of the “free” car. You sign, without reading, and leave on your way to enjoy cruising in your new car. Later that week, you receive a letter, from the car dealership. This letter informs you of the new automatic draft, that you unknowingly signed giving authorization that will begin at the beginning of the next month.   What will you do? You did not give them permission and besides, the car was “free”! Who will be there to protect you?

In this lesson, we will review the importance of federal agencies and their roles that will protect the consumer. In Lesson one, we will explore that definitions associated with the Federal Consumer Protection agency, the FTC.  In this lesson, we will define all of the terms that are associated with the FTC. 

5. We will learn of the history of the FTC and why it was created. We will explore each of these reasons why the FTC’s role in the consumer’s lives. What is consumer protection?
· http://www.ftc.gov/bcp/edu/microsites/youarehere/pages/pdf/FTC-Competition_Antitrust-Laws.pdf -We would view this website that would give more information about Anti-trust laws and the history of the FTC.

http://consumeraction.gov/resprt2.shtml
http://www.ftc.gov/ftc/about.shtml 
•
LESSON 2:  Outline the contributions of legislative and business policy makers.

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-12. Students will evaluate the consumer advocacy process.
2. 
Review Essential Question(s). Post Essential Questions in the classroom. 

· Who are the people that set policy for businesses?

· How does the government set policies for consumers?
3.
In this lesson, we will explore the Legislative Branch of the Federal Government.  We will “tap” into prior knowledge with a brief review of the Branches of the United States government and how they are intertwined. This will also assist with information that many will receive in the American Government class. 
4. We will explore the different policies for businesses to assure that they are represented and given an opportunity to thrive.

· Federal Level


· Legislative Branch of the United States of America


http://www.congressforkids.net/Legislativebranch_makinglaws.htm (This site also has quizzes that can check for retention.)
· State 


http://www.whitehouse.gov/our-government/legislative-branch


GA General Assembly



www.georgia.gov


http://www.gachamber.com


This website can explain the different aspects that the chamber brings into state of GA.



http://www.gachamber.com/gainitiative


GA Initiative and how they assist businesses in GA.

· Local  Area chamber of Commerce.

We will explore the different policies for legislative policy makers. These policy makers are elected by the people of their state to represent them in making policies that will benefit the entire community. This includes businesses. These websites can better explain how these policy makers represent the people they represent.
5. 
The teacher can create many lessons with this and many use these sites to dictate what information they deem is important to their lesson. 
•
LESSON 3:  Describe the effects of consumer protection laws

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-12. Students will evaluate the consumer advocacy process.
2. 
Review Essential Question(s). Post Essential Questions in the classroom. 

· What are the results of consumer protection laws?

3.
There are many ways that GA consumers are protected. These include the following:
· Consumer Protection 
The services the Governor's Office of Consumer Affairs provides consumers and businesses in enforcing Georgia's Fair Business Practices Act and other consumer protection laws.

· Consumer Alerts 
News, warnings and product safety recalls.

· http://georgia.gov/02/oca/home/0,2471,5426814,00.html
•
LESSON 4:  Describe the different strategies individuals can use to become consumer advocates

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-12. Students will evaluate the consumer advocacy process.
2. 
Review Essential Question(s). Post Essential Questions in the classroom. 

· What are the ways you can become a consumer advocate?
3.
Job description of consumer advocates: http://careers.stateuniversity.com/pages/341/Consumer-Advocate.html
http://www.nclnet.org -Consumer Advocacy for Teens
http://www.nasuca.org/archive/index.php -Utility advocacy group
www.naca.net/ -National Consumer Advocate Agency.

4. Lecture /notes over this topic. 
•
LESSON 5:  Identify different types of regulatory groups and their roles.
 
1. Students will explore each of these regulatory groups and how they are important to the consumer.  
Consumer Protection taken for www.georgia.gov

Consumer Alerts 
News, warnings and product safety recalls.

Consumer Complaints 
How and when to file a complaint with the Governor's Office of Consumer Affairs; includes complaint form.

Consumer Corner - Public Service Commission 
The PSC assists telephone, natural gas and electric utility customers with service quality issues. They work with consumers to resolve complaints, investigate violations, and educate consumers about their rights under the law.

Consumer Information by Subject 
A list of various topics of interest with an explanation of your rights as a consumer.

ESUVEE Safety Campaign 
The goal of the national ESUVEE safety campaign is to reduce the number of SUV rollover accidents and deaths by educating the public about important safety measures.

Insurance Agent Status Search 
Check to see if someone is licensed as an agent, adjuster, counselor, limited subagent or surplus lines broker in Georgia.

Investigate Before You Invest 
A service for the protection against telemarketing fraudulent operators for Georgia consumers.

Landlord/Tenant Handbook 
This booklet is designed to answer common residential landlord-tenant questions.

Lemon Law Complaints 
Qualifying to file a complaint under the original Georgia Lemon Law (Motor Vehicle Warranty Rights Act) for new motor vehicles purchased, leased or originally registered in Georgia before or on December 31, 2008, OR the amended Georgia Lemon Law for new motor vehicles purchased, leased or originally registered in Georgia on or after January 1, 2009. Step-by-step instructions on how to proceed for both laws.

georgia.gov | Agencies | Privacy/Security | Notices | Accessibility | Español | Survey | Contact 1.800.georgia 

Consumer Organizations, Federal Agencies, National Associations 

Better Business Bureau
Clark Howard 

ConsumerAction.gov features information on how to solve consumer problems, as well as addresses, telephone numbers, and websites where you can file consumer complaints.

Consumer Product Safety Commission
Consumer Reports
Consumers Union - consumer advocacy and issues site 

Direct Marketing Association
Federal Reserve Board Consumer Information - Information about credit cards, home mortgages and car leasing; how to file a complaint against a bank

Federal Trade Commission Consumer Services
Georgia Watch - non-partisan consumer advocacy group 

Legal Aid - free legal services and information 

National Consumer Law Center - Advocacy for low-income consumers, includes information about credit insurance, preventing foreclosure, bankruptcy, eviction, and getting out of debt

National Consumers League 

SimpleCoverage.org - information and resources about 
individual medical insurance
2. Hand out the Quiz over Regulatory Groups

3. Have students complete the Assessment for Consumer Awareness Brochure
Go back to the top of the page
•
ATTACHMENTS FOR LESSON PLANS 

Assessment for Consumer Awareness
Quiz over Regulatory Groups
•
NOTES & REFLECTION: 

• The quiz can also be used for guided notes. The student will find the interactive information beneficial on the websites. I would suggest having many discussions regarding their understanding of this information.
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Culminating Unit Performance Task Title:  

Educating the Consumer

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
 
An educational pamphlet will be a way to differentiate instruction. The teacher can ask for a copy of their work on the first day, of this two day, assignment. Create 2 pamphlets that will explain the terms listed below.  Assign terms to students so all will be covered. Be as creative as possible and include any information that would be related to the following theme: Your job is to inform the average community citizen about one topic. The text of the pamphlets should be as if you were “talking” and explain this topic toy your friends, but use correct English and there should not any slang/text language included. Use all of the information you have learned.  This assignment will be due in two (2) class periods.  A copy of your progress will be submitted at the end of the class one.  This should be in your own words!

Pamphlets will be presented to the class-in an oral presentation format- a copy will be submitted the teacher ahead of time to make a few copies for the class..
Attachments for Culminating Performance Task: 
Create a pamphlet for two agencies and provide pertinent information.
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Web Resources:

 Teacher example: BBB- Better Business Bureau
Attachment(s): 

Assessment for Consumer Awareness
Materials & Equipment: 
Computer


Printer
Publisher software
21st Century Technology Used:
Top of Form

	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	x
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	x
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	x
	Website
	
	


Bottom of Form
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