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Career, Technical, & Agricultural Education







PATHWAY:  
Consumer Services
COURSE:  

Consumer Skills
UNIT 3: 

Rights and Responsibilities - Part 2
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Annotation: 
This unit deals with the federal laws and agencies associated with consumer rights and responsibilities. It is designed to help students better understand their rights as consumers and the laws the federal government has implemented to help protect them as consumers. 

Grade(s):  
	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
Three 50 minute periods
Author: 
Laura Glantzberg and Dr. Frank Flanders
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CS-3 
Students will identify consumer rights and responsibilities.

d)
Outline factors that assist in the creation of consumer protection laws and regulations.

e)
List major provisions of national consumer protection laws.

f)
Identify factors for complying with laws and regulations.

g)
State the penalties for failing to comply with consumer laws and regulations.

h)
Outline the major provisions of the Telemarketing Sales Rule (TSR).
GPS Academic Standards:
ELA12W1 
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
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Enduring Understandings: 
•
The government offers protection through laws to help protect consumer's rights.
Essential Questions: 
•
Why is it necessary for the government to have laws protecting consumers? 

•
What are some of the reasons consumer laws are created?
Knowledge from this Unit:  
Students will learn:
•
Major national consumer protection laws and some of the provisions.
•
The consequences for not following consumer protection laws.
Skills from this Unit:  
Students will:
•
Practice using the factors that assist in creating consumer protection laws to create their own "law".
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Assessment Method Type: 
	
	Pre-test

	  x
	Objective assessment - multiple-choice, true- false, etc.

	
	_x_ Quizzes/Tests

__ Unit test

	
	Group project

	 x
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

_x_ Observe students working with partners

_x_ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	   x
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

_x_ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions:
•
Consumer Agencies and Laws Quiz
[image: image5.jpg]% LESSON PLANS



 
•
LESSON 1: Federal Agencies and Laws  


1.
Identify the standards. Standards should be posted in the classroom.
FCS-CS-3 
Students will identify consumer rights and responsibilities.

d)
Outline factors that assist in the creation of consumer protection laws and regulations.

e)
List major provisions of national consumer protection laws.

f)
Identify factors for complying with laws and regulations.

g)
State the penalties for failing to comply with consumer laws and regulations.

h)
Outline the major provisions of the Telemarketing Sales Rule (TSR).
2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
Why is it necessary for the government to have laws protecting consumers? 

•
What are some of the reasons consumer laws are created?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall. Have students use their Vocabulary Worksheet (Key is attached) from the previous unit to finish completing it.

	Better Business Bureau (BBB)
	Food and Drug Administration (FDA)
	Consumer Product Safety Commission (CPSC)

	Federal Trade Commission (FTC)
	Bureau of Consumer Protection
	Warranty

	Unfair Trade Practice
	Full Warranty
	Limited Warranty

	Implied Warranty of Merchantability 
	Implied Warranty of Fitness
	Monopoly


4.
Show the students Federal Agencies and Laws for Consumer Protection PowerPoint and have them use the Consumer Protection Agencies and Laws Guided Notes to take notes during the presentation. After completing the PowerPoint, be sure the students have all of the blanks filled in. A Consumer Protection Agencies and Laws Guided Notes Key is included to assist with this. 
5.
Have a group discussion. What are the most commonly occurring factors in each of the laws they have just learned? Make a list on the board and have the students copy the list in their notes. 

6. 
Hand out a copy of the Creating Consumer Laws Activity to each of the students and have them complete it for a grade.  
•
LESSON 2: Penalties for Failing to Comply

1.
Review Essential Questions. Post Essential Questions in the classroom. 
•
Why is it necessary for the government to have laws protecting consumers? 

•
What are some of the reasons consumer laws are created?

2.
Lead a general discussion about ways to be a safe consumer. Review the Rights and Responsibilities of Consumers from the previous unit.

Ask students what can happen if you don't use safe consumer practices?  




•
Why is it important for to be a informed consumer? 


•
What happens if businesses don't respect consumer rights, responsibilities, or laws?



•
What are possible punishments?

3. 
Show the students the To Comply or Not to Comply PowerPoint and have them take notes in their notebooks. 
4.
After viewing the PowerPoint, pass out copies of Failing to Comply Comic. 

5.
Discuss ramifications of each issue on The Comics. 
•
LESSON 3:  Telemarketing Sales Rule (TSR)

1.
Review Essential Questions. Post Essential Questions in the classroom. 

•
Why is it necessary for the government to have laws protecting consumers? 

•
What are some of the reasons consumer laws are created?

2.
Lead a group discussion on telemarketing calls. Ask students if they have heard of the “National Do Not Call Registry” or if they knew there were laws against certain telemarketing practices.
3. 
Hand out a copy of the TSR Guided Notes to each student. Go over the notes and help the students fill in the blanks using the TSR Guided Notes Key. 

4.
Arrange students in partners or have them pick their own. Hand out the TSR Skit Sheet to each group. Give the students 15-20 minutes to come up with a skit. Have them present it to the class for a grade.

5.
Review from all three lessons by asking student if they have any questions from what they have learned. Distribute copies of the Consumer Agencies and Laws Quiz. Grade the quiz using the Consumer Agencies and Laws Quiz Key.  

6.
Consumer Agency Current Event – have students use the internet to complete the Consumer Agency Current Event. 
•
ATTACHMENTS FOR LESSON PLANS

•
Vocabulary Worksheet and Key 
•
Federal Agencies and Laws for Consumer Protection PowerPoint
•
Consumer Protection Agencies and Laws Guided Notes
•
Consumer Protection Agencies and Laws Guided Notes Key
•
Creating Consumer Informative Law Ad. 
•
To Comply or Not to Comply PowerPoint
•
Failing to Comply Comic
•
TSR Guided Notes

•
TSR Guided Notes Key
•
TSR Skit Sheet
•
Consumer Agencies and Laws Quiz
•
Consumer Agencies and Laws Quiz Key

•
Consumer Agency Current event 
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Materials & Equipment: 
•
PowerPoint
•
Colored pencils

•
Markers
21st Century Technology Used: 
	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
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