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Name: _______________________                      Date: ______________ 
 
 
 
 
 
 
Directions:  Determine the word defined or answer to each item below and place the answers in the boxes to 
the right. At the bottom, write the corresponding letter and number to reveal a secret message.  
 
Unit 4: Consumer Information 
 
ejybotcviti            
Def: Not influenced by personal feelings or opinions when 
considering and representing facts 

   7        

 
The deeralf atedr Commission              
Def: It is the only federal agency with both consumer 
protection and competition jurisdiction in broad sectors of 
the economy. 

3             

 
Consumer duorptc fasyte Commission               
Def: Protects the public from unreasonable risks of serious 
injury or death from thousands of types of consumer 
products under the agency's jurisdiction. 

  4            

 
merusonc peorrst                 
Def: An expert, independent, nonprofit organization 
whose mission is to work for a fair, just, and safe 
marketplace for all consumers and to empower consumers 
to protect themselves. 

  2              

 
elirabiilyt            
Def: Consistently good in quality or performance; able to 
be trusted. 

5           

 
cyucacra         
Def: Quality or state of being correct or precise         

 
The derealf ticiezn Information Center                
Def: A trusted one-stop source for answers to questions 
about consumer problems and government services. 

  8         1    

 
National soncmures League           
Def: A private, nonprofit advocacy group representing 
consumers on marketplace and workplace issues; the 
nation's oldest consumer organization. 
 

     6    

 
 
 
 
 
 
 
 
 
 

         c o n s u m e r 

1 2 3 4 5 6 7 8          
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Key: Consumer Information 
 
ejybotcviti o b j e c t i v i t y 
Def: Not influenced by personal feelings or opinions when 
considering and representing facts 

   7        

 
The deeralf atedr Commission f e d e r a l  t r a d e 
Def: It is the only federal agency with both consumer 
protection and competition jurisdiction in broad sectors of 
the economy. 

3             

 
Consumer duorptc fasyte Commission p r o d u c t  s a f e t y 
Def: Protects the public from unreasonable risks of serious 
injury or death from thousands of types of consumer 
products under the agency's jurisdiction. 

  4            

 
merusonc peorrst c o n s u m e r  r e p o r t s 
Def: An expert, independent, nonprofit organization 
whose mission is to work for a fair, just, and safe 
marketplace for all consumers and to empower consumers 
to protect themselves. 

  2              

 
elirabiilyt r e l i a b i l i t y 
Def: Consistently good in quality or performance; able to 
be trusted. 

5           

 
cyucacra a c c u r a c y 
Def: Quality or state of being correct or precise         

 
The derealf ticiezn Information Center f e d e r a l  c i t i z e n 
Def: A trusted one-stop source for answers to questions 
about consumer problems and government services. 

  8         1    

 
National soncmures League  c o n s u m e r s 
Def: A private, nonprofit advocacy group representing 
consumers on marketplace and workplace issues; the 
nation's oldest consumer organization. 
 

     6    

 
 i n f o r m e d  c o n s u m e r 

1 2 3 4 5 6 7 8          


