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PATHWAY:  
Consumer Services
COURSE:  

Consumer Skills
UNIT 4: 
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Annotation: 
This unit includes lessons on assessing the accuracy, objectivity, and reliability of the product information consumers hear each day.  Students will be able to identify the quality standards of goods and services.  Students will also identify courses of action a consumer should take when a manufacturer/seller does not solve a consumer problem.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
Six 50 minute class periods

Author: 
Doris Reins

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CS-4 
Students will analyze sources of consumer information and types provided.

a)
Assess the accuracy, objectivity, and reliability of consumer information.

b)
Identify the standards of quality goods and services.

c)
Identify courses of action consumers should take if a manufacturer or seller


does not solve a consumer problem.


GPS Academic Standards:
ELA12W1 
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
National / Local Standards / Industry / ISTE:
NSFCS3.2 
Analyze factors that impact consumer advocacy.
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Enduring Understandings: 
· A smart consumer will research a product using several sources before a major purchase.
· Many consumer advocacy organizations that research product recall and consumer issues are available for consumers.

· Manufacturers should follow standards of quality for all goods and services.
· If there is a problem with a product, a consumer has steps that can be taken to get positive results.

· A process exists for filing a complaint concerning products that do not meet manufacturer claims.

Essential Questions: 
· How do I assess the accuracy, objectivity, and reliability of consumer information?

· What are the standards of quality goods and services?

· What are the courses of action consumers should take if a manufacturer or seller does not solve a consumer problem?

Knowledge from this Unit:  
· Smart consumers should check the various websites and other sources that contain product information before purchasing expensive items.

· Consumer product agencies work to encourage manufacturers to provide high quality goods and services.  The standards of quality goods and services are determined by the manufacturers and monitored by the consumer advocacy groups for our safety and sound financial decisions.

· Consumers have the right to file a complaint if there is a problem with a product.  

Skills from this Unit:  
· Research skills 

· Letter writing 
· Debate/Public speaking  

· Teamwork 

· Organization

· Expository writing 

[image: image4.jpg]% ASSESSMENTS




Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	_X_ Self-check rubrics   

__ Self-check during writing/planning process

_X_ Journal reflections on concepts, personal experiences and impact on one’s life

_X_ Reflect on evaluations of work from teachers, business partners, and competition judges

_X_ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	__ Essay tests

X__ Observe students working with partners

__ Observe students role playing

	X
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

_X_ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	_X_ Student/teacher conferences

__ Partner and small group discussions

_X_ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	X
	Constructed Responses

	
	_X_ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
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•
LESSON 1:   INTRODUCTION TO CONSUMER INFORMATION

1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-4 
Students will analyze sources of consumer information and types provided.

a)
Assess the accuracy, objectivity, and reliability of consumer information.

b)
Identify the standards of quality goods and services.

c)
Identify courses of action consumers should take if a manufacturer or seller


does not solve a consumer problem.


2.
Review Essential Question(s). Post Essential Questions in the classroom. 
· How do I assess the accuracy, objectivity, and reliability of consumer information?
· What are the standards of quality goods and services?

· What are the courses of action consumers should take if a manufacturer or seller does not solve a consumer problem?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.
	Term 1
	Term 2
	Term 3

	Accuracy
	Objectivity
	Reliability

	Quality or state of being correct or precise
	Not influenced by personal feelings or opinions when considering and representing facts.
	Consistently good in quality or performance; able to be trusted.

	Term 4
	Term 5
	Term 6

	The Federal Citizen Information Center
	Consumer Reports
	National Consumers League

	A trusted one-stop source for answers to questions about consumer problems and government services.
	An expert, independent, nonprofit organization whose mission is to work for a fair, just, and safe marketplace for all consumers and to empower consumers to protect themselves.
	A private, nonprofit advocacy group representing consumers on marketplace and workplace issues; the nation's oldest consumer organization.

	Term 7

	Term 8
	Term 9

	Consumer Product Safety Commission
	The Federal Trade Commission
	

	Protects the public from unreasonable risks of serious injury or death from thousands of types of consumer products under the agency's jurisdiction.
	Deals with issues that touch the economic life of every American. It is the only federal agency with both consumer protection and competition jurisdiction in broad sectors of the economy.
	


4.
Interest approach – Mental set


DISPLAY a few children’s toys for students to see as they enter the classroom.  (Decide before class if you are going to let the students pick up the toys or just have them on display.)


WRITE the unit’s purpose on the board:  “An informed consumer is a powerful consumer.”

5. 
INTRODUCE the unit’s purpose and terms.

6. 
TERMS:  Students are to write the definitions of each term.

7. 
BEFORE THE END OF CLASS, let students know what this unit will cover.
8. 
Summary:  REFLECTIONS JOURNAL will be kept throughout the unit as part of the Culminating Performance Task.

•
LESSON 2:  HOW DO I KNOW WHO IS TELLING THE TRUTH?

1.
Before class, gather articles/reports from consumer magazines, such as “Consumer Reports,” on safety of children’s toys. Check the website archives.
2. 
Review Essential Questions. Post Essential Questions in the classroom. 


• How do I assess the accuracy, objectivity, and reliability of consumer information?
3.
ASK the students “How do you know a product is safety and reliable?”


HOLD UP A CHILD’S TOY:  “How do you know that this toy is safe?”


WRITE student ideas on the board; DISCUSS their ideas.

4. 
ASK: “How can you find out if the toy is safe for a child?”  DISCUSS their ideas.

5. 
READING ASSIGNMENT: Hand out magazines/articles related to consumer information.
6. 
LIST the name of the article(s) on the board. (If there is more than one article you have chosen, assign the articles to the students. Use a creative way to assign the articles such as by eye color or month of birth.)

7. 
HANDOUT:  Give each group a graphic organizer to complete after reading their article.

8. 
GRAPHIC ORGANIZER: (Some websites are suggested at the end of the unit) There are several good websites that have graphic organizers that are for this type of assignment.  A 5W’s & H (who, what, when, where, how) or Summary one would be good.

9. 
WRITING ASSIGNMENT:  Students are to take the notes from the graphic organizer and write a summary of the article they read.

10. 
PEER EDITING: Before turning in the writing assignment, each student is to have two classmates read the summary to make suggestions and corrections.

11. 
FINAL DRAFT:  After all corrections have been made, the final draft is to be turned in for grading.

12. 
CLASS DISCUSSION:  Lead a discussion on the information from the articles.  Allow students to share what they have learned about toy safety.   Ask them questions that will lead them in assessing the accuracy, objectivity, and reliability of the information in the articles.

13. 
REFLECTIONS:  Write this question on the board as a “starter” for the reflections journal entry “Explain five things that you have learned during the “How Do I Know Who Is Telling the Truth?” lesson.”

•
LESSON 3:  CONSUMER ADVOCACY GROUPS:  What Good Are They?




1. 
Before class, look over each websites and find some common issues that are current or in the archives.  This information will be used in this lesson’s main assignment.
2.
Review Essential Questions. Post Essential Questions in the classroom. 

· How do I assess the accuracy, objectivity, and reliability of consumer information?


· What are the standards of quality goods and services?

3. 
INTRODUCE the consumer advocacy organizations from the list of terms.

4. 
DISCUSS the standards of quality of goods and services students expect and then compare their thoughts with the standards that are listed on the consumer advocacy organization websites.

5. 
WEBSITES:  on the board list the organizations and their websites.  Do a general overview of each website including their history, mission, and various reports on current issues.
6. 
GROUP ASSIGNMENT:  Divide the class into pairs. As you do this, consider the make up of the class.  By choosing the pairs yourself you ensure that no student is left out.  Use creative ways to divide the class.  This makes it fun for the students. Students are to research a current product recall of a child’s product. You may want to choose or give them a list of products from your pre-lesson research using three of the five websites listed in this unit.

7. 
RESEARCH TOPICS: Develop a list of five product recalls from the consumer advocacy websites below or ones you have found.

8. 
RESEARCH REQUIREMENTS:  The students are to include the following information:

· Product name,

· Manufacturer,

· Distributors,

· Problem,

· Injuries reported,
· Solution, and any other information included on the websites
9. 
PRESENTATION:  Students are to report their findings to the class in any way they choose or you can assign the way you want them to present it.
10. 
RUBRIC: www.teach-nology.com has great rubric maker that list project, presentation, and report rubrics.  CHOOSE an appropriate rubric to use for the report and presentation, and then give students a copy of it at the beginning of their research. 
11. 
PRESENTATION REPORT:  Students are to write a research report of two to three pages that describes the information and comparisons of the websites that were used for the presentation.  The report is to be typed and include a cover sheet with the product name and the students’ names, research information, website evaluations, and a summary of their findings.  A COPY OF THE REPORT RUBRIC is to be included at the front of the report following the cover sheet.
12. 
CLASS RPESENTATION:  Each group should include a visual aid (their choice or your choice) for the presentation.  Each individual is to have a part in the presentation. The RUBRIC provided before the research time can guide the pair in their presentation.
13. 
FINAL PRESENTATION RUBRIC:  As the students are presenting their research project, use a copy of the rubric to grade the presentation.  Give constructive and positive comments on the presentation.
14. 
TEACHER/STUDENT CONFERENCE:  Use some of the class time to meet with each group to go over the rubrics used for the assignment.  Give each student a copy of the rubrics after you have recorded the grades. 
15. 
REFLECTIONS:  Write the following on the board…”What did you learn about the consumer advocacy organizations and the way they help the consumer?” Write 10 statements in your journal to answer the question.
•
LESSON 4: FILING A COMPLAINT ABOUT A PRODUCT 

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· What are the courses of action consumers should take if a manufacturer or seller does not  
solve a consumer problem?
2.
WRITE ON THE BOARD:  “What should you do if a product you purchase is defective?”
3. 
Give students a few minutes to write their ideas on their own paper.  Then LIST some of their ideas on the board underneath the questions.  DISCUSS their ideas and give constructive and positive comments.

4. 
Check the CTAE website for the “FRAUD” lesson which is:  Unit 7: Fraud and Deception Powerpoint.  This unit outlines the steps and activities that will teach students how to file a complaint.
5. 
The Federal Trade Commission website (www.ftc.gov) has a section on filing a complaint when all other steps result in unacceptable action.  REVIEW this section with the students.
6. 
REFLECTIONS:  Give students a chance to free write about the defective products.  If they need a “starter” ask them to explain how they would react to a negative reaction to a complaint and what they would do to solve the problem.
•
ATTACHMENTS FOR LESSON PLANS


· Consumer Information Word Scramble
•
NOTES & REFLECTION: 

Students need to be familiar with research techniques and steps before beginning this unit.  

Follow the same methods of writing used by the ELA department so students have consistency in the writing process.

For students with learning disabilities, any of the assignments can be used as group activities.  Be familiar with the IEP of each Special Ed. student.  

Check out all the websites you are going to use that morning before classes begin.  If the server is down, you will know ahead of time and can plan accordingly.
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Culminating Unit Performance Task Title: 
REFLECTIONS JOURNAL:  Consumer Information
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

Students are to keep a writing log that will include required writings and any free writing entries they choose to include.

(The journal may include drawings and pictures for the lower level students.)

Provide a checklist or rubric showing your requirements at the beginning of the unit.  It should be included in the Reflections Journal following the cover sheet.  
Cover sheet should contain the Performance Task Title and the student’s name.  

The journal should be bound by staples or in a project folder.

Grade for content, grammar and punctuation using the rubric.
Collaborating with the ELA department and possibly having the project used as a grade for English class is an idea.

Attachments for Culminating Performance Task: 
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Web Resources:
www.cpsc.gov 

www.pueblo.gsa.gov  (The Federal Citizen Information Center)

www.ftc.gov  (The Federal Trade Center)

www.ConsumerReports.org(Consumer Reports)

www.natlconsumersleague.org (National Consumers League)

www.educationoasis.com (graphic organizers)

http://freeology.com (graphic organizers)

www.writedesignonline.com (graphic organizers)

Materials & Equipment: 
· Consumer magazines and/or articles

· Computers

· Reflection Journal examples

· Graphic organizers

· Rubrics

21st Century Technology Used: 
	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	X
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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