CONSUMER AND MEDIA

UNIT NOTES

NOTE TO TEACHER:  These notes are for use with the Consumer and Media unit on the Georgia CTAE Website.  The information was derived from research of several websites. 



Media is a business that is profit centered with the goal of making money for their company and/or clients. Each message delivered by the media is carefully crafted to reach a target audience.  The five basic concepts of media studies come from www.teaching-media-literacy.suite101.com.  They are…


1. All media messages are constructed.

2. Media messages are constructed using a creative language with    its own rules.

   
3. Different people experience the same messages differently.

   
4. Media have embedded values and points of view.

  
5. Media messages are constructed to gain profit and/or power. 

“A typical American is exposed to a conservatively estimated 1500 advertisements each day.” 

PRESENT these concepts to the students at the beginning of the unit so they will obtain a strong foundation of understanding for the unit study.

************************************************************************

The job of the advertiser is to develop an “image” to a product to lead the consumer to form some kind of bond to the product.  It could be status, beauty, popularity, etc. that it the advertisers goal.  This is known as “branding” and it is the major way the advertiser uses to influence the consumer.

************************************************************************

There are eight types of media that are used by advertisers:


Print: Newspapers - Books - Magazines. 


Sound: Radio - Recordings. 


Visual: Movies - Television - Internet.

As a consumer, it is critical for us to become “media literate.”  We are bombarded by messages every day.  The sources of those messages may or may not be reliable.  Here are a few questions to ask yourself as you process the messages coming in.  Remember that the more you practice asking these questions, the easier it will become.  

    * Who is this message for?
    * How does this message apply to me?
    * What emotional "hook" is being relied on to grab my attention? 

    * Is the message good for me or bad for me?
    * Who produced this message? What is its purpose?
    * Who profits from it?
    * Who loses?
    * What view is being promoted? What view is missing?
***********************************************************************
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