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Career, Technical, & Agricultural Education







PATHWAY:  
Consumer Services
COURSE:  

Consumer Skills
UNIT 5: 

Consumer and Media
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Annotation: 
This unit includes lessons on the powerful influence of the media on today’s consumer.  It will cover the role of the media and how to “decode” the ways media influences buying decisions. Students will prepare informational materials for a fictional company, prepare an outline for the company and learn the role of the investigative reporter.  The role of a non-profit consumer advocacy organization and how it educates consumers about various issues will be discussed.  The purpose of the unit is to develop young consumers who will be able to make smart decisions.
Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
Five to seven fifty minute periods

Author: 
Doris Reins

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
FCS-CS-5 
Students will describe the role of the media in the economic system.

a)
Identify the role of the media.

b)
Identify and evaluate media commonly used to disseminate consumer information.

c)
Prepare informational materials on selected products or issues for consumer use.

d)
Outline a public relations plan for a selected business or organization that enhances customer relations.

e)
Explain how a non-profit consumer advocacy organization educates consumers.

f)
Describe how the media assists the consumer as investigative reporters.
GPS Academic Standards:
ELA12W1 
The student produces writing that establishes an appropriate organized structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure.
ELA11LSV2 
The student formulates reasoned judgments about written and oral communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrates solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description.
National / Local Standards / Industry / ISTE:
NSFCS3.2 
Analyze factors that impact consumer advocacy.
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Enduring Understandings: 
· Media sources have a major impact on our economic system.
· Three categories of media are used to influence consumers: print, sound, and visual.

· The media will use color, shape, sound, movement, etc. to “hook” the consumer.

· Consumer issues are covered through direct contact by using brochures and/or flyers.

· A public relations plan is a continuously changing document used by companies for financial and customer service reasons.

· A non-profit consumer advocacy organization works to inform the consumer on issues that affect the consumer.  Media is the main information source used by these organizations.

· An investigative reporter works to keep consumers informed of any issues that affect them financially or in other ways, such as elective official’s decisions and actions.

Essential Questions: 
· What is the role of the media in the economic system?

· Which media forms are commonly used to disseminate consumer information?

· How are these media forms used?

· How do I prepare an informational brochure or flyer on a product or issue for consumer use?

· What is a public relations plan?  How do I outline a PR plan for a business or organization that will enhance customers’ relations?

· What is a non-profit consumer advocacy organization?

· How does a non-profit consumer advocacy organization educate consumers?

· What is the role of an investigative reporter in the media business?

Knowledge from this Unit:  
· The media has a major influence on the buying habits of the consumer.
· A smart consumer is aware of the ways the media influences their opinions.

· Public relations plans drive the decisions of companies concerning media types used.
· Non-profit consumer advocacy organizations educate consumers on various issues such as the environment and animals.

· An investigative reporter covers issues that may harm consumers.

Skills from this Unit:  
· Distinguish the validity of consumers
· Prepare flyer/brochure
· Develop public relations plan

· Keep notes in notebook

· Research non profit organization

· Organizational skills

· Work within a time frame to complete a project

· Present written and oral reports

· Work as a team member to develop brochures and public relations plan
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

_X_ Self-check during writing/planning process

_X_ Journal reflections on concepts, personal experiences and impact on one’s life

_X_ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	_X_ Essay tests

_X_ Observe students working with partners

_X_ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	_X_ Student/teacher conferences

_X_ Partner and small group discussions

_X_ Whole group discussions

__X Interaction with/feedback from community members/speakers and business partners

	X
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

_X_ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
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•
LESSON 1: INTRODUCTION TO THE CONSUMER AND MEDIA



Note to teacher:  ALL NOTES from the unit should be kept in a notebook during this unit.
1.
Identify the standards. Standards should be posted in the classroom.

FCS-CS-5 
Students will describe the role of the media in the economic system.

a)
Identify the role of the media.

b)
Identify and evaluate media commonly used to disseminate consumer information.

c)
Prepare informational materials on selected products or issues for consumer use.

d)
Outline a public relations plan for a selected business or organization that enhances customer relations.

e)
Explain how a non-profit consumer advocacy organization educates consumers.

f)
Describe how the media assists the consumer as investigative reporters.
2.
Review Essential Question(s). Post Essential Questions in the classroom. 

· What is the role of the media in the economic system?

· Which media forms are commonly used to disseminate consumer information?

· How are these media forms used?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Term 1
	Term 2
	Term 3

	Muckrakers:
	Branding
	Mass media

	Investigative journalists who target abuses in government and business.
	Creating an “image” and attaching it to a product to form an association in people’s minds.
	Any medium that is used to deliver a "message" on a large scale to a mass audience.

	Term 4
	Term 5 
	Term 6

	Public relations
	Mission statement
	Non profit organization

	Building good relationships with the company’s various publics by obtaining favorable publicity, building up a good "corporate image," and handling or heading off unfavorable rumors, stories, and events.
	Spells out what a public relations unit does and how it assists and supports the organization in carrying out its mission.
	An organization formed for the purpose of serving a public or mutual benefit other then the pursuit of accumulation of profits.

	Term 7
	Term 8
	Term 9

	Advocacy
	Civic
	Internal Revenue Code - Section 501

	Public support for or recommendation of a particular cause or policy
	Of or relating to a city or town, especially its administration; duties and/or responsibilities of people in relations to their city, town, or local area.
	A tax-exempt, nonprofit corporation or association. Section 501(c) of the United States Internal Revenue Code (26 U.S.C. § 501(c)), provides that 26 types of nonprofit organizations are exempt from some federal income taxes.

	Term 10 
	Term 11
	Term 12

	Tax-exempt
	 Investigative reporter 
	

	Excused from paying federal and/or state taxes.
	News reporter responsible for bringing news to light that many people would rather leave uncovered, cover all angles and present the most comprehensive, unbiased view


	


4.
Interest approach – Mental set


BEFORE CLASS: Hang five or six examples of magazine or newspaper ads advertising teen produces, such as jeans or acne solution, on the board for students to see as they come in the door.  Next to the ads, write this question: WHAT DO YOU SEE?


WARM-UP ACTIVITY:  Students are to write three things they notice in each ad.



(Give students about 7 – 10 minutes.)

5. 
EXPLAIN to the students that this unit will talk about the media and how it affects us as consumers.

6. 
ASK student if they have ever bought something because of the commercials or ads they have seen.  Let them tell what the products were and what convinced them to buy.
7. 
REVIEW the vocabulary words and definitions.  Have students write each definition and check their work before class ends.

8. 
Summarize notes in their unit notebook.
•
LESSON 2:  THE MEDIA IN THE ECONOMIC SYSTEM

1.
Review Essential Questions. Post Essential Questions in the classroom. 
· What is the role of the media in the economic system?

· Which media forms are commonly used to disseminate consumer information?

· How are these media forms used?

2.
ASK students to explain their opinion of what the role of the media is in our economic system.  WRITE some of their ideas on the board.  LEAD the students in the discussion of the role of the media.
3. 
NEXT, ask a few students to tell what memorable commercial they have seen on TV lately.  It could be a funny commercial or an annoying commercial.  ASK what it is about the commercial they like or dislike.  List those things on the board.

4. 
COMPARE:  Have students get in groups of 2 or 3.  The group is to compare the likeable and annoying features of the commercials with the commercials affect on the sale of the item.  Students should list what features of the commercial would be appealing to the consumer or which would be a “turn off” to the consumer.
5. 
PRESENTATION:  Each group should choose a spokesperson who will present the group’s opinion to the class.

6. 
DISCUSSION:  As students present their opinions, jot down some notes that will help you as the teacher lead a discussion about their ideas.

7. 
WRAP-UP:  Distribute the worksheet TV Commercial Review attached.  EXPLAIN that students are to closely observe the commercials shown during a one hour time period one night during the week.  Students are to choose four commercials and list the product name, likes/dislikes and explain the affect the commercial might have on their purchase of the item.  Give students at least one weekend and five school days to complete the assignment.  If more or less time works better for your class, you be the judge for the amount of time needed to complete the assignment.

8. 
REMIND students to keep all notes in their unit notebook.
9. 
Summary Activity:  What are two things you learned today about the role of media in the economic system?  Have students write their answer in their unit notebook.  
•
LESSON 3:  THE GOAL OF MEDIA…$$$$$$$$$$$$$

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· Which media forms are commonly used to disseminate consumer information?

· How are these media forms used?
2. 
WARM-UP:  As students enter, have “WHAT IS THE GOAL OF RETAIL MEDIA PUBLICATIONS?” written on the board.  Have students brainstorm in groups of two or three to list at least three goals.

3. 
DISCUSS:  List the students’ ideas on the board and lead a short discussion.
4. 
NOTE TAKING:  Guide students through the note taking process.  (See attachment Consumer & Media Unit Notes)

5. 
REVIEW the notes to make sure students understand the goal of the media is to make money no matter what form is used.  These notes will be used to do an informational brochure.
6. 
REMIND students to keep all notes in their unit notebook.
7.
Summary Activity:  In notebook, write three goals of retail media publications?
•
LESSON 4:  MEDIA INFORMATIONAL BROCHURES & FLYERS

1.
Review Essential Questions. Post Essential Questions in the classroom. 


• How do I prepare an informational brochure or flyer on a product or issue for consumer use?
2.  
INTRO:  Students will be designing one brochure and one flyer that will inform the consumer about a popular product.  The goal is to create a strong interest in the product as the #1 choice to buy.

3. 
GROUP WORK:  Each student will be assigned a partner to work with.  By you choosing the partners, all students will be a part of the project.  This will keep any student from being left out.  Be aware that students will be nervous about working with someone when they may not know or get along with.  At this point in the quarter, you hopefully know your students well enough to pair them with someone they can work.  You know your students best, so if having the students choose would be best, do it that way.

4. 
PRODUCT CHOICE:  Partners will need some time to decide what product they will use for the assignment.  Have a list of some products that students like to give them an idea.  Let the students choose from your list or make their own selection.  You must APPROVE their choice. (NOTE:  You may want to consider using a fictional product such as a new sports shoe because students will be developing a public relations plan for a fictional sports shoe company.)
5. 
WEBSITE: http://desktoppub.about.com/od/lessonplans/a/brochures.htm.  This is an excellent website that can guide you through this lesson. 
6. 
COLLABRATE with the English and Business/Computer departments and this could be a cross-curricular project.  Using their guidelines will consistently reinforce the writing process and strengthen their writing skills.
7. 
DECIDE if this will be an out of class assignment or if you will use class time for it.  This will have an effect on the timeline. 
8. 
TIMELINE:  As a class, write a timeline for when research, rough draft, and final draft is due.  This will give the students “ownership” in the timeline.
9. 
REMIND students to keep all notes in their unit notebook.
10. 
Summary Activity:  What is needed to prepare a brochure or flyer for consumers to use? Let students list one point or word.
11. 
Use attachment, Brochure or Flyer Scoring Rubric, for evaluating brochure/flyer.
• LESSON 5:  WHAT IS A PUBLIC RELATIONS PLAN???

1. 
Review Essential Questions. Post Essential Questions in the classroom. 

· What is a public relations plan? 

· How do I outline a PR plan for a business or organization that will enhance customers’ relations?

2. 
REVIEW the definitions of public relations and mission statement.
3. 
WRITE on the board the following job description of a public relations person: 
Engage in promoting or creating good will for individuals, groups, or organizations by writing or selecting favorable publicity material and releasing it through various communications media. May prepare and arrange displays, and make speeches.

4. 
ASK the students to guess what the job title is.  Take a few guesses and then tell them the job description is PUBLIC RELATIONS person.
5. 
EXPLAIN the need companies have for a public relations person in a company.
6. 
NEXT, show the students an example of a public relations plan.  You can find examples on the Web.
7. 
WEBSITE: www.ots.ca.gov/grants/files/pdf/ contains instruction sheets titled “Developing a Media Relations Plan” that contains steps needed to develop a public relations plan.
8. 
Use the instruction sheets on the website listed above to lead the students in developing a public relations plan for a new sports shoe company named “GO SHOES.”
9.  
CREATE a company background that is related to you state region.  You can let the students help or you can do it on your own.  It is your choice.  HAVE FUN WITH IT.  The more creative it is the more the students will be involved.
10. 
DECIDE if the public relations plan is to be done in class or if it will be an out-of-class project.
11. 
Use attachment, Public Relations Plan Scoring Rubric, for evaluating a public relations plan.
• LESSON 6:  A NON-PROFIT CONSUMER ADVOCACY ORGAINIZATION

(Before beginning this lesson, research some of the non-profit consumer advocacy organizations and choose five of them for group projects.)
1. 
Review Essential Questions. Post Essential Questions in the classroom.

· What is a non-profit consumer advocacy organization?

· How does a non-profit consumer advocacy organization educate consumers?
2. 
REVIEW the terms Non profit organization, advocacy, civic, tax-exempt, and Internal Revenue Code 501.
3. 
DISCUSS the IRS Code 501.  You can view the code with a list of the types of organizations under the code on www.irs.gov. 

4. 
INTRODUCE the organizations you researched and chose for group projects.

5. 
GROUP PROJECTS:  Divide the students into five groups.  (Decide beforehand how you want the class to be divided. Make sure that ALL groups have a variety of learning levels.)

6.  
GROUP RESPONSIBILITIES:  Each group should choose a group leader, recorder, secretary (to keep up with all material) and assistants.  Each student in the group should have a job to do.  The recorder is to give you a list of each student’s job assignment after decisions have been made.

7. 
As each group is making their decisions, walk around the room to monitor their progress.

8.  
GROUP ASSIGNMENT:  List the five organizations you chose on the board.  You can assign each group an organization or let the students choose.  (Know beforehand which way you want to do this.)

9.  
EXPLAIN the requirements:  Each group should research their organization and report the following information to the class:  (Use www.humanesociety.org as an example)

a. Organization Name

b. Summary of Purpose

c. Mission Statement

d. Head Office Location

e. Leadership:  Names, title, and short background

f. Affiliations 

g. Events/Fundraisers

h. Organization activity in your state

11. 
PRESENTATION:  All of the information from Step 9 should be written in report form and prepared with a cover page and title. A VISUAL AID should be included in the presentation. An OUTLINE OF THE REPORT should be distributed to each student before the presentation begins. 

12. 
LIST ways to present the group’s research on the board so students will have an idea of how to present the organization to the class.  The list may include PowerPoint, TV talk show, video, etc.

13. 
DECIDE if the research and group work is to be done in class or if it will be an out-of-class project.
14. 
REMIND students to keep all outlines in their unit notebook.
15. 
Students present and are evaluated using the attachment, Oral Presentation Scoring Rubric. 
• LESSON 7: SO YOU WANT TO BE AN INVESTIGATIVE REPORTER


1.  
Review Essential Questions. Post Essential Questions in the classroom. 



What is the role of an investigative reporter in the media business?

2. 
REVIEW the term, “investigative reporter.”
3. 
WRITE the definition of investigative journalism on the board.  

4. 
ASK students what they think investigative journalism involves.  LIST their responses on the board.

5. 
EXPLAIN the duties of an investigative reporter and the type of issues they investigate.

6. 
GUEST SPEAKER:  Check with your local newspaper and/or a TV station to arrange a visit.

If a visit is not possible, you can record some of the TV reports to the students OR ASSIGN the students the task of watching the evening news and report on an investigative report.  (Most TV stations have an investigative reporter.)

7. 
NEWSPAPER REPORT:  If state and/or national newspapers or news magazines are available, ASSIGN the students the task of finding an investigative report to read and report their findings to the class.

8. 
5W’S & H:  As students or the reporter present the information, students should take notes by using the 5W’s & H (Who, What, When, Where, Why, & How) method of note-taking.  All of the notes should be typed or neatly written.

9. 
REMIND students to keep all notes in their unit notebook.

10. 
Evaluate work in notebooks.  Use attachment, Unit Notebook Scoring Rubric, to evaluate the notebooks by the requirements for each of the seven lessons.
•
ATTACHMENTS FOR LESSON PLANS


· Computer and Media Unit notes
· TV Commercial Review
· Brochure or Flyer Scoring Rubric

· Unit Notebook Scoring Rubric

· Oral Presentation Scoring Rubric

· Public Relation Plan Scoring Rubric

•
NOTES & REFLECTION: 

All students are familiar with most types of media that influence consumers.  This unit will cover many facets of how the media influences the consumer and their buying habits. They will use critical thinking skills to analyze the messages they are bombarded with on a daily basis and become media literate.

Students should be knowledgeable of note-taking skills and graphic organizers.  
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Culminating Unit Performance Task Title: 
THE CONSUMERS AND THE MEDIA Unit Notebook

Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

· All notes, graphic organizers, and other information from this unit should be neatly typed or written.  

· Pictures, drawings or charts are to be added to enhance the look of the notebook

· Each section is to be labeled according to the lesson title.

· UNIT SUMMARY:  Students are to use the unit information to write a five paragraph essay that summarizes what the student learned during the unit.

Attachments for Culminating Performance Task: 
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Web Resources:
http://desktoppub.about.com/od/lessonplans/a/brochures.htm
www.humanesociety.org 
www.irs.gov
www.ots.ca.gov 
www.suite101.com 
Materials & Equipment: 
· Work Processing Program
· Computers
· Non-Profit Consumer Advocacy Organization information (optional)
· Investigative Reports from TV news stations (optional)
· Notebook for Culminating Performance Task
· Magazine Ads (optional)
21st Century Technology Used: 

	X
	Slide Show Software
	
	Graphing Software
	X
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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