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After manufacturing companies develop and produce a new product they have to create a demand for it. Hours of research and planning and thousands of dollars go into developing a strategy that will make the consumer want to buy the product. This process is called “branding” – (the use of a name, term, symbol, or design - or a combination of these - to identify a product.) A lot of thinking goes into who the “target group” will be and what would motivate them to look for it at the retail outlet. Successful branding makes your product stand out from all others. It makes the buyer believe that there is no firm, product or service quite like yours. Branding is important for buyer decision-making, as it provides a short cut to identifying professional services with high value. The more distinctive the brand, the less likely a client will accept a substitute. The most successful brands are considered "trustmarks" and enjoy loyal, lifelong customers.
You MUST attach copies of assigned tasks to this sheet in the order it appears below.

	Requirements
	Possible Points
	Earned Points

	Logo Design – 40 Points
1. Two preliminary Concept Sketches.
2. Logo concept designs are presented to the rest of the design team.
3. Final Color Logo design with tag line included – Presented on letter sized paper, landscape orientation no larger than 8x10.
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	Product or Company Tag Line – 30 Points
1. Create three or more tag line phrases.
2. Tag line ideas are presented to the rest of the design team.
3. Team selected Tag Line (or Lines) is listed. 
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	Billboard Advertising Design – 30 Points
1. Design includes Logo and Tag line.
2. Design includes graphic image of product.
3. Design informs where to buy the product.
4. Design is completely readable from 15 feet.
5. Design uses color or contrast or image size to attract attention.
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