Project 2 Activities

Delivering a Sales Pitch

Module 3 concludes all of the marketing planning for your team's product. Your team must pull together all of its information, product analysis, and marketing theories, and present an effective and persuasive 'sales pitch' for their product or service. The presentation should be assembled with the content of all of your experiences in the previous exercises and activities. Your team will be competing with other teams for the top recognition - a vote by the company's board of directors for the best product to launch at this time.
Persuasive Presentations of Marketing Plans

Exercise 3.1: Persuasive Presentations

Now that your team has chosen a product, priced it, packaged it, and decided upon some promotional strategies, your team will create a Microsoft PowerPoint presentation for the larger company's Board of Directors (the entire class). Your presentation should be an overview of the entire marketing plan that has been developed.

You must promote the choice of your product over the production of products being promoted by the other teams. You must present everything in such a persuasive and positive way that the Board will select your idea. They must be confident, as a result of your presentation, that your targeted teen market will buy your product instead of the competitor's product.

The presentation should be the work of the entire team, and be a maximum of ten minutes in length, but no less than five minutes. The presentation will be a culmination of all activities and exercises packaged into one presentation. 

The  PowerPoint, Persuasive Presentation, and the instructional guide, Step-by-Step PowerPoint XP: Persuasive Presentation, will help assist you in creating your presentation.  The PowerPoint, Persuasive Presentation, consists of hidden slides to help structure your presentation.
Presentation Guidelines and Checklist

Include the following in your presentation:

	Team Member Assigned
	Slide(s) 
for Task Completed

(
	Tasks

	
	
	1. Introduction - a creative, attention-getting opening.

	
	
	2. Summary of teen market analysis (research summary including findings, assumptions). Exercise 1.4

	
	
	3. Description of product/service chosen and why. 
Exercise 2.2

a. What is unique about it? - special features, benefits, etc.

b. How does it meet the needs of the teen market?

c. Why would anyone buy it?

	
	
	4. Packaging. Exercise 2.3
a. How will the product look when packaged for sale?

	
	
	5. Positioning and Place. Exercise 2.4
a. How will the products or services be delivered to the customers?

b. Where should the products be made available for sale?

	
	
	6. Pricing. Exercise 2.5
a. Describe the results of the product development/costs and pricing worksheet.

	
	
	7. Examples of Promotional Materials or Ideas. 
Exercise 2.7

	
	
	a. Print advertising - One-page colorful flyer, brochure (with graphics), and/or the flyer converted to a web page.

	
	
	b. Direct mail or marketing - Press release to be distributed via email

	
	
	8. Conclusion
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