Name: ____________________
Defining Niche Markets and Demographics
Directions: Unscramble the words in parenthesis at the end of the sentence and write the correct word in the space provided.
1. 
A _______ _________ (hcnie kamrte) is a focused targetable portion (subset) of a market sector. 
2. 
A niche market is addressing a need for a ________ (dpoutcr) or ________ (eicvres) that is not being addresses by mainstream providers. 
3. 
Niche market ventures may become profitable even though they are by nature small in comparison to the mainstream marketplace, due to the benefits of _______________ (pziscltoineaia) and focus on ________ ________ (salml inabedletlifi) market segments; even without the benefit of economy of scale. 
4. 
Niche markets may be ignored or discounted by ______ ___________ (algre susisbesne) due to what they consider to be small potential; this is turn is part of the process that makes the niche market available to smaller businesses.
5. 
___________________ (hipdmoegascr) is information about socioeconomic groups, characterized by age, income, sex, education, occupation, etc., that comprise a market niche.

6. 
Demographics are used to ___________________ (layaezn) groups of people and locations to see if business would be _____________________ (lfoabepirt).

7. When a company uses demographics to divide a market, they are _____________ (gtnesneimg) the market.
Defining Niche Markets and Demographics – KEY
1. 
A niche market is a focused targetable portion (subset) of a market sector.

2. 
A niche market is addressing a need for a product or service that is not being addresses by mainstream providers.

3. 
Niche market ventures may become profitable even though they are by nature small in comparison to the mainstream marketplace, due to the benefits of specialization and focus on small identifiable market segments; even without the benefit of economy of scale.

4. 
Niche markets may be ignored or discounted by large businesses due to what they consider to be small potential; this is turn is part of the process that makes the niche market available to smaller businesses.

5. 
Demographics is information about socioeconomic groups, characterized by age, income, sex, education, occupation, etc., that comprise a market niche.

6. 
Demographics are used to analyze groups of people and locations to see if business would be profitable.
7. When a company uses demographics to divide a market, they are segmenting the market.
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