Name: ____________________
Niche Markets and Demographics Test
Directions: Read each statement carefully. For questions 1 – 5, write TRUE or FALSE beside teach statement.

1. _____ A university would fit best in a small town.

2. _____ Demographics is information about socioeconomic groups, characterized by age, sex, education, occupation, etc.

3. _____ Niche markets may be ignored by large businesses due to what they consider to be large potential.

4. _____ Demographics can be useful in making decisions about starting a new business. 

5. _____ A niche market addresses a need for a product or service that is not being addresses by mainstream providers.

Directions: For questions 6 – 10, write the appropriate answer in the space provided.
6. Define a niche market.

______________________________________________________________________

______________________________________________________________________

______________________________________________________________________________

7. Give 3 examples of niche markets. 

1. ____________________


2. ____________________


3. ____________________

8. Give three characteristics that define demographics.


1. ____________________

2. ____________________


3. ____________________
9.  Give one reason why it is important for entrepreneurs to research a certain niche market before making a business decision.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

10. Why are demographics important in making business decisions?
_____________________________________________________________________
_____________________________________________________________________

_____________________________________________________________________

11.  Explain how market segmentation and demographics are related.
_____________________________________________________________________
_____________________________________________________________________

_____________________________________________________________________

Name: ____________________
Niche Markets and Demographics Test KEY
Directions: Read each statement carefully. Write TRUE or FALSE beside the following statements.

1. False A university would fit best in a small town.

2. True Demographics is information about socioeconomic groups, characterized by age, sex, education, occupation, etc.

3. False Niche markets may be ignored by large businesses due to what they consider to be large potential.

4. True Demographics can be useful in making decisions about starting a new business. 

5. True A niche market addresses a need for a product or service that is not being addresses by mainstream providers.

Directions: For questions 6 – 10, write the appropriate answer in the space provided.

6. Define a niche market.

Answers may vary. 

A niche market is a focused targetable portion of a market sector. 
A niche market is a focused group of potential customers.

7. Give 3 examples of niche markets. 


Answers will vary widely.

1. Organic vegetables

2. Dry cleaner with a delivery service

3. Running cars on biodiesel
8. Give three characteristics that define demographics.


1. Age

2. Ethnicity

3. Income

Other acceptable answers: Education, Sex, Occupation, etc.
9.  Give one reason why it is important for entrepreneurs to research a certain niche market before making a business decision.

Answers will vary.
It is important for entrepreneurs to research a niche market to make sure that 
other businesses do not cater to the same niche market. Also, research needs to

be done to ensure that there are enough consumers to support the business and 

that there is no other competition. 
10. Why are demographics important in making business decisions?

Answers will vary.

Demographics need to be considered when making business decisions because 
demographics tell us what kind(s) of consumers you will be able to reach. For 

example, if you plan to open a high-end jewelry store in a low-income area, your 

business will most likely fail. Demographic information would be very important 

in this situation.
11. Explain how market segmentation and demographics are related.
Market segmentation is the process of dividing a market into smaller segments or units.  One way to segment a market is to divide into smaller categories based upon demographic categories such as age, gender, income, etc. 
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