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Career, Technical, & Agricultural Education




UNIT : 

Advertising Slogans and Jingles
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Annotation: 
In this unit students will understand the importance of an advertising slogan and jingle. 

Grade(s):  
	x
	9th

	x
	10th

	x
	11th

	x
	12th


Time:  

4 – 50 minute class periods

Author: 

Shannon R. Lawrence and Dr. Frank B. Flanders

Students with Disabilities:


For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards:  

CTAE-FS-3 Communications: Learners use various communication skills in expressing and interpreting information 
AG-MKT-5 Students will demonstrate advertising and promotion techniques for agricultural products and services. 

c. Develop an advertising plan for an agricultural product, business, or service.

BCS-LEB-1 The student summarizes the ethical responsibilities of business owners. 


c. Assesses ethical considerations affecting consumers such as false advertising and shoplifting.

FCS-CA-4 Students will identify effective practices for purchasing consumer goods and services. 


a. Explore the effect of advertising on consumer decisions.
FCS-CS-6 Students will investigate advertising in the economic system. 


a. Identify examples of deceptive advertising.

b. Evaluate the impact of advertising on forming consumer opinion.

MKT-MP-12 Utilize promotional knowledge and skill for communicating information to achieve a desired marketing outcome.

d. Identify the types of advertising media and media costs. 


h. Determine the legalities and ethics of what can and cannot be said in promoting/advertising a 
product 
or service
GPS Academic Standards:

ELA10C1 
The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of convention and grammar in both written and spoken formats. 
ELA11C1 
The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of conventions and grammar in both written and spoken formats. 
ELA11LSV1 The student participates in student-to-teacher, student-to-student, and group verbal interactions. 
ELA11LSV2 The student formulates reasoned judgments about written and oral communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrates solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description. 
ELA11W3 
The student uses research and technology to support writing. 
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Enduring Understandings:

•
Advertising products and services is an important part of marketing a product. The effectiveness of a product slogan or jingle is important to successful marketing.
Essential Questions: 


•
How important is advertising to a product or service?
•
What is the purpose of a slogan? What is the purpose of a jingle?
•
What makes a great slogan?

Knowledge from this Unit:  
Students will be able to:

•
Explain the importance of the advertising slogan.
•
List the key items that make a slogan or jingle successful.

•
Describe how a slogan or jingle is developed.
•
Students will be able to list the key elements for making a successful slogan.
Skills from this Unit:  
Students will be able to:
•
Develop a slogan for a product or service.
•
Generate ideas for a jingle for a product or service.
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Assessment Method Type: 
	 
	Pre-test

	X
	Objective assessment - multiple-choice, true- false, etc.

	
	_X_ Quizzes/Tests

__ Unit test

	X
	Group project

	
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

_X_ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	__ Essay tests

_X_ Observe students working with partners

__ Observe students role playing

	X
	Peer-assessment  

	
	_X_ Peer editing & commentary of products/projects/presentations using rubrics

_X_ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
_X_ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	x
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

_x_ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment(s) Title:

Assessment(s) Description/Directions:

Attachments for Assessment(s): 
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•
LESSON 1: INTRODUCTION TO ADVERTISING SLOGANS 

1. Review Essential Questions
· How important is advertising to a product or service?
· What is the purpose of a slogan? A jingle?

· What makes a great slogan?

2. Identify and review the unit vocabulary

	Jingle
	Slogan
	Ad Men

	Trademark
	Registered
	The Lanham Act

	Onomatopoetic
	
	


3.
Ask students to define an advertising slogan
.
· Ask students to give examples.

· Which are their favorites? Why?

· Which are the most annoying? Why?

· Do the annoying ones work?

· What is the difference in a slogan and jingle?
4.
Ask students why slogans are used.
5. 
Have students make a list of as many slogans and jingles as they can.

· Have one or more students read their list to the class.

· OPTIONAL: Ask for a student to sing a jingle.

6. 
Hand out the Introductory Page for Slogans and Jingles information packet to students. Have students complete the Famous Advertising Slogans Worksheet.
7.
Review key points and questions from the information packet.

Attachment(s)



Introductory Page for Slogans and Jingles


Famous Advertising Slogans Worksheet
Famous Advertising Slogans Worksheet KEY
•
LESSON 2: DEVELOPING ADVERTISING SLOGANS USING THE BRAINSTORMING METHOD 

1.
Discuss brainstorming with students. 

· Ask students what brainstorming is? 
· What are some key characteristics of this method?

2.
Handout worksheet: Brainstorming Slogan Activity. Discuss and explain the worksheet.
a. Have students work in groups of 4 or 5.

b. Teacher should help individual groups with development of their ideas.

c. Students should come up with 3 ideas for slogans for the product assigned to the class.
d. The team leader should come to the board and write down the best of their ideas for a slogan.

e. After all teams have written their suggestions on the board, the class should vote on which they like best.

f. Once the slogans are ranked, ask students why they were ranked this way.
3. 
Assessment

Class will vote on their favorite slogan idea using the brainstorming method. Teacher will observe students participation in group. First place group receives up to 5 extra credit points, Second place up to 3 extra credit points, etc.
4.
Attachment(s)


Brainstorming Slogan Activity

LESSON 3: CREATING ADVERTISING SLOGANS 

1. Identify and review the unit vocabulary

	Keyword
	Benefit
	Slang


2. What are the factors to consider when constructing a slogan?



Factors:

a.
memorable
b. key benefit

c. rhyme

d. positive

e. unique

f. strategic

g. trendy

3. Previously we used the brainstorming method to develop advertising slogans. Today we will develop a slogan using the research method.
4. Hand out Constructing a Slogan worksheet. Have students use a thesaurus to develop their keywords for slogan writing. Explain how to use the slogan work sheet.
5. Have students use the tables and fill in for each slogan to pick the highest scoring slogan in their group. Have each group write their best slogan on the board. 

6. Have students use the factors on the Introductory Page to critique the slogans on the board.

7. Which of the slogans is their favorite? Why?

8. Could they set this to music to make a jingle? Some groups may want to sing/perform their jingle for the class.
9. Compare each of the methods for developing slogans (Brainstorming & Research). Which one does the class prefer and why?

10. Assessment


Teacher will grade the advertising slogans using the steps on Constructing a Slogan Activity sheet.

11. Attachment(s)


Slogan Scenario

Constructing a Slogan

12. Summary for Unit

Slogans, taglines and jingles are a part of everyday American life. They bombard the consumer with 
advertisements for every product and service. Advertisements are made to appeal to all of our senses 
anytime we open a newspaper or magazine, listen to the radio, or watch television. Jingles and slogans 
are used extensively in advertising for one simple reason…they work. If one or more slogans came to mind 
while you were reading this…you are living proof that they work.
•
NOTES & REFLECTION:

Teachers are advised to assign one product to groups during Lesson assessments.  
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Culminating Unit Performance Task Title:  

Advertising Slogans


Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
 

Students will develop an advertising slogan for a product that is assigned to them. Students are to also 
use the slogan to develop a package for the product. Students may use poster board, actual packaging 
materials, video presentations, etc. Students must develop a sales presentation and present to class.

Attachments for Culminating Performance Task:
Rubric for Slogans and Jingles

	Memorable
	Is the slogan memorable?
	25

	Key Benefit
	Does the slogan mention a benefit of the service or product?
	20

	Rhyme
	Is rhyme used effectively?
	20

	Positive
	Will the consumer be left with a positive message?
	10

	Unique
	Could the consumer confuse the slogan with other products?
	10

	Strategic
	Does the slogan tell you something about the company?
	5

	Trendy
	Is the slogan timeless or pick up on current trends?
	5

	Wording
	Does the slogan make good use of terminology? Are all unnecessary words removed? 
	5
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Web Resources:

•
www.gadoe.org

Attachment(s): 
•
Crossword_ Famous Advertising Slogans
•
Slogans of Companies and Organizations (Fill in the blank PPT game)

Materials & Equipment: 
•
Old magazines, newspapers

•
black-board/dry erase board

•
handouts

21st Century Technology Used: 
Top of Form

	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	X
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
	
	


Bottom of Form
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