Vocabulary Glossary
1. Advertising: The practice of calling public attention to one’s product, service, or need, especially by paid announcements over television, radio or billboards

2. Aesthetics: The appearance and beauty of an item and how it relates to a person’s emotions

3. Blogging: To write entries in or maintain an online journal or Weblog

4. Consumer: A person or organization that uses a product or service

5. Ethics: The rules of conduct recognized in respect to a particular class of human actions or to a particular group or culture
6. Marketing: The commercial functions involved in transferring a product from the manufacturer to the consumer
7. Networking: Engaging or interacting in informal communication with others for mutual assistance or support
8. Profile: An informal biography, lists of characteristics and interests, or verbal descriptors of a person
9. Public Relations: Actions of a corporation, store or company that promotes a positive image between itself and the public, employees and customers 
10. Resume: A brief written account of qualifications and experience prepared by an applicant for a job
11. Social Media: Media designed to be shared through social interaction, created using easily measurable and accessible publishing techniques
12. Social Networking: Using a Web site to connect with people who share similar interests, places of origin or other factors
13. Target Market: The audience a particular product is marketed toward
14. Transparency: Full, accurate and timely disclosure of information; not trying to hide things from others
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