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Career, Technical, & Agricultural Education




Pathway:
Graphic Communications and Design
COURSE:  
Advanced Graphic Design
UNIT 10: 
CD Package Design
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Annotation: 
Students will study the methodology of graphic design as it relates to package design. Students will learn and apply design principles and elements in order to meet the needs of their intended audience. Students will develop their CD Package from concept through completion and understand the importance of all phases of project production. Students will produce designs and layouts manually and will build their project using appropriate software.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  

5 - 50 minute periods
Author: 
Dan Campagna 

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
ACCT-AGD-4: 
Students will understand the importance of developing a project

from concept through completion.

a) 
Formulate strategies for brainstorming and organizing content.

b) 
Explore different target audiences and identify the most effective media selection


or mix.

c) 
Evaluate the performance of existing marketing strategies.

d) 
Employ terminology in the field of graphic design.

e) 
Apply creative thinking skills to artistic problems, such as rhetoric.
ACCT-AGD-5: 
Students will explore the process of project production.

a) 
Design a self-marketing logo and collaterals (e.g. business card, letterhead).

b) 
Design self-promoting product (e.g. brochure, website, podcast).

c) 
Prepare a time line and budget for selected project.

d) 
List steps and resources needed for project completion.

e) 
Create a CD package design.

f) 
Identify a client and design a promotional poster on their behalf.

g) 
Design and produce a product and corresponding packaging.
h) 
Design an information site for the web.

i) 
Design identity and promotional products for a non-profit organization.

j) 
Research, layout, and produce a booklet in the style of a well-known



graphic designer.

GPS Academic Standards:
ELA10W2: 
The students demonstrates competence in a variety of genres.

ELA10W3: 
The students uses research and technology to support writing.

ELA 10Rl2: 
The student identifies, analyzes, and applies knowledge of theme in literary works and provides evidence from the works to support understanding.

National / Local Standards / Industry / ISTE:
Print ED Certification National Standards – This unit combines all national standards
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Enduring Understandings: 
· Students will understand the production process of producing a CD Package design.

· Students will understand a successful production process requires an interdependent systems approach that
incorporates research, client analysis, marketing, sales, and manufacturing and production departments.
· Students will understand how client data, goals, branding and design will impact a successful package design.

Essential Questions: 

How does the design of a product impact its success in the marketplace? 


How do client and market research drive the development and design of a product?

How do designers, art directors, and production people work together to fulfill clients’ goals and 



objectives?
Knowledge from this Unit:  
Students will:
●list the steps in the production process of product design.


● explain principals and elements of design of product design.


● differentiate between the marketability and the functionality of a package.
Skills from this Unit:  
Students will:
• produce sketches for their product applying previous knowledge of design.
• design and produce a CD Package.

• utilize industry standard graphic software employing customary design and technical practices.
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Assessment Method Type: 
	X
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	X
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	X
	Post-test


Assessment Attachments and / or Directions:
CD Package Design Pre-Test.doc
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•
LESSON 1:  INTRODUCTION TO PACKAGE DESIGN

1. Identify the standards. Standards should be posted in the classroom.

ACCT-AGD-4: 
Students will understand the importance of developing a project

from concept through completion.

a) 
Formulate strategies for brainstorming and organizing content.

b) 
Explore different target audiences and the most effective media selection


or mix.

c) 
Evaluate the performance of existing marketing strategies.

d) 
Employ terminology in the field of graphic design.

e) 
Apply creative thinking skills to artistic problems, such as rhetoric.
ACCT-AGD-5: 
Students will explore the process of project production.

a) 
Design a self-marketing logo and collateral (business card, letterhead).

b) 
Design self-promoting product (brochure, website, podcast).

c) 
Prepare a time line and budget for selected project.

d) 
List steps and resources needed for project completion.

e) 
Create a CD package design.

f) 
Identify a client and design a promotional poster on their behalf.

g) 
Design and produce a product and corresponding packaging.
h) 
Design an information site for the web.

i) 
Design identity and promotional products for a non-profit organization.

j) 
Research, layout, and produce a booklet in the style of a well-known



graphic designer.

2. Review Essential Question(s). Post Essential Questions in the classroom.

•
How does the design of a product impact its success in the marketplace? 
•
How do client and market research drive the development and design of a product?
•
How do designers, art directors and production people work together to fulfill client’s goals and objectives?

3. Administer the Pre-test.
4. Identify and review the unit vocabulary listed below. Terms may be posted on word wall.  Review design principles using the Design Principles Power Point Presentation. Review design elements as well.
	Formal Balance
	Informal Balance
	Proportion

	Contrast
	Rhythm 
	Unity

	Lines
	Shapes
	Texture

	Mass
	Color
	


5.
Design approach – Using popular products students are familiar with. Have students complete handout entitled, “What makes good design?” 


A.
Students are to brainstorm and formulate ideas for the content and development of their Package 
Design.


•
Divide students into groups of 3 or 4. Have a recorder and a presenter assigned.


• 
Have students choose a product of their choice, 1 for each group. Make sure each group has a product targeting a different demographic group.


•
Using information from the “What makes good design?” assignment, discuss how the design team formulated a plan to have the product reach the goals of the client.



•
What information is pertinent to know about your market?


• 
How will you connect with them?

•
Describe how you can connect with the client from several different demographic viewpoints. Depending on the product, if you were marketing to young boys vs. middle age men, or wealthy individuals vs. the middle class, or well educated vs. minimally educated, how would your design change?
6.
Have each group present its ideas/results/conclusions to the class. Have peer groups evaluate results and offer any changes/suggestion.
7. 
Students develop a Design Game and play it in class. See handout entitled “The Design Game.” 
•
LESSON 2:  DEVELOPING A CORPORATE IDENTITY

1.
Review Essential Questions. Post Essential Questions in the classroom. 
•
How does the design of a product impact its success in the marketplace? 
•
How does client and market research drive the development and design of a product?
•
How do designers, art directors and production people work together to fulfill clients’ goals and objectives?

2.
Students are to design the following products to industry specifications as outlined on the corporate identity product assignment. 

a) 
Self-marketing logo and collateral (business card, letterhead, envelope, shipping label). Logo is to be originally developed as a black and white and then color may be added. All finished pieces for self-marketing must contain the logo utilizing the same font, style, weight, etc. to maintain consistency.
•Business Card   
3 ½” x2”
•Letterhead 
8 ½” x 11”
•Envelope  
9½” x 4 1/8”

•Shipping Label 
5” x 3”
b) 
Design self-promoting product. Choose two (brochure, poster, website and/or podcast).

•Poster 
11” x 14”
c) 
Using a current calendar, copy several months including the current month and prepare a time line and budget for each of the two items selected in the previous assignment. 

Items to include in the timeline/production calendar:
1) 
Design time and various stages of production
2) 
Proof approval
3) 
Plate making or digital printing
4) 
Bindery, packaging, shipping
Refer to the standard ACCT-IGD-8 to obtain information on documentation for job estimating for the business card, letterhead, envelope, shipping label, and two other. 
1) 
Materials List
2) 
Approximate labor cost

d) Prepare a budget with totals of all components necessary for production.
e) List the names/titles of all design professionals that are involved in the production of a package design.
f) Have students take the Design Professionals Quiz. The file contains the answers. These will need to be removed. 

•
LESSON 3:  CREATING A PACKAGE DESIGN

1.
Review Essential Questions. Post Essential Questions in the classroom. 

2.
Explain technical production process for the creation and progression from design to packaging of final product.

3.
Explain the business cycle (from sales and marketing, estimating through billing) for a package design product.

4. 
Give students the CD Package Project. Describe the layout required, the specifications that are necessary and the technical requirements for the project, and familiarize students with the rubric with which they will be graded. You may want to secure a copy of the DVD Package Design listed in the Resources section of this lesson plan.
•
LESSON 4:  One page Website

1. In order to market the CD effectively, students are to design an information site for the web. A one-page website is sufficient. Students will utilize all similar graphics, fonts, styles, etc. to maintain uniformity with their overall design and brand.

2. Students are to design identity and promotional products for a non-profit organization. Give students a list of promotional type products from which they can choose. (Key chains, pens, pencils, calculators, golf balls, letter openers, sticky notes packets, notepads, etc.). Have students design 2 items, beginning with thumbnail sketches, proceeding to rough layouts and then comprehensive layouts for their pieces. All pieces are to be printed out in black and white and/or color and mounted on a heavy card stock for presenting.

3. Research, layout, and produce a booklet in the style of a well-known graphic designer. For ease and simplicity for your workflow, have students produce a 4” x 5” 8-page saddle stitch booklet that can be produced on an 8 ½” x 11” flat sheet, printed 2 sides, folded, stitched and trimmed to 4” x 5”.

4.
Administer the Post Test. 

•
ATTACHMENTS FOR LESSON PLANS


· The Design Game Group Activity.doc

· Design Principles Presentation.ppt

· What Makes Good Design.doc
· Package Design Pre-test.doc

· What makes an effective product design.doc

· Corporate Identity project.doc

· Package Design Professions Quiz.doc

· CD Package Design project.doc

· Package Design Post-Test.doc

· Design Principals Presentation.doc

· CD Package Rubric.xls

•
NOTES & REFLECTION: 

Students should have a good working knowledge of basic design, page layout, Photoshop, Illustrator and InDesign. They should have a good understanding of typography and its impact on communication. 

More exercises and assignments are included than may be necessary. Choose which ones you will employ, omit any that do not suit your needs, or add your own.
[image: image6.jpg]% CULMINATING PERFORMANCE TASK





Culminating Unit Performance Task Title: 
Students complete the CD Package Design Project
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

Students must be able build a case in which they will be able to clearly describe the reasoning for their design, colors, fonts and the overall impact they are trying to achieve with their package design.
Attachments for Culminating Performance Task: 

· CD Package Project
· CD Package Rubric
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Web Resources:
•
http://hu2645.wordpress.com/2008/10/04/intro-to-graphic-design-questions-how-does-graphic-design-relate-to-rhetoric/
•
For Logo design: www.peachpit.com/articles/article.aspx?p=676596&seqNum=1
•
www.underconsideration.com/brandnew/
Materials & Equipment: 
•
Adobe Creative Suite 

• 
Video/DVD Package Design by Classroom Media, Morris Plains, NJ 1-800-341-2293
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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