Non-Profit Organization Project

Anthony Epps is the Head Counselor of Start New Outreach Services. Start New is a 2-year old, non-profit, in need of a fresh look. It is an outreach organization that offers counseling and support to troubled youth. Mr. Epps is concerned about the perception of seeking mental help and the resistance to counseling.

To begin his new campaign, he will need a new look for:

1. A logo

2. Letterhead (8.5 x 11 inches)

3. #10 Envelopes (4.125 x 9.5 inches)

4. A single fold brochure (11 x 17 folded to 8.5 x 11 inches)

5. Business Cards (3.5 x 2 inches)

6. Post Card/Promotional Card (4 x 6 inches)

7. Poster (11 x 17 inches)

8. Website Design (800 x 600 pixels)

CONTACT INFORMATION

Start New Outreach Services

555 Peachtree Street N.W.

Suite 111

Atlanta, GA 30308

Phone: 404-555-0000

Fax: 404-555-0001

Website: www.startnewoutreach.com
JOB DESCRIPTIONS:

Fill in the following information during the power point presentation, then assign each member of the group to a specific responsibility.

1. Speaker:

2. Project Coordinator:

3. Creative Director:

4. Production Coordinator:

5. Graphic Designer:

Creative Brief
A creative brief is the most effective way to get everyone (your design team) started with a common understanding of what needs to be accomplished. An effective creative brief gives the team direction and provides your presentation preparation with benchmarks against which to evaluate design concepts.

Spending the time to complete a thorough creative brief will save you a lot of time up front, and ensure that you get the design product you envisioned. 

In two pages at most, your brief should: 

· Define the project and its objectives 

· List, characterize and prioritize audiences 

· Present Unique Selling Proposition (USP), one sentence about what makes the organization, program or service unique 

· List top features and/or facts about the program, service or organization, and its value to audiences 

· Detail tone or image 

· Specify budget and time frame 
