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COURSE:  

Advanced Graphic Design
UNIT 5: 

Self-Marketing
[image: image10.jpg]



Annotation: 
This unit includes lessons on self-marketing. Students will complete various lessons and projects related to self-marketing. To complete the unit, students will produce a self-marketing plan and project.


Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
7 Fifty minute periods
Author: 
Hillari Z. Knight

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
ACCT-AGD-1 
Students will understand and demonstrate the development of a professional portfolio.

a) 
List the criteria for selecting artwork.

b) 
Collect and refine all previous graphic design projects.

c) 
Develop a professional resume using word processing software. (i.e. Word, Microsoft Works or iWork Pages).

d) 
Practice giving and receiving constructive criticism of portfolios.

e) 
List characteristics and content of portfolios for employment and postsecondary admissions.
f) 
Critique various types of packaging (case, digital, web pages).

ACCT-AGD-4 
Students will understand the importance of developing a project from concept thru completion.

a) 
Formulate strategies for brainstorming and organizing content.

b) 
Explore different target audiences and the most effective media selection or mix.

c) 
Evaluate the performance of existing marketing strategies.

d) 
Employ terminology in the field of graphic design.

e) 
Apply creative thinking skills to artistic problems, such as rhetoric.

ACCT-AGD-5 
Students will explore the process of project production.

a) 
Design a self-marketing logo and collateral (business card, letterhead).

b) 
Design self-promoting product (brochure, website, podcast).

c) 
Prepare a time line and budget for selected project.

d) 
List steps and resources needed for project completion.

e) 
Create a CD package design.

f) 
Identify a client and design a promotional poster on their behalf.

g) 
Design and produce a product and corresponding packaging.

h) 
Design an information site for the web.

i) 
Design identity and promotional products for a non-profit organization.

j) 
Research, layout, and produce a booklet in the style of a well-known graphic designer.

GPS Academic Standards:
ELA10LSV1 
The student participates in student-to-teacher, student-to-student, and group verbal 



interactions.

ELA11LSV2 
The student formulates reasoned judgments about written and oral communication in 



various media genres. The student delivers focused, coherent, and polished 




presentations that convey a clear and distinct perspective, demonstrate solid reasoning, 


and combine traditional rhetorical strategies of narration, exposition, persuasion, and 



description.

MM2P3 

Students will communicate mathematically.

MM2P1 

Students will solve problems (using appropriate technology). 

ELA10W2 
The students demonstrates competence in a variety of genres.

ELA10W3 
The students uses research and technology to support writing.

ELA 10Rl2 
The student identifies, analyzes, and applies knowledge of theme in literary works and 



provides evidence from the works to support understanding.

National / Local Standards / Industry / ISTE/PrintED:
PrintED


Combines all of Digital File Preparation & Output
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Enduring Understandings: 
•
Self-marketing is a valuable tool. Students will realize why and how to produce self-marketing materials. One of the most important tools in this unit is the Self-Marketing journal. Students will have all the assignments in this journal.
Essential Questions: 
•
Why is self-marketing important?
•
How does a logo speak?

•
What is “thinking outside the box”? What does it have to do with design?
Knowledge from this Unit:  
Students will:

· Explain the purpose of self-marketing.
· Describe what it means to design with graphic impact.
Skills from this Unit:  
Students will: 
· Design a logo to reflect company’s spirit.
· Design a self-marketing piece (a leave behind).
· Design letterhead, envelope, and business card.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	x
	Individual project

	x
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	_x_ Self-check rubrics   

_x_ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

_x_ Observe students working with partners

_x_ Observe students role playing

	x
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	_x_ Student/teacher conferences

__ Partner and small group discussions

_x_ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	x
	Constructed Responses

	
	_x_ Chart good reading/writing/listening/speaking habits

_x_ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions:
•
AGD_5_Journal
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Instructional planning: 
•
LESSON 1:  Personal Logo Design (1 hour, 25 minutes)

1.
Identify the standards. Standards should be posted in the classroom.

ACCT-AGD-1: 
Students will understand and demonstrate the development of a professional 



portfolio.

a) List the criteria for selecting artwork.

b) Collect and refine all previous graphic design projects.

c) Develop a professional resume using word processing software. (e.g. Word, Microsoft 



Works or iWork Pages).

d) Practice giving and receiving constructive criticism of portfolios.

e) List characteristics and content of portfolios for employment and postsecondary 



admissions.

f) Critique various types of packaging (case, digital, web pages).

ACCT-AGD-2: 
Students will study professional business ethics utilized throughout the graphic design 



industry.

a) Create a simulated professional client/designer contract.

b) Explore pricing options for various graphic design applications.

c) Research billing practices and effective operating procedures.


ACCT-AGD-3: 
Students will determine requirements for selected careers.

a) Determine post-secondary educational requirements for selected careers.

b) Research how to locate job listings though a variety of sources (Internet, clubs, 



associations, networking).

c) Complete a practice job application form.

d) Study the fundamentals of employer/employee, client/designer working 




relationships.

ACCT-AGD-4: 
Students will understand the importance of developing a project from concept thru 



completion.

a) Formulate strategies for brainstorming and organizing content.

b) Explore different target audiences and the most effective media selection or mix.

c) Evaluate the performance of existing marketing strategies.

d) Employ terminology in the field of graphic design.

e) Apply creative thinking skills to artistic problems, such as rhetoric.

ACCT-AGD-5: 
Students will explore the process of project production.

a) Design a self-marketing logo and collateral (business card, letterhead).

b) Design self-promoting product (brochure, website, podcast).

c) Prepare a time line and budget for selected project.

d) List steps and resources needed for project completion.

e) Create a CD package design.

f) Identify a client and design a promotional poster on their behalf.

g) Design and produce a product and corresponding packaging.

h) Design an information site for the web.

i) Design identity and promotional products for a non-profit organization.

j) Research, layout, and produce a booklet in the style of a well-known graphic designer.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 


•
Why is self-marketing important?

•
How does a logo speak?



•

What is “thinking outside the box”? What does it have to do with design?

3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Self-marketing
	Leave Behinds
	Portfolio

	Logo
	Design
	Stationery

	Business Card
	#10 Envelope
	


4.
Interest approach – Mental set (5 minutes)


Ask students, “what is self-marketing?”


A.
Logo Design and Self-Marketing (use the logo PowerPoint  (AGD_5_Logos) 20 minutes

· Show the students several examples of logos (they are included at the beginning of the PowerPoint and they are also on the journal page). In their journal (ADG_5_Journal), have them write down what logo they think it is.

· Go over the answers.

· Have the students write if they think the logo is effective. They need to identify why it is effective or why it is not.
· Start the logo PowerPoint (AGD_5_Logos)


B. Design Personal Logos- 1 hour

· Hand out the logo design guidelines (AGD_5_Lesson1)

· Explain to the students that they will be creating their own logo. The logo will be used as their personal mark for each project in this unit.

· Remind them that a logo does say a lot about a designer.

· Go over each step they are to complete. For example: Thumbnails and Roughs, then use a illustration program to design the logo, completing the self-evaluation rubric, etc.

· When the students complete the project, have them place the finished work with their journal pages.
•
LESSON 2:  Stationery Design (1 hour, 15 minutes)

1.
Review Essential Questions. Post Essential Questions in the classroom. 
· What is thinking outside the box? What does it have to do with design?
2.
Stationery Design PowerPoint (AGD_5_Stationery) 15 minutes  


· Show the students the stationery/letterhead PowerPoint. 

· As you are going through the PowerPoint, ask questions and have the students respond to what they are seeing.

· Have the students complete the next activity in the journal pages. They will use the internet to find good and bad examples of Stationery design. The journal pages will prompt them to write the reasoning behind their answers.

3. Stationery Design (ADG_5_Lesson2) 1 hour

· Handout the Stationery design sheet (ADG_5_Lesson2)

· Go over each step they are to complete. For example: Thumbnails and Roughs, then use an Illustration program to design the logo, completing the self-evaluation rubric etc.

· When the students complete the project, have them place the finished work with their journal pages.
•
LESSON 3:  Leave Behinds

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· What is thinking outside the box and what does it have to do with design?

· What in the world is a leave behind?
2. Leave Behinds (AGD_5_SelfPromo)

· Show students examples of leave behinds. As you are doing this, explain to them a leave behind is a great self-marketing tool. It gives a perspective client incite to a designer’s style. A good leave behind gets a designers foot in the door.

· Students will use their journal pages and find examples of leave behinds. They will need to explain why they chose what they did. The questions will help them do this. 
3. Design a Leave Behind (AGD_5_Lesson3)

· Handout Leave Behind sheet (AGD_5_Lesson3)

· Go over each step they are to complete. For example: Thumbnails and Roughs, then use a Illustration program to design the logo, completing the self-evaluation rubric etc.

· When the students complete the project, have them place the finished work with their journal 
pages.
•
ATTACHMENTS FOR LESSON PLANS


•
AGD_5_Logos
•
AGD_5_Journal
•
AGD_5_Lesson1
•
AGD_5_Stationery
•
AGD_5_Lesson2
•
AGD_5_SelfPromo
•
AGD_5_Lesson3
•
NOTES & REFLECTION: 

One of the most important steps is that students be able to defend their design choices. The journal and the self evaluation rubric encourages student to think about their designs. Students need to realize there is more to design than just pretty pictures and nice type.
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Culminating Unit Performance Task Title: 
The Self-Promo (leave behind) project requires the student to think about design.
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

The self-promo (leave behind) project has students journaling their thoughts and putting them into action.
Attachments for Culminating Performance Task: 
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Web Resources:
•
http://www.thelogofactory.com/logo-design-tips/

•
http://www.smashingmagazine.com/2009/08/26/vital-tips-for-effective-logo-design/
•
http://www.logodesignlove.com/logo-design-tips
•
http://www.allgraphicdesign.com/graphicsblog/2007/11/120-self-promotion-ideas-for-graphic-designers-freelancers-free-or-almost-free/
•
http://www.howdesign.com/GeneralMenu/
•
http://www.thisworks.co.uk/
•
Layout Index by Jim Krause

•
Idea Index by Jim Krause

•
http://www.graphic-design.com/DTG/Business/Promos/Scratch.html
•
http://www.ideascompany.ca/
• http://www.allgraphicdesign.com/graphicdesignarticles/letterheadgraphicdesigns/letterheadstationarydesigntips.html
•
http://www.aboutlogodesign.com/sta tionery-design-tips/stationery-design-tips.htm
•
http://falconadvocacy.com/stationary-design/creative-stationery-design-and-business-card-design-tips
Materials & Equipment: 
•
Computers, paper, pens, markers, handouts, internet access
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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