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Career, Technical, & Agricultural Education







COURSE:  

Advanced Graphic Design
UNIT 8: 

Campaign/Election Materials
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Annotation: 
This unit is a lesson on political campaign advertisements in print media.  Students will investigate current advertisements on a local, state and national level for all political parties.  Students will compare the designs for effective practices and then design a campaign poster for themselves as if they were running for office.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
12 Fifty minute periods
Author: 
Amy Hicks
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP or as an intervention strategy for Georgia's Pyramid of Intervention. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
ACCT-AGD-4: 
Students will understand the importance of developing a project from concept thru completion.

a)
Formulate strategies for brainstorming and organizing content.

b)
Explore different target audiences and the most effective media selection or mix.

c)
Evaluate the performance of existing marketing strategies.

d) 
Employ terminology in the field of graphic design.

e) 
Apply creative thinking skills to artistic problems, such as rhetoric.
ACCT-AGD-5: 
Students will explore the process of project production.

a) 
Design a self-marketing logo and collateral (business card, letterhead).

b) 
Design self-promoting product (brochure, website, podcast).

c) 
Prepare a time line and budget for selected project.

d) 
List steps and resources needed for project completion.

e) 
Create a CD package design.

f) 
Identify a client and design a promotional poster on their behalf.

g) 
Design and produce a product and corresponding packaging.

h) 
Design an information site for the web.

i)
 Design identity and promotional products for a non-profit organization.

j) 
Research, layout, and produce a booklet in the style of a well-known graphic designer.
ACCT-AGD-6: 
Students will explore digital imaging and multimedia.

a)
 Define the application of digital photography in electronic imaging.

b) 
Define basic terms associated with digital photography.

c) 
Identify various formats for saving electronic images (JPEG, TIFF, PSD,EPS).

d) 
Take basic photographs incorporating elements of principles of design.

e) 
Utilize software for making adjustments to electronic images.

f) 
Critique digital photos for appropriate composition.

g) 
Prepare a process color file for separation.

h) 
Prepare electronic files for digital imaging.

i) 
Demonstrate use of computer software for illustration of work as per assignments.

j) 
Analyze and interpret artwork in terms of form, context, purpose, and critical modes.

k) 
Maintain a sketchbook/journal/electronic file of art produced to add to personal portfolio.
CTAE-FS-1: 
Technical Skills:

Learners achieve technical content skills necessary to pursue the full range of careers for all pathways in the program concentration.
CTAE-FS-8: 
Leadership and Teamwork: 

Learners apply leadership and teamwork skills in collaborating with others to accomplish organizational goals and objectives.
GPS Academic Standards:
ELA10W2: 
The student demonstrates competence in a variety of genres.

ELA10W3: 
The student uses research and technology to support writing.

ELA10Rl2: 
The student identifies, analyzes, and applies knowledge of theme in literary works and provides evidence from the works to support understanding.
ELA10RL5: 
The student acquires new vocabulary in each content area and uses it correctly.
National / Local Standards / Industry / ISTE:
PrintED Introduction to Graphic Communications:

C. Digital File Prep 1, 2, 4

D. Image Capture 1, 2, 3

F.
Digital File Output 2, 3
PrintED Digital File Preparation:

A. Orientation 9, 10, 11, 12

B. Type 5 

C. Page Layout 1, 2, 3, 4, 7, 10, 11, 12, 

D. Image Capture 4, 10, 13, 14, 15, 16
E.
Illustration 2, 4
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Enduring Understandings: 
· The students will understand the importance of imagery used during political campaigns.
Essential Questions: 
· How can graphic design affect the political process?
Knowledge from this Unit:  
· Know the different political parties represented in the United States government.
· Know the symbols that each political party uses.
· Know the difference between a raster image and a vector image.
Skills from this Unit:  
· Design an effective poster that could be used in a political campaign.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	
	Individual project

	x
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	_x_ Self-check rubrics   

_x_ Self-check during writing/planning process

_x_  Journal reflections on concepts, personal experiences and impact on one’s life

_x_ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	x
	Subjective assessment/Informal observations

	
	__ Essay tests

_x_ Observe students working with partners

__ Observe students role playing

	x
	Peer-assessment  

	
	_x_ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	_x_ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
•
AGD-8_Campaign Material - Part I Research
•
AGD-8_Campaign Material - Part II Design Your Poster
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•
LESSON 1:  The Design of a Political Campaign - Research

1.
Identify the standards. Standards should be posted in the classroom.
ACCT-AGD-4:
Students will understand the importance of developing a project from concept thru completion.

a)
Formulate strategies for brainstorming and organizing content.

b) 
Explore different target audiences and the most effective media selection or mix.

c) 
Evaluate the performance of existing marketing strategies.

d) 
Employ terminology in the field of graphic design.

e) 
Apply creative thinking skills to artistic problems, such as rhetoric.
ACCT-AGD-5: 
Students will explore the process of project production.

a) 
Design a self-marketing logo and collateral (business card, letterhead).

b) 
Design self-promoting product (brochure, website, podcast).

c) 
Prepare a time line and budget for selected project.

d)
List steps and resources needed for project completion.

e) 
Create a CD package design.

f) 
Identify a client and design a promotional poster on their behalf.

g)
Design and produce a product and corresponding packaging.

h) 
Design an information site for the web.

i) 
Design identity and promotional products for a non-profit organization.

j) 
Research, layout, and produce a booklet in the style of a well-known graphic designer.
ACCT-AGD-6: 
Students will explore digital imaging and multimedia.

a)
 Define the application of digital photography in electronic imaging.

b) 
Define basic terms associated with digital photography.

c) 
Identify various formats for saving electronic images (JPEG, TIFF, PSD,EPS).

d) 
Take basic photographs incorporating elements of principles of design.

e) 
Utilize software for making adjustments to electronic images.

f) 
Critique digital photos for appropriate composition.

g) 
Prepare a process color file for separation.

h) 
Prepare electronic files for digital imaging.

i) 
Demonstrate use of computer software for illustration of work as per assignments.

j) 
Analyze and interpret artwork in terms of form, context, purpose, and critical modes.

k) 
Maintain a sketchbook/journal/electronic file of art produced to add to personal portfolio.
CTAE-FS-1: 
Technical Skills: 
Learners achieve technical content skills necessary to pursue the full range of careers for all pathways in the program concentration.
CTAE-FS-8: 
Leadership and Teamwork:
Learners apply leadership and teamwork skills in collaborating with others to accomplish organizational goals and objectives.
GPS Academic Standards:
ELA10W2: 
The student demonstrates competence in a variety of genres.

ELA10W3: 
The student uses research and technology to support writing.

ELA 10Rl2: 
The student identifies, analyzes, and applies knowledge of theme in literary works and provides evidence from the works to support understanding.

ELA10RL5: 
The student acquires new vocabulary in each content area and uses it correctly.
2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
How can graphic design affect the political process?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.
	Party Affiliation
	Slogan
	Insinuate
	Page Layout Software
	Vector

	Imagery
	Political Platform
	PDF
	Raster Image
	Bleed


4.
Interest approach – Mental set

Ask students to think about political ads and/or signs they have seen.  Many times the graphics can make or break a candidate.  Show students examples of political signs that you have gathered.  Explain to students that the graphic designer can make a mediocre candidate appear more professional, more intelligent, more in tune with his constituents, etc by providing good design to their client.
A. Take the students on a guided tour of the internet to look at various types of political advertising.  Wikipedia has a good site that is easy to navigate.  http://en.wikipedia.org/wiki/Campaign_advertising 
B. Pass out the handout: AGD-8_Campaign Material - Part I Research.pdf (This can be printed either on tabloid paper with a center fold or on two sheets of letter sized paper.)

C. Have students break up into pairs. Their ticket out the door assignment could be to write two to five positive comments about the partner they have chosen for this project and state why they chose this partner to work with.

D. Establish an appropriate due date for the assignment.  Since students will have the opportunity to take pictures of campaign signs and billboards in the community, have the assignment span at least two class periods.  Have students write this due date on the rubric.

E. Have students follow the directions on the handout: AGD-8_Campaign Material - Part I Research.pdf.  Remind students to package and turn in material by the assignment due date.
•
LESSON 2:  The Design of a Political Campaign – Class Officer Poster Design

1.
Review Essential Questions. Post Essential Questions in the classroom. 
•
How can graphic design affect the political process?
2.  
Give students the handout: AGD-8_Campaign Material - Part II Design Your Poster.pdf. Remind students they are still working in pairs.  Explain to students they will do the brainstorming/thumbnails together and design one poster for their team.  However, they will need to answer their own reflection questions individually.
3.
Have students follow the instructions on the handout to design their campaign poster.

4.
Differentiation: 

•
Have more advanced students create more campaign items such as bumper stickers, buttons, t-shirts, tri-fold brochures, etc.  Have students answer some of the following reflection questions: How is your design of ________ different that the design you made for your poster?  How is it the same?  What type of information did you include in your tri-fold brochure?  What symbolism did you incorporate into the design?  How did you make the candidate’s personality and strengths evident to the voters?  Why should they vote for this “candidate”?
•
Students could design the materials for an actual candidate. i.e.: SkillsUSA State Officer, Class Officer, etc.  Advertising budget would need to be set and production of all materials should stay within budget.  Have students answer some of the following reflection questions: What items do you think would be the most important for this candidate to have as part of their campaign?  What items did you design that had to be dropped and/or cut back on because of budget concerns?
•
ATTACHMENTS FOR LESSON PLANS

•
AGD-8_Campaign Material - Part I Research.pdf

•
AGD-8_Campaign Material - Part II Design Your Poster.pdf
•
NOTES & REFLECTION: 

•
This lesson can be as teacher-guided as you want it to be.  Reviewing the political process with students, explaining the difference between local, state and national elections allows for great interaction between the students and between students and teacher.  This is a good time to urge the older students to register to vote.

•
This would be a good lesson to have a guest speaker:  

•
Arrange for a local political leader to come in and discuss the concept of their advertising budget and how they came up with slogans, designs, etc.
•
Arrange for a designer/printer who has worked on artwork for a political campaign to come in.
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Culminating Unit Performance Task Title: 
Students design a poster for a political campaign.  The design is evaluated based on the rubric included with the assignment.  This would be considered a major assessment.
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Differentiation: 

•
Have more advanced students create more campaign items such as bumper stickers, buttons, t-shirts, tri-fold brochures, etc.  Have students answer some of the following reflection questions: How is your design of ________ different that the design you made for your poster?  How is it the same?  What type of information did you include in your tri-fold brochure?  What symbolism did you incorporate into the design?  How did you make the candidate’s personality and strengths evident to the voters?  Why should they vote for this “candidate”?

•
Students could design the materials for an actual candidate. i.e.: SkillsUSA State Officer, Class Officer, etc.  Advertising budget would need to be set and production of all materials should stay within budget.  Have students answer some of the following reflection questions: What items do you think would be the most important for this candidate to have as part of their campaign?  What items did you design that had to be dropped and/or cut back on because of budget concerns?
•
Have student format their design using two spot colors and print on the offset press.  This is especially good if the design is for an actual candidate.

Attachments for Culminating Performance Task: 
•
AGD-8_Campaign Material - Part II Design Your Poster.pdf
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Web Resources:
www.google.com
http://en.wikipedia.org/wiki/Campaign_advertising 

http://americanart.si.edu/exhibitions/online/posters/process.html 
Materials & Equipment: 
•
Computers with internet and page layout and photo editing software (i.e. InDesign, Illustrator, PhotoShop, CorelDraw)
•
Tabloid sized paper

•
Paper cutter – trim posters at crop marks, if desired

•
Digital Camera or scanner

•
Green Screen – if desired, not necessary
21st Century Technology Used: 
	
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	x
	Graphic Organizer

	
	Student Response System
	x
	Desktop Publishing 
	x
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	x
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	x
	Website
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