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Career, Technical, & Agricultural Education







COURSE:  

Graphic Design and Production
UNIT 8: 

Packaging (DVD) 
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Annotation: 
This unit includes design, layout, and communication of effective product packaging. Students will create their own packaging products using appropriate software.

Grade(s):  

	
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
Ten 50-minute class periods

Author: 
Alicia Baynes

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.

[image: image2.jpg]% FOCUS STANDARDS




GPS Focus Standards: 
ACCT-GDP-4: 
Students will understand and demonstrate the fundamental basic elements and principles of design.

a) 
Compare and contrast or critique professionally completed works.

b) 
Apply knowledge of design principles to new products.

d) 
Incorporate design principles in hand drawn sketches and measured layouts.

ACCT-GDP-5: 
Students will identify and demonstrate a working knowledge of elements and principles.
b) Apply creative thinking skills to produce solutions to artistic problems.

ACCT-GDP-7: 
Students will continue to explore different outlets for typography and define its role in design.

a) Understand and demonstrate knowledge of typographic principles as they relate to layout and page composition.

ACCT-GDP-8: 
Students will continue to develop communication skills.

a) 
Demonstrate ability to follow directions.

c) 
Criticize a classmate’s work objectively and constructively as well as accept criticism.

CTAE-FS-3: 
Communications:
 Learners use various communication skills in expressing and interpreting information.

CTAE-FS-4: 
Problem Solving and Critical Thinking: 
Learners define and solve problems, and use problem-solving and improvement methods and tools.

GPS Academic Standards:
SS5E3 
The student will describe how consumers and businesses interact in the United States economy across time.

ELA4LSV2 
The student listens to and views various forms of text and media in order to gather and share information, persuade others, and express and understand ideas.

ELA10RL5 
The student acquires new vocabulary in each content area and uses it correctly. 

ELA11LSV2 
The student formulates reasoned judgments about written and oral communication in various media genres. The student delivers focused, coherent, and polished presentations that convey a clear and distinct perspective, demonstrate solid reasoning, and combine traditional rhetorical strategies of narration, exposition, persuasion, and description. 

ELA10LSV1 
The student participates in student-to-teacher, student-to-student, and group verbal interactions.

National / Local Standards / Industry / ISTE:
PrintED Introduction to
Graphic Communications

C. Digital File Preparation


1. Identify various software applications and uses.


I.  Measurement



1. Measure linear dimensions for printing materials in inches and fractions of inches.

PrintED Digital File Preparation

A. Orientation

2. Identify and list the basic principles of design (i.e. unity, contrast, page proportions, balance, etc.)

3. Demonstrate the proper selection of appropriate software for word processing, illustration, image editing, and page layout.

11. Prepare a series of hand drawn sketches or computer generated layouts incorporating appropriate marks (i.e. gutters, register marks, fold lines, etc.)

B. Type

5. Distinguish between display (headline) type and body (text) type by their point sizes and styles.


C. Page Layout

1. Select appropriate page layout software for a given job.

3.  Demonstrate a functional knowledge of computer menus and palettes within desktop publishing software.



4. Demonstrate text alignment, element positioning and rules of page design for printed matter.

D. Image Capture


10. Identify high/low resolution images.
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Enduring Understandings: 
Creative use of illustrations, photographs, symbols, fonts, color, and layout will enhance products and better communicate the product’s message. Utilizing elements and principles of design within various formats and layouts will create order and visual design in a product.
Essential Questions: 
· How will the elements & principles of design create order & visual interest in your design?

· Why is the proper layout critical and/or essential to the outcome of the finished product?

· How would the target audience affect the overall design of the layout?
· How do I produce a quality product from design to completion?

· How would your image selection (i.e. illustrations, photographs, symbols, etc.) help to improve product recognition and attract customers?

· How would color, type (font selection), and layout be used in a design to enhance the product and improve communication?
Knowledge from this Unit:  
Students will be able to:
· Compare and contrast various types of packaging
· Compare and contrast a classmate’s work objectively and constructively
· Understand the guidelines for self assessment

Skills from this Unit:  
Students will be able to:
· Accept criticism

· Apply creative thinking skills to new problems

· Apply existing knowledge of elements and principles of design to new products
· Critique work effectively

· Communicate information and ideas effectively to multiple audiences using a variety of media and formats

· Follow directions

· Select and organize content
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	X
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	_X_ Self-check rubrics   

__ Self-check during writing/planning process

_x_ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	X
	Subjective assessment/Informal observations

	
	_x_ Design projects and evaluations

_x_ Observe students working with partners

__ Observe students role playing

	X
	Peer-assessment  

	
	_x_ Peer editing & commentary of products/projects/presentations using rubrics

_x_ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	_x_ Student/teacher conferences

_x_ Partner and small group discussions

_x_ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	X
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

_x_ Application of skills to real-life situations/scenarios

	X
	Post-test


Assessment Attachments and / or Directions: 
Package Design Rubric
Package Evaluation
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•
LESSON 1:  PACKAGING REVIEW

1.
Identify the standards. Standards should be posted in the classroom.

ACCT-GDP-4: 
Students will understand and demonstrate the fundamental basic elements and principles of design.

a) 
Compare and contrast or critique professionally completed works.

b) 
Apply knowledge of design principles to new products.

d) 
Incorporate design principles in hand drawn sketches and measured layouts.

ACCT-GDP-5: 
Students will identify and demonstrate a working knowledge of elements and principles.
c) Apply creative thinking skills to produce solutions to artistic problems.

ACCT-GDP-7: 
Students will continue to explore different outlets for typography and define its role in design.

b) Understand and demonstrate knowledge of typographic principles as they relate to  

      layout and page composition.

ACCT-GDP-8: 
Students will continue to develop communication skills.

a) 
Demonstrate ability to follow directions.

c) 
Criticize a classmate’s work objectively and constructively as well as accept criticism.

CTAE-FS-3: 
Communications:
 Learners use various communication skills in expressing and interpreting information.

CTAE-FS-4: 
Problem Solving and Critical Thinking: 
Learners define and solve problems, and use problem-solving and improvement methods and tools.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

· How will the elements & principles of design create order & visual interest in your design?

· Why is the proper layout critical and/or essential to the outcome of the finished product?

· How would the target audience affect the overall design of the layout?
· How do I produce a quality product from design to completion?

· How would your image selection (i.e. illustrations, photographs, symbols, etc.) help to improve product recognition and attract customers?

· How would color, type (font selection), and layout be used in a design to enhance the product and improve communication?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Critique
	Packaging Design
	Target Audience

	Design Principles
	PDF
	Typography


4.
Interest approach – Mental set

· Ask students to research and critique various types of packaging using the website resources provided. Students should use the “Graphic Design Blog,” “Articlesbase” (history & types of packaging design), and  “The Dieline” Blog to answer the questions below:

· What is package design?

· List at least 5 types of various packaging design?  
· Pick one example from each category and identify what you believe to be their target audience?

· What elements are used to communicate ideas, i.e. images, typography, color, illustration, design, and materials?

5.
Packaging Critique

· Bring in samples of package designs from boxes, CD or DVDs, gaming products, and soda.

· Show the Packaging Design PowerPoint and review with students the purpose of package design.

· See attached supplementary files

· Instruct students to look up product web pages that relate to the packages you brought in.
6.
Group Activity

· Break the class into groups of two or three and have each group compare and contrast packaging, its purpose, and its audience.

· Have students complete the Packaging Analysis worksheet to determine the “best” and the “worst” packaging designs, and then decide which elements and principles of design contributed to the decision.

· See attached supplementary files

· Have groups discuss the following topics and share their decisions with the class:

· How do images and text combine?

· How do visual elements carry across from page to page?

· How does design help organize and animate facts about products?

•
LESSON 2:  MOVIE DVD AND POSTER DESIGN PROJECT

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· How will the elements & principles of design create order & visual interest in your design?

· Why is the proper layout critical and/or essential to the outcome of the finished product?

· How would the target audience affect the overall design of the layout?
· How do I produce a quality product from design to completion?

· How would your image selection (i.e. illustrations, photographs, symbols, etc.) help to improve product recognition and attract customers?

· How would color, type (font selection), and layout be used in a design to enhance the product and improve communication?
2.
Movie Promotion Project

· Explain to students that during this project, they will be designing and creating a DVD and poster for a school-appropriate romance, adventure, sci-fi, horror, or comedy movie of their choice.

· Give each student a copy of the DVD Instructions Handout and review the instructions sheet with the class.

· See attached supplementary files

· Explain the following to the class about the DVD design:

· Cover Design

· Create a title banner to match the feel of your movie

· Background

· Choose appropriate, high-resolution background, such as landscapes and textures

· Cover Images

· Choose two celebrities to be the stars of the movie and include high-resolution photos to include on the package

· Each photo must come from a different original picture and must be cut out using PhotoShop.

· Place the celebrities on the cover to help create the mood for the film.

· Correct lighting, shadows, and other effects to make the photos believable and not look as though they have been cut and pasted.

· Type

· Celebrity names must be across the top or bottom of the cover design.

· Minor actors should be listed below the major characters in a smaller font.

· Logo

· Create a movie studio name and logo.

· Bleed

· Appropriate bleed setting should be evident.

· Explain the following to the class about the poster design:
· Poster should be designed using PhotoShop as Tabloid (11” x 17”)

· Use the same design information as in your DVD, but include the “Opening Day” announcement

· Example: “IN THEATERS EVERYWHERE JULY 4, 2011”

· Tell students during the project, they must do the following preliminary work:

· Draw six thumbnail sketches for both the DVD and movie poster.

· Draw three thumbnails for the DVD face.

· Create a rough layout for each aspect of the project to the correct size.

· Once students have completed all their preliminary work, they will use PhotoShop or similar software to print final, camera-ready designs of correct scale and format using appropriate printer’s marks and bleed settings.

•
LESSON 3:  PEER EVALUATION AND CRITIQUE

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· How will the elements & principles of design create order & visual interest in your design?

· Why is the proper layout critical and/or essential to the outcome of the finished product?

· How would the target audience affect the overall design of the layout?
· How do I produce a quality product from design to completion?

· How would your image selection (i.e. illustrations, photographs, symbols, etc.) help to improve product recognition and attract customers?

· How would color, type (font selection), and layout be used in a design to enhance the product and improve communication?
2.
Movie Gallery

· Display students’ DVD and poster designs in the classroom.

· Give each student a Package Evaluation handout they will use to peer critique each others’ designs.

· See attached supplementary files

· Split the class into two groups.

· Have each group start silently and individually critiquing designs on opposite sides of the room, moving around until they have made comments on each one.

3.
Self-Evaluation

· Give students the Package Design Rubric and have them complete the self-evaluation section.

· See attached supplementary files

· Instruct students to turn this rubric in with the final design.
•
LESSON 4:  CARTON/BOX PACKAGE DESIGN PROJECT

1.
Review Essential Questions. Post Essential Questions in the classroom. 

· How will the elements & principles of design create order & visual interest in your design?

· Why is the proper layout critical and/or essential to the outcome of the finished product?

· How would the target audience affect the overall design of the layout?
· How do I produce a quality product from design to completion?

· How would your image selection (i.e. illustrations, photographs, symbols, etc.) help to improve product recognition and attract customers?

· How would color, type (font selection), and layout be used in a design to enhance the product and improve communication?
2.
Carton and Box Project

· Instruct students to follow the directions on the Soap Box Design Handout and create a soap box using the Package Design Checklist as a guide.

· See attached supplementary files

· Have students print their final design and survey at least three peers and one adult by asking the following questions about the product:
· Would the name of this soap influence you to purchase this soap?

· Would you be willing to pay extra for this soap because of the design?

· What are three adjectives you would use to describe this product?

· On a scale of 1 to 5, with 5 being the highest, how would you rate the overall ability of the package design to convince you to buy the product?

· Instruct students to use the Package Design Rubric and complete the self-evaluation section.

· See attached supplementary files

· Instruct students to turn in thumbnail sketches, the survey, and the rubric with their final design.

•
ATTACHMENTS FOR LESSON PLANS


Packaging Design PowerPoint
Packaging Analysis

DVD Instructions Handout
Package Evaluation

Package Design Rubric
Soap Box Design Handout
Package Design Checklist
•
NOTES & REFLECTION: 

The Package Design Checklist may be used to help students create other types of box-style packaging, not just a soap box. 

For students with disabilities, provide quick reference step-by-step instructions, identify key words associated with each process, provide visuals with vocabulary words, utilize flexible grouping, and perform frequent checks for understanding or task behavior.
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Culminating Unit Performance Task Title: 
Game Design Case – Package Design
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

Have students follow the guidelines on the DVD Instructions Handout to design and produce a video game DVD-style package for a game of their choice. Students will complete thumbnail sketches, rough layout, and a final camera ready design. Students may use an existing product or develop a new product idea of choice.
Attachments for Culminating Performance Task: 

Package Design Rubric
DVD Instructions Handout
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Web Resources:
http://www.bluemoonwebdesign.com/art-glossary.asp

http://www.articlesbase.com/history-articles/history-of-packaging-and-types-of-packaging-1217208.html

http://www.graphicdesignblog.co.uk/category/package-design/

http://www.thedieline.com/blog/

www.onesheetdesign.com

http://www.adigitaldreamer.com/gallery/

Materials & Equipment: 
· Computers with Adobe Creative Suite software, Microsoft Office, and internet

· Examples of projects

· Laser and inkjet printers (various output devices)

· Index cards and/or post-it notes

· Pencils/Markers
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	X
	Audio File(s)

	X
	Interactive Whiteboard
	
	Calculator
	X
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	X
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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