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Career, Technical, & Agricultural Education







COURSE:  

Graphic Output Processes
UNIT 9: 

Entrepreneurship
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Annotation: 

This unit includes lessons for students who are in the third course of Graphic Communications.  These lessons require students to use the knowledge gained in the other courses to take a product from preproduction to a finished product to be sold to customers.

Grade(s):  

	
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
20 Fifty minute periods
Author: 
Michael Simmons

Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
ACCT-GOP-2 Students will investigate entrepreneurship as it relates to economic development.

a)

Compare and contrast the traits of successful and unsuccessful business ventures.

b)

Examine the advantages of entrepreneurship.

-Control of income

-Personal responsibility and independency

-Establishment of professional and community relationships

c)

Examine the disadvantages of entrepreneurship.

-Long Work Hours

-Monetary Risk

-Enforcement of work place standards

-Paperwork and recordkeeping
d)

Evaluate the market for potential customers.

ACCT-GOP-5 Students will plan and prepare projects for output.

a)

Determine most appropriate imposition format.

b)

Utilize equipment for maximum efficiency.

c)

Specify appropriate delivery requirements.

ACCT-GOP-7 Students will practice customer service skills.

a)

Analyze project and prepare estimation for client.
b)

Prepare job ticket/jacket incorporating all information related to production of the project.

c)

Communicate with client during all production phases.

d)

Examine inventory and verify and calculate necessary supplies and materials.

GPS Academic Standards:
ELA8R1 

The student demonstrates comprehension and shows evidence of a warranted and responsible explanation of a variety of literary and informational texts.

ELA10LSV1 
The student participates in student-to-teacher, student-to-student, and group verbal interactions.

M6M4 

Students will determine the surface area of solid figures (right rectangular prisms and cylinders).

SCSh5 

Students will demonstrate the computation and estimation skills necessary for analyzing data.

M3M4 

Students will understand and measure the area of simple geometric figures (squares and rectangles).
ELA10RL5 
The students acquires new vocabulary in each content area and uses it correctly.

CTAE Foundation Skills: 

CTAE-FS-10 
Career Development: Learners plan and manage academic-career plans and employment relations.

CTAE-FS-11 
Entrepreneurship: Learners demonstrate understanding of concepts, processes, and behaviors associated with successful entrepreneurial performance.
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Enduring Understandings: 
•
A large portion of the graphics industry is made up of small businesses.  The entrepreneurs who own these businesses must have a strong knowledge of both technical graphic design skills and business and customer service skills to be successful.  Many entrepreneurs fail because of inadequate planning, product research, etc.
Essential Questions: 
· What is an entrepreneur?
· Who are some successful entrepreneurs?
· How can a small business be successful?

· How does one produce a product from start to finish?

Knowledge from this Unit:  
Students will be able to:

· Explain how a small business works.
· List attributes of successful entrepreneurs.

· Describe how to take a product from an idea to a finished product and how to sell a finished product.
Skills from this Unit:  
Students will be able to:

· Set up a business.
· Design and run a product.
· Sell the product for a profit.
· Keep records of costs and sales.
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Assessment Method Type: 
	
	Pre-test

	X
	Objective assessment - multiple-choice, true- false, etc.

	
	_X_ Quizzes/Tests

_X_ Unit test (PROJECT BASED)

	X
	Group project

	
	Individual project

	X
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	_X_ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	X
	Peer-assessment  

	
	_X_ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences

__ Partner and small group discussions

__ Whole group discussions

__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
· What Makes a Successful Entrepreneur
· Entrepreneur Quiz
· Entrepreneur Quiz Key
· Entrepreneur Assignment Part 1
· Entrepreneur Assignment Part 2
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•
LESSON 1:   INTRODUCTION TO ENTREPRENEURSHIP (50 – 75 minutes)

1.
Identify the standards. Standards should be posted in the classroom.

· ACCT-GOP-2 Students will investigate entrepreneurship as it relates to economic development.

· ACCT-GOP-5 Students will plan and prepare projects for output.

· ACCT-GOP-7 Students will practice customer service skills.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 
· What is an entrepreneur?
· Who are some successful entrepreneurs?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Entrepreneur
	Sales sheets
	Capital

	Invoice
	Prototype
	Bill of Laden 


4.
Interest approach – Mental set


Ask students to define entrepreneur and asked them to give examples of famous entrepreneurs.

5.
 Show the Entrepreneur PowerPoint.
6.
Pass out and go over the What Makes a Successful Entrepreneur? handout.
7.
Take up brochures and questions and grade according to the rubric included with the assignment.
•
LESSON 2:  CREATING A BUSINESS (50-100 minutes)

1.
Review Essential Questions. Post Essential Questions in the classroom. 
· What is an entrepreneur?
· How are some successful entrepreneurs?
· How can a small business be successful?

· How does one produce a product from start to finish?

2.
Give Entrepreneur Quiz.
3. 
OPTIONAL – SHOW THE APPRENTICE – SEASON 1 EPISODE 2 (DISCUSS WITH STUDENTS)

4.
Remind students of the keys to a successful business.
5. 
Have students break into group of 4 or 5 (options: have students draw numbers for groups or teacher assign groups).
6.
Hand out Entrepreneur Assignment Part 1 and Entrepreneur Assignment Part 2.

7.
Students will work on this project for the remainder of the time.  This activity may be strictly hypothetical, using actual T-shirts only as prototypes, or as a fundraiser in which students make and sell the T-shirts (pending approval from the school).
•
ATTACHMENTS FOR LESSON PLANS


· PowerPoint Presentation - Entrepreneurship
· What Makes a Successful Entrepreneur - assignment and rubric
· Entrepreneur Quiz
· Entrepreneur Quiz Key
· Entrepreneur Assignment Part 1
· Entrepreneur Assignment Part 2
•
NOTES & REFLECTION: 

· OPTIONAL – DVD SEASON 1 of THE APPRENTICE (Check with Media Center, Business Department, or Marketing Teacher for Copy).  The title of Episode 2 is rather suggestive, but the content is relevant.
· Prior approval as a fundraiser may be required, check with bookkeeper or principal to see how money should be handled and if any prior approval is needed.
· If used as a fundraiser, the teacher should order shirts in advance.

· The teacher may want to limit the number of shirts per group that can be sold during this activity so overzealous don’t sell more than they can print and to save money.

· The students will take orders daily and will fill orders in class the next day.  Ideally, students will deliver same day they produce the shirts.

· Teacher or students needs to come up with a check system to ensure that shirts are delivered.

· Students will keep a record of cost for supplies and deduct this from their daily cost.  This includes any mistakes.

· The production and sales portion of the activity is listed under the culminating activity.

· Daily observation/production grades are highly recommended to ensure students are on task.

· Modifications for students with special needs on the “What Makes a Successful Entrepreneur” worksheet: have them only create the brochure or answer the questions.

· Modifications for other projects make sure they are in a group of people who will assist them without pushing them out of the way.
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                                      (This will take the remaining hours but can be shortened)


Culminating Unit Performance Task Title: Entrepreneur T-Shirt Project
The students will create and sell the shirts.
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 

· After company is set up and students have prototypes of shirts, they will take the prototypes out and take orders.  A plan needs to be in place of how and where the students will sell the shirts (in the school, during lunch, before school, in the community, etc).
· Students will create appropriate forms needed to create the shirts (sales sheets, bill of laden, order forms, waste sheets, budget, etc.) If using Word or Excel, templates can be found on the internet.

· Students will keep record of cost for supplies and deduct this from their daily cost.  This includes any mess ups.

· Students will figure in the cost for advertisement (cost of paper, ink, etc).

· Students will print advertisement (poster, flyers, whatever they chose to create).
· OPTIONAL – Have the students create and present a PowerPoint as a sell campaign for their products.

· Students are to set the selling price within their company, they are not allowed to change the price up or down during this project.

· At the end each students should type up a summary of their experience.
Attachments for Culminating Performance Task: 

· Rubric attached for grading 
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Web Resources:
Form Templates for Microsoft Office

http://office.microsoft.com/en-us/templates/CT103751781033.aspx
What makes a successful entrepreneur?

http://www.stfrancis.edu/ba/ghkickul/stuwebs/bbios/biograph/walton1.htm
http://www.microsoft.com/presspass/exec/billg/bio.mspx
http://ei.cs.vt.edu/~history/Gates.Mirick.html
http://www.woopidoo.com/biography/michael-dell/index.htm
http://www.achievement.org/autodoc/page/bez0bio-1
http://www.cc.gatech.edu/classes/cs6751_97_fall/projects/intelliphone/Jobs.html
http://www.woz.org/wozscape/wozbio.html
http://www.madehow.com/inventorbios/81/Steve-Wozniak.html
Materials & Equipment: 
· T-shirts
· Ink or transfer paper for shirts

· Ink/toner for advertisement (type will depend on output equipment)

· Paper for advertisement

· Needle and thread if using embroidery
21st Century Technology Used: 
	X
	Slide Show Software
	X
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	X
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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