Evaluating Web Sites Worksheet

Directions: Read the following terms. Use the table provided to identify whether the sites listed provide good use of usability, taxonomy, accessibility, SEO, traffic review, and content review. 

Usability - how easy the site is to use. 

- For example if a customer or visitor cannot find an important area of your site then you have poor usability.

Taxonomy - the order, arrangement and structure of your site. 
- The structure of your site should allow the customer to develop an understanding of your company. 

Accessibility – the ability for anyone to view your site no matter what web browser or monitor they use. 
- If a visitor is a text-to-speech browser for instance, or have images and JavaScript switched off - can they still effectively move through and understand your site? 
- Accessibility also has legal obligations, depending which country you are in. For your site to conform to accessibility standards you must follow that countries laws. 

Search Engine Positioning - a search engines ranking of a site 
- Ideally a site developer needs to provide good Search Engine Optimization (SEO) when developing a site. Good SEO will drive more traffic to a site. 
- To test for this a site developer can search for various common searches related to a business and see what the ranking of the site for those queries.
- For example: Toys for kids, infant toys, new toys, kids toys might be good terms to see what ranking a toy site might have.

Traffic Review - measuring traffic of a site. 
- This includes where traffic comes from.
- Measuring traffic might also include whether links with partners are working.
- Traffic review also includes what searches people are actually performing to reach a site. 
- Traffic review also investigate what can be done to drive even more traffic to a site. 

Content Review - ensures that content is clear, to the point and up to date. 
- For example as promotions finish or expire and new ones should replace them or they should be removed. 

Web Site Evaluation
Use the following table to review the following sites. For search engine positioning complete the steps below it before you determine its scale number. To complete your review of the site you must navigate through the entire navigation system (main links). Also be sure to include comments on your overall experience of the site. Use a scale of 1 to 5 (5 points is the highest and 1 is the lowest). When you have completed the table compare your results with that of your classmates or group. 
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