
Advanced Fashion Marketing
Unit One

Name: _______________________                      Date: ______________


Directions:  Determine the word defined or answer to each item below and place the answers in the boxes to the right. At the bottom, write the corresponding letter and number to reveal a secret message. 
	Fashion esosatfrecr
	
	
	
	
	
	
	
	
	
	
	

	Business consultants hired to help predict fashion trends as much as 18 months in advance.
	
	7
	
	
	
	
	
	
	
	
	


	ogtepnrir Services
	
	
	
	
	
	
	
	
	

	Organizations that report constantly changing market trends that will have an impact on the products that buyers will be purchasing.
	
	
	
	
	
	
	
	
	5


	hofsina lcyec
	
	
	
	
	
	
	
	
	
	
	
	
	

	A period of time or life span during which the fashion exists, moving through the five stages from introduction through obsolescence.
	
	
	
	
	
	
	
	
	
	2
	
	
	


	ihaosnf mtevnome
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	The ongoing motion of fashions moving through the fashion cycle.
	
	
	
	
	9
	
	
	
	
	
	
	
	6
	
	
	


	crkteli wdno Theory
	
	
	
	
	
	
	
	
	
	
	
	

	A hypothesis that states the movement of fashion starts at the top with consumers of higher socioeconomic status and moves down to the general public.
	
	
	3
	
	
	
	
	
	
	
	
	4


	iectkrl pu Theory
	
	
	
	
	
	
	
	
	
	

	A hypothesis that states the movement of fashion starts with consumers on lower-income levels and then moves to consumers with higher incomes.
	
	
	
	
	
	
	
	
	1
	


	lctreik osarcs Theory
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	A hypothesis stating that fashion acceptance beings among several socioeconomic classes at the same time, because there are fashion leaders in all groups.
	8
	
	
	
	
	
	
	
	
	
	
	
	
	11


	elsas etfaocsr
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Prediction of future sales for a specific time period under a proposed marketing plan.
	
	
	
	10
	
	
	
	
	
	
	
	
	
	


	B
	
	
	
	
	
	
	
	
	
	
	V
	
	

	
	1
	2
	3
	4
	5
	
	6
	7
	8
	9
	
	10
	11


Key

	Fashion esosatfrecr
	F
	O
	R
	E
	C
	A
	S
	T
	E
	R
	S

	Business consultants hired to help predict fashion trends as much as 18 months in advance.
	
	7
	
	
	
	
	
	
	
	
	


	ogtepnrir Services
	R
	E
	P
	O
	R
	T
	I
	N
	G

	Organizations that report constantly changing market trends that will have an impact on the products that buyers will be purchasing.
	
	
	
	
	
	
	
	
	5


	hofsina lcyec
	F
	A
	S
	H
	I
	O
	N
	
	C
	Y
	C
	L
	E

	A period of time or life span during which the fashion exists, moving through the five stages from introduction through obsolescence.
	
	
	
	
	
	
	
	
	
	2
	
	
	


	ihaosnf mtevnome
	F
	A
	S
	H
	I
	O
	N
	
	M
	O
	V
	E
	M
	E
	N
	T

	The ongoing motion of fashions moving through the fashion cycle.
	
	
	
	
	9
	
	
	
	
	
	
	
	6
	
	
	


	crkteli wdno Theory
	T
	R
	I
	C
	K
	L
	E
	
	D
	O
	W
	N

	A hypothesis that states the movement of fashion starts at the top with consumers of higher socioeconomic status and moves down to the general public.
	
	
	3
	
	
	
	
	
	
	
	
	4


	iectkrl pu Theory
	T
	R
	I
	C
	K
	L
	E
	
	U
	P

	A hypothesis that states the movement of fashion starts with consumers on lower-income levels and then moves to consumers with higher incomes.
	
	
	
	
	
	
	
	
	1
	


	lctreik osarcs Theory
	T
	R
	I
	C
	K
	L
	E
	
	A
	C
	R
	O
	S
	S

	A hypothesis stating that fashion acceptance beings among several socioeconomic classes at the same time, because there are fashion leaders in all groups.
	8
	
	
	
	
	
	
	
	
	
	
	
	
	11


	elsas etfaocsr
	S
	A
	L
	E
	S
	
	F
	O
	R
	E
	C
	A
	S
	T

	Prediction of future sales for a specific time period under a proposed marketing plan.
	
	
	
	10
	
	
	
	
	
	
	
	
	
	


	B
	U
	Y
	I
	N
	G
	
	M
	O
	T
	I
	V
	E
	S

	
	1
	2
	3
	4
	5
	
	6
	7
	8
	9
	
	10
	11
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