Fashion and Economy
Quiz 
1.  Name the three main types of markets in the fashion industry and give an example a business or industry in each type of market.  (6 points)

2.  ________________ is a broad term that refers to any material that can be made into a fabric by any method.  (1 pt)

3.  _______________ is the selling of products to customers. (1 pt)

4.  Advertising agencies, website design firms, and accounting firms are all examples of _____________________.  (1 pt)

5.  ______________________ is the most common form of business ownership in which the business is owned by one person.

6.  A business created through a legal agreement between two or more people who are jointly responsible for the success or failure of a business is called a _____________________.  (1 pt)

7.  A _____________________ is a business that is chartered by a state and legally operates as a separate entity apart from its owner or owners.  (1 pt)

8.  ____________________ is the possibility that a loss can occur as the result of a business decision or activity.  (1 pt)

9.  Define NAFTA and then completely describe what affect, if any, the NAFTA has had on the United States.  (7 pts)

10.  List 5 of the 9 types of risk a business may face.  Give an example of each type of risk you list.  (10 pts.)

11.  Define Supply.  Define Demand.  How do these two concepts interact and what affect do these concepts have on the price of products for sale?  (6 pts)
12.  The ___________________________ is the relationship between a country’s imports and exports. (1 pt)

13.  The __________________________ is an international organization that promotes and enforces trade laws and regulations.  (1 pt)

14.  The increasing integration of the world economy is called ______________________.  (1 pt)

15.  The United States operates at a negative ________________________________.  (1pt)

Define the following terms in your own words:  (2 pts each)

16.  Synergy:

17.  Overruns:

18.  Market Price:

19.  Productivity:

20.  Disposable Income:

Discussion Questions (10 pts each):

21.  Why must fashion marketers in the United States buy and sell internationally?

22.  What is the relationship between volume of sales and the productivity measure of a store?  How does this relationship affect the way a store merchandises its store?

23.  Why is it important for a retailer or business to have a financial plan?

24.  Name three financial statements and give the purpose of each of these statements.

25.  How does the standard of living in a foreign country impact the fashion marketing in the United States?
