Advanced Fashion Marketing Vocabulary

Unit 10

Fashion Advertising:  the paid communication between product maker or the seller and the audience or the customer

Advertising: non-personal communication with a large group of people which is paid for by the seller
Cooperative Advertising:  vendor shares the cost of the ad with a retailer paying up to 50% of the cost
Advertising Allowance:  a % amount allocated to advertising cost based upon the dollar amount purchased by the retailer

