Advanced Fashion Marketing Vocabulary

Unit 11

Promotional Mix:  four components of promotion including advertising, personal selling, public relations, and publicity.
Promotional Plan:  written plan that includes:

Goals and objectives for the campaign, Clear statement of the target market

Media to be used for each component, Budget
Sales Knowledge:  knowledge of the product being sold, acquired through training
Special Events:  promotional activities that are out of the ordinary
Trunk Shows:  an informal fashion show that is held in a retail store as a way of promoting one individual designer’s collection

Fundraisers:  Helps both the cause and the supporter by increasing brand awareness
Fashion Awards: plugs that are given by the winners

Infomercials:  commercials that are the length of a regular television show and feature information about the product in a show format

