Advanced Fashion Marketing Vocabulary

Unit 4

Brand:  Any name, term, design, or symbol or other feature that distinguishes products and services from competitive offerings 
Private Label Brands:  Store-owned brand marketed exclusively for the store or line

Generic Brand:  No brand at all which actually acts as a brand for an affordable product

Attitude Branding:  The choice to represent a feeling, which is not necessarily connected with the product or consumption of the product at all 
Brand Loyalty:  Consists of a consumer's commitment to repurchase the brand and can be demonstrated by repeated buying of a product or service or other positive behaviors such as word of mouth advocacy
Fashion Buyer:  responsible for making sure the merchandise the consumers want is available in the stores.
Merchandise Planning:  Involves estimating, as accurately as possible, the various styles, colors, sizes, and prices of goods consumers will purchase

Merchandise Buying:  the process of purchasing merchandise for resale from manufacturers or vendors during buying trips

Merchandise Selling:  The exchange of goods for money, from the retailer to the customer

Stock Turnover:  Number of times inventory is sold and replaced in a given period; how fast inventory goes in and out of the store
Open to Buy:  The dollar amount of merchandise the buyer may order during the month
