Advanced Fashion Marketing Vocabulary

Unit 7

Value to Price Ratio: the relationship between the perceived quality and the expected satisfaction with the garment and the price
Mark-down: price reduction taken from the original retail price to speed up sales

Mark-up:   percentage added to the cost of the wholesale price to create a profit for the retailer and cover operating expenses
Operating Expenses:  salaries, advertising, building maintenance, cost to cover damage & stolen merchandise, cost of security
Margin/Gross Profit:  difference between the selling price and the cost of the fashion item

Net Profit:  balance left after operating expenses are paid
Market Share:  percentage of the total market represented by a customers in a target market
Bridge Pricing: low-price end of a designer line of fashions (young designer, up & coming or special line designed for lower price like Polo)
Designer Pricing:  high-price end and carries a brand name with an image that allows the high price (established-Chanel, Gucci, Ralph Lauren)
Couture Pricing:  original, luxury items that are one of a kind and made of the top quality materials, hand-made (Chanel Couture)

Inventory Control:  what merchandise is in stock and what has been sold, to evaluate buying in the future
Unit Control:  is a system for recording number of units of merchandise purchased, on order, received, in stock or sold
