Advanced Fashion Marketing Vocabulary

Unit 9

Store Layout:  The store layout is the arrangement of floor space to promote the sale of fashion products. 
Traffic:  The number of customers that enter a store.

Traffic Pattern:  The path customers take through a store while shopping

Selling Areas:  Where merchandise is displayed and customers interact with salespeople

Sales Support Areas:  Customer services and all other operations

Visual Merchandising:  is the presentation of a store and its merchandise in ways that will attract the attention of potential customers and motivate them to make purchases.  

Institutional Themes:  themes based on the organization's interests, activities, and image; builds an image of the store in the customer's mind (celebrating the millennium, saluting a charity)  

