High School Promotions, Inc.

Press Release Project
Welcome to High School Promotions, Inc.  You and a partner are the lead Public Relations Directors for the company and have been chosen to create a promotional campaign for one of the sports or entertainment events at your school.  You and your partner will create a service project idea using sports and/or entertainment as a theme to create a PR campaign.  You may use the event that you created in Unit 9 (Promotions) if you wish.
1) Identify the sport and/or entertainment event. Explain the event location, time, seating, average attendance, and any specific details that are needed.  

2) Explain the target market for this event.  Be very specific.  This should be at least ¾ or 1 page.

3) Using the Press Release Notes, create a press release with the appropriate parts that will be sent to the local newspaper regarding your event.
4) Create a plan for a media day in your community.  List the following in your plan:

a) Tentative Date – Include day of week, time, and location.

b) Identify at least 3 local media companies that you will invite.

c) Create a schedule of interviews identifying players, coaches, or other key players for the event.

Once completed, you and your partner will present your ideas to the class.  The class will vote on the best PR campaign.  You may invite the coach to come hear your presentation.  

Good luck and Have fun! (
High School Promotions, Inc.

Public Relations Campaign

	CATEGORY
	4
	3
	2
	1

	Explanation of Event
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Target Market
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Press Release
	Press release includes all required elements as well as additional information.
	All required elements are included in the press release
	All but 1 of the required elements are included in the press release
	Several required elements were missing.

	Media Day Plan 
	Media Day plan includes all required elements as well as additional information.
	All required elements are included in the media day plan.
	All but 1 of the required elements are included in the media day plan campaign
	Several required elements were missing.

	Mechanics
	Capitalization and punctuation are correct throughout the campaign.
	There is 1 error in capitalization or punctuation.
	There are 2 errors in capitalization or punctuation.
	There are more than 2 errors in capitalization or punctuation.

	Grammar
	There are no grammatical mistakes in the campaign.
	There is 1 grammatical mistake in the campaign.
	There are 2 grammatical mistakes in the campaign.
	There are more than 2 grammatical mistakes in the campaign.

	Use of Class Time
	Used time well during each class period. Focused on getting the project done. Never distracted others.
	Used time well during each class period. Usually focused on getting the project done and never distracted others.
	Used some of the time well during each class period. There was some focus on getting the project done but occasionally distracted others.
	Did not use class time to focus on the project OR often distracted others.
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