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PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Advanced Sports and Entertainment Marketing
UNIT 10: 

Public Relations and Publicity in the Sports and Entertainment Industry
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Annotation: 
In this unit, students will learn the importance of public relations in the sports and entertainment field. It includes an outline of what should be included in a press release and the elements that should be included in a newsletter used for publicity. 

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
8 hours
Author: 
Stacey Orr
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-ASEM-10 Students will examine the role of public relations and publicity as a promotional tool in sports and entertainment marketing. 
a. Write a press release for a sports or entertainment marketing event. 

b. Develop and generate a sport/event newsletter. 

c. Discuss the importance of media relations. 

d. Plan a media day for a sport or event. 

e. Compare and contrast the advertising media used in sports and entertainment marketing events. 

GPS Academic Standards:
ELA11W3 
The student uses research and technology to support writing. 
ELA11W4 
The student practice both timed and process writing and, when applicable, uses the writing process to develop, revise, and evaluate writing. 
ELA12W1 
The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure. 
ELA12W4 
The student practice both timed and process writing and, when applicable, uses the writing process to develop, revise, and evaluate writing.
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Enduring Understandings: 
•
Press releases are newsworthy events that answer the simple questions – Who, what, when, where, and why
•
Newsletters are used to notify fans/customers about a specific sport and/or event.

•
Media relations are important to keep the public informed about your company.

•
Using various types of media to keep fans informed will produce various results.
Essential Questions: 
•
What is public relations?

•
What is a press release?
•
What are the parts of a press release?
•
What should I include in a newsletter for an event?
•
What are media relations?
•
What is the best media outlet to use for my organization?
Knowledge from this Unit:  
•
Public relations is a necessary to keep the public informed about a team and/or event.
•
Press Releases and newsletters are methods used to communicate to the media and fans.

•
Broadcast and print media are the two major types of media used by sports and/or entertainers.

•
The internet is a fast growing trend in public relations.

•
Media days are used to bring the all media together prior to major events.
Skills from this Unit:  
Students will:
•
Write a correctly formatted press release for an event that they will organize.
•
Create a newsletter for the fans of a sports team and/or entertainment event.
•
Describe media relations and its importance.

•
Compare and contrast the various types of media used by sports and entertainment organizations

•
Plan a media day for an event that they help organize.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
Press Release Project Instructions and Rubric
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•
LESSON 1:  INTRODUCTION TO PUBLIC RELATIONS

1.
Identify the standards. Standards should be posted in the classroom.
MKT-ASEM-10 Students will examine the role of public relations and publicity as a promotional tool in sports and entertainment marketing. 
a. Write a press release for a sports or entertainment marketing event. 

b. Develop and generate a sport/event newsletter. 

c. Discuss the importance of media relations. 

d. Plan a media day for a sport or event. 

e. Compare and contrast the advertising media used in sports and entertainment marketing events. 

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
What is public relations?

•
What is a press release?
•
What are the parts of a press release?
•
What should I include in a newsletter for an event?
•
What are media relations?
•
What is the best media outlet to use for my organization?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Promotion
	Public Relations
	Advertising

	Media Relations
	Media Day
	Print Media

	Employee Relations
	Corporate Relations
	Blog

	Direct Mail
	Outdoor Advertising
	Transit Advertising

	Broadcast Media
	Radio
	TV

	Online 
	Specialty Media
	


4.
Interest approach – Mental set


Prior to the lesson, go online and search for media day pictures and/or videos. Show them to students and discuss why athletes, entertainers, and event organizers plan such events with the media.  Discuss the types of media used to communicate with fans: newspaper, internet, magazines, TV, radio, direct mail, etc. 


A second option to the introduction would be to have the students search for 3 pictures and/or articles of a favorite athlete and/or entertainer.  Discuss the media used as outlined above.

5.  
Have students take notes over the Publicity and PR PowerPoint or your own discussion on Public Relations/Publicity.  Students can fill out a graphic organizer as a guide.
6.  
At the end of the PowerPoint, have students pick either print or broadcast media.  Give students a large piece of white construction paper (18x20).  If you do not have a large piece, a regular sheet will do fine.  Have students explain each type of media that can be used under each category (ex. For print media, have students describe newspaper, magazine, direct mail, etc). After they have described it, have students illustrate it with either drawings or clip art. Have students identify similarities and differences between each one.  Be sure students are thorough in their descriptions by showing when to use each one, 

Have students present to the class their descriptions.  After several presentations, have students compare and contrast broadcast and print media overall.  
•
LESSON 2:  PRESS RELEASES

1.
Review Essential Questions. Post Essential Questions in the classroom. 

•
What is a press release?
•
What are the parts of a press release?
•
What questions are answered in a press release?
2. 
Show students the Sample of News Releases from the attached files.  Show students a regular news article and compare/contrast the two. Note that the press release was written by the company and the news article was written by the newspaper itself.  Explain to students that press releases are generated by the company to portray a positive public image about the company, its products or services.  


If possible, try to locate some on your own prior to the lesson that relate to sports and entertainment marketing so that students are interested in up to date newsworthy events.

3.
Have students fill in the Press Release Hamburger Graphic Organizer.  Using the Writing a Press Release PowerPoint, have students fill in the graphic organizer.   
4.
Have students go online or provide students with newspapers so that they can find at least two articles that are from press releases in recent months.  Have students compare and contrast the two articles and present their thoughts to the class in a round table discussion.  Be sure to ask students questions such as “Why did the company publish this? What is the company trying to gain from the article?  Why is contact information important? What questions are answered in the press release?” (Who, what, when, where and why?)

5.  
Using the project idea from Unit 9 (Promotions), have students write a press release for that event using the Press Release Project Instructions and Rubric.  Have students look up the contact name and number for the local newspaper and/or community magazines in your area.  Have students write a rough draft of the press release and proofread it with a partner. You will need to proofread them too.  Have students write the final draft and submit them to the newspaper.  You may want to get prior approval from your principal before submitting these.

•
LESSON 3:  PUBLIC RELATIONS

1.
Review Essential Questions. Post Essential Questions in the classroom. 

•
What do I include in a newsletter?
•
What can catch readers’ eyes in a newsletter?

•
Can I create a newsletter online?

2.
Discuss with students the importance of informing fans about a team or event in order to increase attendance.  Explain to students that one way to do this is a sports or entertainment newsletter. Newsletters do not always have to be printed and mailed.  Other options include e-mail, online blogs, or downloaded off of a website. Have students create a newsletter that could be printed or e-mailed to fans of the project idea from Unit 9 (Promotions).  Discuss what things to include in the newsletter. A good website to review is:
http://www.getresponse.com/newsletter-templates/sports.html

Once you have discussed what to include in the newsletter, have students create one using the Sports or Entertainment Newsletter Instructions.

3. 
Have students research how to get the newsletter sent out (ex. Who to contact to get fan contact addresses and/or email addresses). Discuss the ways to get these ‘
4.  Discuss the importance of budgeting when promoting an event.  Have students prepare a budget for their newsletter (if possible).
•
LESSON 4:  MEDIA DAY

1.
Review Essential Questions. Post Essential Questions in the classroom. 


•
Why is media relations important?

•
What happens on a media day?

2.
Explain that media days are used by sports teams, athletes, and event organizers to inform fans about recent events, promote the team, athlete and/or event, and allow fans to connect to them on a more personal level.
3. 
Have students work in partners to research media day for either sports and/or events.  Have students report to the class their findings regarding media days – what questions are asked, what types of media are invited, how are they set up and organized, props needed, etc.  Students should include some stories to share. A great website to get started is http://www.nesn.com/2010/02/top-10-moments-in-super-bowl-media-day-history.html.  
4. For a fun activity, you may want to have students work in groups of 4 and re-create a media day for a favorite team and or event.  Students can use the research they found in the activity above and re-create it.  Students will use props, assign roles such as reporter, coach, player and video cameraman.  All videos can be re-played for the rest of the class at the end of the activity.

•
ATTACHMENTS FOR LESSON PLANS

•
Publicity and PR PowerPoint
•
Sample of News Releases
•
Press Release Hamburger Graphic Organizer
•
Writing a Press Release PowerPoint
•
Press Release Project Instructions and Rubric

•
Sports or Entertainment Newsletter Instructions
•
DECA Public Relations 2010 Guidelines (may need to get the current guidelines from DECA.org.)  
•
NOTES & REFLECTION: 

You may want to look for pictures and/or videos of press conferences, media days, etc. prior to the lesson as visuals make it more interesting and fun.  
Talk to coaches, band director, chorus teacher, or service club about hosting an event that your students can be the PR team for it.  You may talk to some outside organizations to set up something as well prior to the end of the unit so your students can have an opportunity to put the plan into action.

DECA events that would relate to this unit include the Public Relations Project under Chapter Events. 
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Culminating Unit Performance Task Title: 
DECA Event – Public Relations Project
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
DECA’s Public Relations project allows students to conduct a PR Campaign.  Students can use this unit to complete the DECA written manual.  Students may choose any subject or topic of interest to conduct a PR campaign for and write a 30 page manual to describe the campaign.  They also will prepare a presentation of the project.
Attachments for Culminating Performance Task: 
•
See the current year DECA Event Guidelines for Public Relations Project found on www.DECA.org.  The 2010 description is attached with this lesson.
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Web Resources:
•
http://www.getresponse.com/newsletter-templates/sports.html
•
http://sportsprblog.com/blog/2009/08/14/what-is-a-media-day/
•
http://www.nesn.com/2010/02/top-10-moments-in-super-bowl-media-day-history.html
Materials & Equipment: 
•
18x20 Construction paper – this is larger than regular size and is recommended because you can fit more information on it for the activity.
•
Sample press releases
•
Computers with Internet access
•
Projector
•
Video Camera
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	X
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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