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Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Advanced Sports and Entertainment Marketing
UNIT 11: 

Market Research in the Sports and Entertainment Marketing Industry
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Annotation: 
Students will gain an understanding of marketing research in the field of sports and entertainment market and the important impact it has on the industry.  The process of gathering data and putting it into useful material will also be addressed.  


Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
10 hour class meetings (plus extended time to complete research project)
Author: 
Meghan Hatcher
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-ASEM-11 Students will implement strategies needed to collect, organize, process, transmit and communicate research information. 
a. Explain the purpose of sports and entertainment marketing research. 

b. Explain the steps in the marketing research process as it applies to the sports and entertainment industry. 

c. Summarize and analyze marketing research data. 

d. Evaluate the impact of target marketing in the sports and entertainment field. 

e. Develop a sports or entertainment marketing research project.

GPS Academic Standards:
ELA11W2 
The student demonstrates competence in a variety of genres. The student demonstrates an understanding of listening, speaking, and viewing skills for a variety of purposes. The student observes and listens critically and responds appropriately to written and oral communication in a variety of genres and media. The student speaks in a manner that guides the listener to understand important ideas. 
ELA12W 
The student uses research and technology to support writing. 
MM4D3 
Students will use confidence intervals and margins of error to make inferences from data about a population. Technology is used to evaluate confidence intervals, but students will be aware of the ideas involved. 
MM4P2 
Students will reason and evaluate mathematical arguments. 
MM4P3
Students will communicate mathematically. 
SSEMI3 
The student will explain how markets, prices, and competition influence economic behavior.
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Enduring Understandings: 
•
Students will have the ability to apply marketing research to make more profitable ventures. 
Essential Questions: 
•
Why do companies conduct marketing research?
•
How can a business improve from marketing research?
Knowledge from this Unit:  
Students will be able to:
•
List the steps in the marketing research process.
•
Describe the correlation between research conducted and the best ways to use the information gained.
Skills from this Unit:  
Students will be able to:
•
Identify areas with in the sports industry that would benefit from marketing research.
•
Apply research conducted.
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	x
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	x
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	x
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions:
· Marketing Research Project
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•
LESSON 1:  INTRODUCTION TO MARKETING RESEARCH

1.
Identify the standards. Standards should be posted in the classroom.
MKT-ASEM-11 Students will implement strategies needed to collect, organize, process, transmit and communicate research information. 
a. Explain the purpose of sports and entertainment marketing research. 

b. Explain the steps in the marketing research process as it applies to the sports and entertainment industry. 

c. Summarize and analyze marketing research data. 

d. Evaluate the impact of target marketing in the sports and entertainment field. 

e. Develop a sports or entertainment marketing research project.

2.
Review Essential Question(s). Post Essential Questions in the classroom. 

•
Why do companies conduct marketing research?
•
How can a business improve from marketing research?

3.
Interest approach – Mental set

Take a look at the game of basketball and all of the changes that have been made over the years.
4.
Show students the Types of Marketing Research PowerPoint.
5.
Show the Marketing Research-Developing a Survey PowerPoint.
6.
Have students complete the Marketing Research Project.

-this is the DECA sports marketing research event guidelines. 
•
ATTACHMENTS FOR LESSON PLANS


· Types of Marketing Research
· Marketing Research – Developing a Survey
· Marketing Research Project
• NOTES & REFLECTION:

Please note that this unit fits perfectly with the correlating DECA event in Marketing Research.
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Culminating Unit Performance Task Title: 
Sport Marketing DECA Research Project
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
This event is very in depth and will take a great deal of class time to complete.  It is up to the decision of the teacher how to use the project and whether to use it in competition or not.
Attachments for Culminating Performance Task: 
· Marketing Research Project
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Web Resources:
•
Various Sports Marketing sites used for research in project.
Materials & Equipment: 
•
Ability to connect and work with a real organization will prove beneficial to the student and to that particular organization.
21st Century Technology Used: 
	x
	Slide Show Software
	x
	Graphing Software
	x
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	x
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	x
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	x
	Website
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Marketing, Sales and Service
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