Vocabulary Glossary 

1. Clayton Act: Act supplementing existing laws against unlawful restraints and monopolies

2. Collective Bargaining:  Process by which wages, hours, rules, and working conditions are negotiated and agreed upon by a union with an employer for all the employees collectively whom it represents

3. Contract: Agreement between two or more parties for the doing or not doing of something

4. Controversial: Subject to a prolonged public dispute, debate, or contention concerning a matter of opinion

5. Copyright Laws: Laws ensuring the exclusive right to make copies, license, and otherwise exploit a literary, musical, or artistic work, whether printed, audio, or visual

6. Endorsement: Publicly express approval or support of
7. Ethics: Rules of conduct recognized in respect to a particular group or culture
8. Fixed Copyright: Copyright set on a permanent medium
9. Law: Written or positive rule or collection of rules prescribed under the authority of the state or nation, as by the people in its constitution
10. Liability: Something for which one is responsible, such as an obligation, responsibility, or debt
11. National Labor Relations Act: Act of Congress that forbade any interference by employers with the formation and operation of labor unions
12. Risk Management: Process of identification, analysis, and either acceptance or re-working of uncertainty in decision-making
13. Royalty: Agreed portion of the income from a work paid to its author or composer
14. Sherman Anti-Trust Act: First federal statute to limit monopolies
15. Sponsor: Person, firm or organization that finances and buys the right to broadcast a radio or television program so as to advertise a product
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