High School Promotions, Inc.

Promotional Campaign

Welcome to High School Promotions, Inc.  You and a partner are the lead Promotions Director for the company and have been chosen to create a promotional campaign for one of the sports or entertainment events at your school.  You and your partner will choose a sport or entertainment event (chorus musical, band concert, talent show, etc) of your choice and create a promotional plan using the following guidelines.

1) Identify the sport and/or entertainment event. Explain the event location, time, seating, average attendance, and any specific details that are needed.  

2) Identify two goals for the campaign.  Also identify the budget for the event and how much each of your ideas below will cost.

3) Explain the target market for this event.  Be very specific.  This should be at least ¾ or 1 page.

4) Identify at least 3 companies that you can approach about sponsoring the event.  Explain the details of the sponsorship including the amount and what the company will receive.  Explain why the sponsorship will be beneficial.

5) Based upon what each sponsor will receive, prepare a script that will be used by the announcer to promote each sponsor.  Be sure to have a script for each break in the event (For example, pre-game, half-time, quarters, innings, intermission, etc.)  Remember to make it worth your sponsor’s money.

6) Design a new logo for the team and/or event.  You may use MS Publisher or www.logomaker.com
7) Design a sign that will be used at the front of the school to promote the event.  BE sure to include the logos of the 3 sponsors you have identified as potential sponsors.  This will help in your sales presentation to the sponsor for them to see the potential results.

8) Design a new ticket for the event.  Be sure to include the appropriate information such as date, time, brief details, etc.  You may want to add some advertising space on the back of the ticket using your sponsors.

9) Design a program for the event.  This should include key team members and/or cast and brief biographies, details of the events, etc.  These will be sold at the event.  Don’t forget about your sponsors!  Create advertisements inside the program for each sponsor.  The bigger the ad space, the bigger the sponsorship!

10) Create a post card that will be mailed out to the target market to promote the event.

11) Create one additional promotional idea for your event that is not addressed above.  This must fit your target audience and your event.  Be creative!

Once completed, you and your partner will present your ideas to the class.  The class will vote on the best promotional campaign.  You may invite the coach to come hear your presentation.  Your promotional campaign might be used!

Good luck and Have fun! (
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Promotional Campaign

	CATEGORY
	4
	3
	2
	1

	Explanation of Event
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Goals & Budget
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Target Market
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Sponsorship
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Logo
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Signage
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Program
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Ticket
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Postcard
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Additional Promotion
	Campaign includes all required elements as well as additional information.
	All required elements are included in the campaign
	All but 1 of the required elements are included in the campaign
	Several required elements were missing.

	Graphics - Originality
	Several of the graphics used  reflect a exceptional degree of student creativity in their creation and/or display.
	One or two of the graphics used  reflect student creativity in their creation and/or display.
	The graphics are made by the student, but are based on the designs or ideas of others.
	No graphics made by the student are included.

	Graphics - Relevance
	All graphics are related to the topic and make it easier to understand. 
	All graphics are related to the topic and most make it easier to understand. 
	All graphics relate to the topic. 
	Graphics do not relate to the topic 

	Attractiveness
	The campaign is exceptionally attractive in terms of design, layout, and neatness.
	The campaign is attractive in terms of design, layout and neatness.
	The campaign is acceptably attractive though it may be a bit messy.
	The campaign is distractingly messy or very poorly designed. It is not attractive.

	Mechanics
	Capitalization and punctuation are correct throughout the campaign.
	There is 1 error in capitalization or punctuation.
	There are 2 errors in capitalization or punctuation.
	There are more than 2 errors in capitalization or punctuation.

	Grammar
	There are no grammatical mistakes in the campaign.
	There is 1 grammatical mistake in the campaign.
	There are 2 grammatical mistakes in the campaign.
	There are more than 2 grammatical mistakes in the campaign.

	Use of Class Time
	Used time well during each class period. Focused on getting the project done. Never distracted others.
	Used time well during each class period. Usually focused on getting the project done and never distracted others.
	Used some of the time well during each class period. There was some focus on getting the project done but occasionally distracted others.
	Did not use class time to focus on the project OR often distracted others.
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