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Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Advanced Sports and Entertainment Marketing
UNIT 9: 

Promotions in the Sports and Entertainment Marketplace
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Annotation: 
This unit provides an overview of what is included in a promotional campaign for a sports or entertainment event.  It discusses the elements in a promotional mix, focusing more on the advertising element.  Sponsorship is also examined.  Students will apply the objectives by creating and implementing their own promotional campaign.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time: 
10 hours
Author: 
Stacey Orr
Students with Disabilities:

For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation.
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GPS Focus Standards: 
MKT-ASEM-9 Students will examine the role of sales promotion and advertising as promotional tools in sports and entertainment marketing. 
a. Investigate the use of product placement. 

b. Discuss the relevance of the elements of promotion in the sports and entertainment industry. 

c. Develop a promotional plan for sports and entertainment events. 

d. Develop a direct mail offer for sports and entertainment products and events. 

e. Explain the benefits of sponsorship to the sponsor and discuss endorsements and their restrictions. 

f. Choose appropriate media vehicles for a sport/event (i.e. specific print advertising, radio station, TV, etc.) 

g. Identify “out-of-the-box” sales promotion ideas for sports and entertainment events. 

h. Create and issue a script for game day promotions. 

i. Describe the use of venue signage and select appropriate signage for a sports and entertainment event. 

j. Design sport/event logo, program, and tickets. 

GPS Academic Standards:
ELA11C1 
The student demonstrates understanding and control of the rules of the English language, realizing that usage involves the appropriate application of conventions and grammar in both written and spoken formats. 
ELA11W4 
The student practice both timed and process writing and, when applicable, uses the writing process to develop, revise, and evaluate writing.
ELA12W1 
The student produces writing that establishes an appropriate organizational structure, sets a context and engages the reader, maintains a coherent focus throughout, and signals a satisfying closure. 
ELA12W4 
The student practice both timed and process writing and, when applicable, uses the writing process to develop, revise, and evaluate writing. 
MM4D3 
Students will use confidence intervals and margins of error to make inferences from data about a population. Technology is used to evaluate confidence intervals, but students will be aware of the ideas involved. 
SSEF3 
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties.
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Enduring Understandings: 
(
Promotion is the means a company uses to communicate with customers.

(
Promotional campaigns must be well planned and organized and target a specific market.
(
Each element of the promotional campaign should complement one another and be consistent.
(
Effective promotions can be easily recalled by customers.

Essential Questions: 
(
How do Sports and Entertainment companies tell their customers about their products/services?
(
What makes a promotional plan effective? 
(
Why do companies choose to sponsor sports and entertainment events?

Knowledge from this Unit:  
(
Identify the elements necessary for a promotional mix.
(
Explain media channels used for an effective promotional plan.
(
Explain the benefits of sponsorships and endorsements.

(
Describe components needed to evaluate for an effective promotional plan.
Skills from this Unit:  
(
Analyze promotional materials to identify the target markets.

(
Implement a promotional campaign for an athletic or entertainment event. 
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Assessment Method Type: 
	
	Pre-test

	X
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

_X_ Unit test

	X
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

__ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
Rubric from Promotional Campaign Project
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•
LESSON 1: INTRODUCTION TO PROMOTION PLANS IN SPORTS & ENTERTAINMENT MARKETING

1.
Identify the standards. Standards should be posted in the classroom.
MKT-ASEM-9 Students will examine the role of sales promotion and advertising as promotional tools in sports and entertainment marketing. 
a. Investigate the use of product placement. 

b. Discuss the relevance of the elements of promotion in the sports and entertainment industry. 

c. Develop a promotional plan for sports and entertainment events. 

d. Develop a direct mail offer for sports and entertainment products and events. 

e. Explain the benefits of sponsorship to the sponsor and discuss endorsements and their restrictions. 

f. Choose appropriate media vehicles for a sport/event (i.e. specific print advertising, radio station, TV, etc.) 

g. Identify “out-of-the-box” sales promotion ideas for sports and entertainment events. 

h. Create and issue a script for game day promotions. 

i. Describe the use of venue signage and select appropriate signage for a sports and entertainment event. 

j. Design sport/event logo, program, and tickets. 

2.
Review Essential Question(s). Post Essential Questions in the classroom. 


(
How do Sports & Entertainment companies tell their customers about their products/services?
3.
Identify and review the unit vocabulary. Terms may be posted on word wall.

	Promotion
	Product Placement
	Promotional Mix

	Advertising
	Publicity
	Sales Promotion

	Personal Selling
	Target Market
	Sponsor

	Sponsorship
	Endorsement
	Media


4.
Interest approach – Mental set


Think of a professional event that you have attended.  How did you hear about the event? Describe the people using demographic, geographic, and psychographic categories.  Discuss ways the event could have been promoted in order to get more people to attend. Discuss these options with students linking the target market with the promotional strategies. 
5.
Have students take notes on promotion and the promotional mix using the Introduction to Promotion PowerPoint.  Try to use real examples when discussing with the class.
6.  
Using the introduction activity described in #4 – Mental Set, discuss the market positions for each event.  Have each student write their event on the board.  Students will work in pairs to identify 10 events from the list and describe the market position of each event.  Discuss results with the students.
7.  
Have students use magazines, the Internet and newspapers to locate five advertisements for sports and/or entertainment products.  They should cut, copy or print out the ads and label each with where the ad was found and when it was published.  

Next, students should analyze each ad by determining which method was used to segment the market and what elements of the ad (copy, headline, illustration, or publication) support their opinion.  They should be specific in their analysis and strive to find examples of each segmentation method discussed in class.

•
LESSON 2: IMPLEMENTING A PROMOTIONAL PLAN

1.
Review Essential Questions. Post Essential Questions in the classroom. 
(
What makes a promotional plan effective? 
(
Why do companies choose to sponsor sports and entertainment events?

.


2.
Have students make a list of the elements of the promotional mix from the previous lesson.  Review the concepts with them.  Introduce them to the new lesson by stating that combining the elements together must be planned and targeted toward a specific target market.
3. 
Show the PowerPoint Implementing a Promotional Plan that discusses more in depth the things to consider while planning a promotional campaign.  Have students take notes and be sure to include your own examples in your discussion.
4. 
Introduce students to the Promotional Campaign Project (with Rubric) for a Sport or Entertainment Event at your school.  Group students into pairs for this project.  
•
ATTACHMENTS FOR LESSON PLANS

(
Introduction to Promotion PowerPoint
(
Implementing a Promotional Plan PowerPoint
(
Promotional Campaign Project Instructions with Rubric
•
NOTES & REFLECTION: 

You may want to add pictures you find on the Internet, advertising pieces found around your home, or from your local advisory committee members to use for demonstration purposes during this unit.
For the project, you may want to talk to your school’s coaches and assign each group the same sport and/or event rather than having them choose.  You may even have one of the coaches come in as a guest speaker for this unit and then to actually hear their campaign ideas.  

If there is a local business, recreational park, or entertainment business that will partner with your class, it may be a good idea to adjust the project to their company so the students can work with an outside company.
You may use the collages for a bulletin board to promote the class in your hallways.

The project can easily be turned into the DECA event called Advertising Campaign.
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Web Resources:
•
www.adage.com
•
http://www.tutor2u.net/business/marketing/promotion_mix.asp
Materials & Equipment: 
(
Magazines
(
Construction paper
(
Scissors
(
Glue
(
Computers with Internet
(
Projector
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	X
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	
	Website
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