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Career, Technical, & Agricultural Education







PATHWAY:  
Sports and Entertainment Marketing
COURSE:  

Advanced Sports and Entertainment Marketing
UNIT 9.2: 

Economic Impact of Sports and Entertainment Marketing
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Annotation: 
Big sports corporations, such as Bass Pro Shop, Cabela’s, and NASCAR flourish in many areas throughout the country. This unit allows students to explore how the construction of large tourist attractions such as these affects local economies. Students will discuss both the positives and negatives of bringing big business to cities. They will also analyze a state to determine the best location for a NASCAR racetrack and how the construction of the track will affect the state’s economy.

Grade(s):  

	X
	9th

	X
	10th

	X
	11th

	X
	12th


Time:  
Five 50-minute class periods
Author: 
Dallas Duncan
Students with Disabilities:
For students with disabilities, the instructor should refer to the student's IEP to be sure that the accommodations specified are being provided appropriately. Instructors should also familiarize themselves with the provisions of Behavior Intervention Plans that may be part of a student's IEP. Frequent consultation with a student's special education instructor will be beneficial in providing appropriate differentiation. Many students (both with and without disabilities) who struggle with reading may benefit from the use of text reading software or other technological aids to provide access to printed materials. Many of these are available at little or no cost on the internet.
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GPS Focus Standards: 
MKT-SEM-5. 
Students will interpret the elements of the selling process as they relate to sports and entertainment marketing. 
a. Identify various sales methodologies used in sports and entertainment marketing (i.e. personal selling, TV, radio, newspaper, web, telemarketing, etc.). 

b. Explain strategies for attracting secondary sales (i.e. advance ticket sales and other strategies for getting highly sought tickets). 

d. Evaluate the impact of competition as it applies to a profitable event. 

e. Explain sales activities used to generate profit at an event (i.e. memorabilia, sponsorships, media guides, and advertisement space). 

f. Identify the various methods of ticket processing (i.e. telephone orders, internet orders, will call windows, comp tickets, etc.) 

MKT-SEM-7. 
Students will examine the elements of risk associated with the industry of sports and entertainment marketing. 
a. Define risk. 

b. Describe the categories of risk. 

c. Analyze the four strategies for risk management. 

d. Explain the need for sport/event insurance.

MKT-SEM-12. 
Students will compose a sports and entertainment marketing plan. 

a. Determine the components of a sports or entertainment marketing plan. 

b. Explain the role of promotion in a sports or entertainment marketing plan. 

c. Explain the role of sponsorship in a sports or entertainment marketing plan. 

d. Develop a sports or entertainment marketing plan. 

MKT-ASEM-9. 
Students will examine the role of sales promotion and advertising as promotional tools in sports and entertainment marketing. 
a. Investigate the use of product placement. 

b. Discuss the relevance of the elements of promotion in the sports and entertainment industry. 

c. Develop a promotional plan for sports and entertainment events. 

d. Develop a direct mail offer for sports and entertainment products and events. 

e. Explain the benefits of sponsorship to the sponsor and discuss endorsements and their restrictions. 

f. Choose appropriate media vehicles for a sport/event (i.e. specific print advertising, radio station, TV, etc.) 

g. Identify “out-of-the-box” sales promotion ideas for sports and entertainment events. 

h. Create and issue a script for game day promotions. 

i. Describe the use of venue signage and select appropriate signage for a sports and entertainment event. 

j. Design sport/event logo, program, and tickets. 

GPS Academic Standards:
SSEF3 
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties. 
a. Give examples of how individuals and businesses specialize. 

b. Explain that both parties gain as a result of voluntary, non-fraudulent exchange. 
SSEF6 
The student will explain how productivity, economic growth, and future standards of living are influenced by investment in factories, machinery, new technology, and the health, education, and training of people. 
a. Define productivity as the relationship of inputs to outputs. 

b. Give illustrations of investment in equipment and technology and explain their relationship to economic growth. 

c. Give examples of how investment in education can lead to a higher standard of living. 
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Enduring Understandings: 
NASCAR is no longer just a bunch of cars being driven at breakneck speeds around an oval track. Now it is a multi-million dollar corporation capable of bringing jobs and tourism to cities in North America. However, because NASCAR is no longer directed by fans so much as it is by the corporation’s leaders, races that were always in the lineup are being moved elsewhere to bring in more money.
Essential Questions: 
· How do big companies such as NASCAR, Bass Pro Shop, and Cabela’s make their money?
· What effects has the recession had on these companies?

· What economic benefits could a NASCAR racetrack provide to a city or region?

· Are there any negative effects a NASCAR racetrack could have on a city or region?

Knowledge from this Unit:  
Students will be able to:
· Describe the economic impact of big sports and entertainment marketing businesses
· Explain the differences between corporations and local businesses
· Discuss ways in which companies create revenue
Skills from this Unit:  
Students will be able to:

· Analyze United States Census data

· Create an economic impact study
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Assessment Method Type: 
	
	Pre-test

	
	Objective assessment - multiple-choice, true- false, etc.

	
	__ Quizzes/Tests

__ Unit test

	X
	Group project

	
	Individual project

	
	Self-assessment - May include practice quizzes, games, simulations, checklists, etc.

	
	__ Self-check rubrics   

__ Self-check during writing/planning process

__ Journal reflections on concepts, personal experiences and impact on one’s life

__ Reflect on evaluations of work from teachers, business partners, and competition judges

__ Academic prompts

__ Practice quizzes/tests

	
	Subjective assessment/Informal observations

	
	__ Essay tests

__ Observe students working with partners

__ Observe students role playing

	
	Peer-assessment  

	
	__ Peer editing & commentary of products/projects/presentations using rubrics

__ Peer editing and/or critiquing

	X
	Dialogue and Discussion

	
	__ Student/teacher conferences
__ Partner and small group discussions

_X_ Whole group discussions
__ Interaction with/feedback from community members/speakers and business partners

	
	Constructed Responses

	
	__ Chart good reading/writing/listening/speaking habits

__ Application of skills to real-life situations/scenarios

	
	Post-test


Assessment Attachments and / or Directions: 
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•
LESSON 1:  INTRODUCTION TO ECONOMIC IMPACT

1.
Identify the standards. Post standards in the classroom.
MKT-SEM-5. 
Students will interpret the elements of the selling process as they relate to sports and entertainment marketing. 
a. Identify various sales methodologies used in sports and entertainment marketing (i.e. personal selling, TV, radio, newspaper, web, telemarketing, etc.). 

b. Explain strategies for attracting secondary sales (i.e. advance ticket sales and other strategies for getting highly sought tickets). 

d. Evaluate the impact of competition as it applies to a profitable event. 

e. Explain sales activities used to generate profit at an event (i.e. memorabilia, sponsorships, media guides, and advertisement space). 

f. Identify the various methods of ticket processing (i.e. telephone orders, internet orders, will call windows, comp tickets, etc.) 
MKT-SEM-7. 
Students will examine the elements of risk associated with the industry of sports and entertainment marketing. 
a. Define risk. 

b. Describe the categories of risk. 

c. Analyze the four strategies for risk management. 

d. Explain the need for sport/event insurance.
MKT-SEM-12. 
Students will compose a sports and entertainment marketing plan. 

a. Determine the components of a sports or entertainment marketing plan. 

b. Explain the role of promotion in a sports or entertainment marketing plan. 

c. Explain the role of sponsorship in a sports or entertainment marketing plan. 

d. Develop a sports or entertainment marketing plan. 
MKT-ASEM-9. 
Students will examine the role of sales promotion and advertising as promotional tools in sports and entertainment marketing. 
a. Investigate the use of product placement. 

b. Discuss the relevance of the elements of promotion in the sports and entertainment industry. 

c. Develop a promotional plan for sports and entertainment events. 

d. Develop a direct mail offer for sports and entertainment products and events. 

e. Explain the benefits of sponsorship to the sponsor and discuss endorsements and their restrictions. 

f. Choose appropriate media vehicles for a sport/event (i.e. specific print advertising, radio station, TV, etc.) 

g. Identify “out-of-the-box” sales promotion ideas for sports and entertainment events. 

h. Create and issue a script for game day promotions. 

i. Describe the use of venue signage and select appropriate signage for a sports and entertainment event. 

j. Design sport/event logo, program, and tickets. 

SSEF3 
The student will explain how specialization and voluntary exchange between buyers and sellers increase the satisfaction of both parties. 
a. Give examples of how individuals and businesses specialize. 

b. Explain that both parties gain as a result of voluntary, non-fraudulent exchange. 

SSEF6 
The student will explain how productivity, economic growth, and future standards of living are influenced by investment in factories, machinery, new technology, and the health, education, and training of people. 
a. Define productivity as the relationship of inputs to outputs. 

b. Give illustrations of investment in equipment and technology and explain their relationship to economic growth. 

c. Give examples of how investment in education can lead to a higher standard of living. 

2.
Review Essential Questions. Post Essential Questions in the classroom.

· How do big companies such as NASCAR, Bass Pro Shop, and Cabela’s make their money?

· What effects has the recession had on these companies?

· What economic benefits could a NASCAR racetrack provide to a city or region?

· Are there any negative effects a NASCAR racetrack could have on a city or region?

3.
Identify the unit vocabulary. Vocabulary may be posted on a word wall.
	Advertising
	Employment Rate 
	Progress 
	Sponsorship 

	Census 
	Mock-Up
	Public Relations 
	Taxes 

	Corporation 
	NASCAR 
	Recession 
	Tourism

	Development 
	Patrons 
	Revenue 
	

	Economic Impact 
	Pollution 
	Sales Pitch 
	


4.
Class Starter
· Give students a copy of the NASCAR – Life in the Fast Lane class starter.

· Have students take turns reading paragraphs from the class starter out loud.

· Give students time to complete the review questions and math connection.

· Discuss the implications of Atlanta’s lost race.

· Ask students, “Do you think moving a race was a good idea or a bad idea?”

· Have you heard any publicity about the race that’s left in Atlanta over Labor Day weekend?

· If you lived in or near Atlanta, how do you think this would affect local businesses?

•
LESSON 2:  MARKETING BIG BUSINESS

1.
Review Essential Questions. Post Essential Questions in the classroom.
· How do big companies such as NASCAR, Bass Pro Shop, and Cabela’s make their money?

· What effects has the recession had on these companies?

2.
Lead a discussion about the differences between corporations and local businesses.

· Ask students, “What are some examples of corporations?”
· What are some examples of local businesses?

· What makes a corporation different from a local business?

· If a large corporation were to build a store, manufacturing facility, or tourist attraction in your city, how would that affect your local economy?

· Think back to the past two years. What effects has the recession had on local businesses and chains?
3.
Magazine Activity
· Have students bring in copies of magazines or newspapers, either local or national.
· Instruct students to go through the magazines and count how many advertisements there are for locally owned businesses and large chains.
· For specific products, such as makeup or toys, have students write down where these products can be found and whether these places are local businesses or corporations.
· Lead a discussion about the magazine analysis.
· Ask students, “What type of advertisement did you find occurred most – local businesses, corporations, or products?”
· How do these businesses make their money?
· Do you think advertising is expensive or affordable?
· How important do you think it is for companies to advertise?
· Has advertising gone down since the recession began?
4.
Sponsorship Activity
· Bring examples of NASCAR model cars and Bass Pro Shop and Cabela's catalogs to class. Ask students to bring examples as well.
· Split the class into groups of three or four and give each group one catalog or one model car.
· Have the groups examine the items and list all the different places businesses can advertise on a car or in a catalog. Also have them list the different sponsors and advertisers.
· For groups with a catalog, have students discuss why they think certain brands are sold by the companies and others are not. They should list the top three brands sold in the catalog.
· After the groups are done analyzing their item, have them present their findings to the class.
· Lead a discussion about the activity.
· Ask students, "Were any sponsors on more than one car?"
· Why do you think a sponsor might advertise on more than one car?
· Did the Bass Pro Shop and Cabela's catalogs sell any of the same brands?
· Were there any competing sponsors -- i.e. two different auto parts companies -- on the same catalog or car?
· Do you think it's a good idea to advertise competing brands or companies in the same venue?
•
LESSON 3:  ECONOMIC IMPACT OF NASCAR

1.
Review Essential Questions. Post Essential Questions in the classroom.
· What economic benefits could a NASCAR racetrack provide to a city or region?

· Are there any negative effects a NASCAR racetrack could have on a city or region?

2.
History of NASCAR

· Show students the Speeding through the Years PowerPoint presentation.

· Foster discussions as you go through the PowerPoint.

· Note: These questions are also on the notes for each PowerPoint slide.

· Ask students “Are you fans of NASCAR? Why or why not?”

· What stereotypes are associated with NASCAR?

· Why do you think these stereotypes exist?

· What role has the media played in marketing these stereotypes?

· Many NASCAR drivers have large fan bases. Why do you think some have more fans than others?

· How can owners and officials of individual racetracks market the tracks and differentiate themselves to fans?

· Think about TV commercials you’ve seen involving NASCAR. What products are these commercials trying to sell?

· How can being on TV increase the market power of a corporation such as NASCAR?

· Why is it important for sports to have “official” products?

· How do marketing products and companies as “official” sponsors affect the companies’ revenue?

· What are some ways a racetrack could create revenue, other than by hosting races?

· How can the possibility for wrecks and injuries affect the way fans see NASCAR races?

· Why do you think race attendance began to decrease?

3.
Lead a discussion about why a city would want a NASCAR racetrack.

· Ask students, “Why might a city or region want a racetrack?”

· Do you think people in your city would pay to go to races?

· How would local businesses be affected by a racetrack?

· How would local tourism be affected?

4.
NASCAR Map Activity

· Split the class into small groups and have them open the NASCAR Track Map website and choose one racetrack to research.

· Instruct students to create a PowerPoint presentation including the following:

· Events hosted at the racetrack

· Amount of money raised

· Employment opportunities

· How the local economy is affected

· Once all the PowerPoint presentations are created, allow each group to present.
•
ATTACHMENTS FOR LESSON PLANS

NASCAR – Life in the Fast Lane
Speeding through the Years

NASCAR Track Map
Economic Impact Study Guide
Economic Impact Study Template
•
NOTES & REFLECTION: 
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Culminating Unit Performance Task Title: 
Economic Impact Study
Culminating Unit Performance Task Description/Directions/Differentiated Instruction: 
Assign students small groups to work in. Have each group pick a different state to research the economic impact of NASCAR in. Groups should pretend they are part of a NASCAR marketing group pitching the idea for a new racetrack to a city council. Instruct the class to be creative in their presentation, which should answer the following questions:

· Is there already a racetrack in this state?
·  If so, where and how many races are there?

·  How much revenue does the existing track generate?

·  How does the track raise its money?

· Where would be the best location for a racetrack?
· Why was this location chosen?

· What is the population of this location?

· What local businesses could be affected by the construction of a racetrack?

· How does this track plan to make money?

· What risks must be considered for a racetrack to be built?
The groups should complete the Economic Impact Study Guide and Economic Impact Study Template. Both of these should be turned in when they give their presentations.
Attachments for Culminating Performance Task: 
Economic Impact Study Guide
Economic Impact Study Template
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Web Resources:
http://maps.google.com/maps/ms?hl=en&ie=UTF8&msa=0&msid=107170752371808026990.00048ece14efc3d4f2cf4&t=h&z=5&iwloc=A
Materials & Equipment: 
21st Century Technology Used: 
	X
	Slide Show Software
	
	Graphing Software
	
	Audio File(s)

	
	Interactive Whiteboard
	
	Calculator
	
	Graphic Organizer

	
	Student Response System
	
	Desktop Publishing 
	
	Image File(s)

	
	Web Design Software
	
	Blog
	
	Video

	
	Animation Software
	
	Wiki
	
	Electronic Game or Puzzle Maker

	
	Email
	X
	Website
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