The Global Marketplace

Test

True or False.  Circle a “T” for true or an “F” for false for the following statements.

T   F   1.  Because of globalization, consumers and businesses now have access to the very best products from many different countries.
T   F   2.  Because of North American Free Trade Agreement (NAFTA), countries in the last several decades have taken increasing steps to promote global trade.
T   F   3.  There are several stages through which a firm may go as it becomes increasingly involved across borders.
T   F   4.  An example of a truly domestic company is Coca Cola.
T   F   5.  Culture is defined as "A learned, shared, compelling, interrelated set of orientations for members of society."
T   F   6.  Culture is genetically based.

T   F   7. The tendency for Japanese business people to bow when meeting each other and the tendency of lower level Japanese employees to show great deference to their superiors are both manifestations of a strong emphasis on respect.  

T   F   8.  Many cultures observe significantly less levels of formality than that typical in the U.S.
T   F  9. All economic systems require answers to basic questions, such as: what to produce, how to produce it, and who gets what is produced.
T   F  10.  All countries answer the 3 economic questions the exact same.

Fill in the Blank. Complete the sentences by filling in the blanks with the correct terms. There is no word bank.

11. Increasingly rapid technology lifecycles also increases the ____________among countries as to who can produce the newest in technology.
12. As the firm begins to export more, it enters the ________ stage, where little effort is made to market the product abroad, although an increasing number of foreign orders are filled.
13. _______________ advantage, which suggests trade between countries is beneficial because these countries differ in their relative economic strengths—some have more advanced technology and some have lower costs.
14. The International ________________  ___________  ____________ suggests that countries will differ in their timing of the demand for various products.
15. Within the __________________ tradition, the dog is considered a "dirty" animal, so portraying it as "man’s best friend" in an advertisement is counter-productive.
16. _________________, seen as a reflection of the quality of the "real" product, is considerably more important in Asia than in the U.S.
17. ______________ negotiators tend to observe long silent pauses as a speaker’s point is considered.
18. An __________________  ______________ is a particular set of social institutions which deals with the production, distribution and consumption of goods and services in a particular society.
19. While ______________ (having new and improved products, for example) is considered a good thing in the U.S., many Japanese parents are concerned that the "wa-pro" leaves their children unable to write the traditional Japanese pictographs.
20. While Americans may attribute success to hard work or skill, it may be attributed to ______________ or connections in other cultures.
