Marketing Research events, 2008

*Choose one of the following Marketing Industries to conduct you research in.

Business and Financial Services Marketing: Business services include services to businesses on a  fee or contract basis (advertising agencies, display services, marketing research and consulting firms) or providing services to consumers (photographic studios, pet care centers, rental businesses).The emphasis is on marketing activities involved in such enterprises, not the development of manual or procedural skills required to perform a particular task or service.(Includes performing advertising and merchandise display functions as part of the operation of any enterprise.)Financial services include marketing functions and tasks in financial institutions such as commercial banks, savings and loan associations, credit agencies, credit unions, consumer-finance companies, collection agencies, credit departments of business enterprises.

General Marketing: Marketing and management functions that can be applied broadly in any marketing environment. (This includes marketing skills in any establishment not mentioned in the other four categories.)

Hospitality and Recreation Marketing: Hospitality and recreation marketing includes marketing and management functions in a business primarily engaged in satisfying the desire to make productive or enjoyable use of leisure time. The hospitality industry includes lodging services and related convention services, and food and beverage services (including restaurants and catering services). Recreation includes products and services related to entertainment, sports, hobbies and cultural activities. (Includes hotels/motels, restaurants, sporting goods stores, pro shops, hobby stores, museum gift shops).
Retail Marketing: Retail marketing includes marketing tasks resulting in the sale of goods from a retail environment merchandise line. (This includes, but is not limited to, department stores, variety stores, supermarkets, convenience-food stores, bakeries, meat markets, clothing and accessory stores, specialty accessory stores, shoe stores, jewelry stores, appliance stores, floral stores, hardware stores, office products stores, furniture stores, fabric stores, toy stores.)

2008 Topic

The 2008 topic for each occupational category is the development of a green marketing campaign to improve the business’s/organization’s practices. Participants will choose a business/organization and analyze its operations to identify one to three ways in which the business/organization can improve its environmental impact. Environmental issues should be balanced with primary customer preferences. Research will be both primary and secondary. Participants will then make recommendations for a green marketing campaign for the business/organization.

The following definitions relate specifically to this year’s topic:

According to the American Marketing Association, green marketing is the marketing of products that are presumed to be environmentally safe. Thus, green marketing incorporates a broad range of activities, including (but not limited to) product modification, packaging changes, and/or advertising modifications. Similar terms used are environmental marketing and ecological marketing.

Secondary data/research includes statistics and other information that are already available from such sources as government agencies, businesses and universities. To save time and money, marketing researchers use secondary sources as much as they can. Primary data are data that must be obtained through direct research. The chief techniques for gathering primary data include mail questionnaires, interviews, focus groups, retail store shelf audits, use of electronic scanners at retail checkout counters, direct observation in stores, and customer surveys. (Adapted from Worldbook Encyclopedia 2007)

You and a partner will be creating a green marketing campaign for a business/organization based on an analysis of the environmental aspects of the business’s products and service and a comparison of the findings with customer preferences. 

Your group must:

· Select an actual local business operation the business may be an independent unit or a single unit of a chain. If using a single unit of a chain, you must assume that the business you select does have the authority to make local decisions.
· Analyze products/services and procedures currently offered by the business to determine their environmental impact 
· Identify one to three areas to improve and determine green alternative.

· Analyze customer preferences in the areas identified.

· Compare the suggested improvements to consumer preferences.

· Develop a green marketing campaign to meet customer needs with environmentally friendly products, procedures, equipment and supplies 
· Present the campaign to the business ’s/organization ’s owner/manager in a role-playing situation
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