Impact of E-Marketing

Quiz

Directions:  Circle either T  or  F  for the following statements.

1. Internet marketing (or e-marketing) is the practice of using all facets of internet advertising to generate a response from your audience.   T or F

2. Internet marketing methods includes only search engine marketing.  T or F

3. In 2006, North American advertisers spent US $9.4 billion on search engine marketing, a 62% increase over the prior year.  T or F

4. Display Advertising is taking picture of a store display and putting it on the Internet. T or F
5. Researchers estimate that US firms alone spent $400 million on e-mail marketing in 2006. T or F

6. Affiliate marketing is a method of promoting web businesses (merchants/advertisers) in which an affiliate (publisher) is rewarded for every visitor, subscriber, customer, and/or sale provided through his/her efforts. T or F

7. One of the most ineffective implementations of interactive advertising is called Viral marketing. T or F

8. An advantage of e-marketing is a reduced need for a sales force.        T or F

9. A limitation of e-marketing is that slow Internet connections can cause difficulties for web surfers.  T  or F

10. The Internet has had no effect on other industries.  T  or  F
Impact of E-Marketing

Quiz Key

Directions:  Circle either T  or  F  for the following statements.

1. Internet marketing (or e-marketing) is the practice of using all facets of internet advertising to generate a response from your audience.   True
2. Internet marketing methods includes only search engine marketing.  False
3. In 2006, North American advertisers spent US $9.4 billion on search engine marketing, a 62% increase over the prior year.  True
4. Display Advertising is taking picture of a store display and putting it on the Internet. False
5. Researchers estimate that US firms alone spent $400 million on e-mail marketing in 2006. True
6. Affiliate marketing is a method of promoting web businesses (merchants/advertisers) in which an affiliate (publisher) is rewarded for every visitor, subscriber, customer, and/or sale provided through his/her efforts. True
7. One of the most ineffective implementations of interactive advertising is called Viral marketing. False
8. An advantage of e-marketing is a reduced need for a sales force.    True
9. A limitation of e-marketing is slow Internet connections can cause difficulties for web surfers.  True
10. The Internet has had no effect on other industries.  False
