The History & Development of E-marketing

Time Line Creation Activity

HISTORY OF INTERNET MARKETING
Spending on Internet advertising in 1996 totaled $301 million in the U.S. While significant compared to the zero dollars spent in 1994, the figure paled in comparison to the $175 billion spent on traditional advertising as a whole that year. As the number of Internet surfers continued to rise, however, interest in the Internet as a mass-media vehicle increased. Online advertising grew to an industry worth nearly $1 billion in 1997. The Internet became increasingly popular in the late 1990s, and the viability of the Internet as a marketing medium emerged as more than mere speculation. Millions of surfers logged on to the Web each day, and many businesses were determined to reach this new audience. Web sites emerged for companies in nearly every industry, ranging from household cleaning products and cosmetics to electronics and automobiles. At the same time, many firms realized that simply creating a Web site wasn't enough to create a solid Internet presence; they also needed to drive traffic either to their sites or to their specific advertisements.

From the late 1990’s, many developments to take E-Marketing to new heights have taken place. In this assignment you will research those developments and create a time line to highlight them. Use the two time line creator links to complete your assignment after you have completed your research.
Instructions:

· Research your topic – “History of Internet Marketing.” Use any facts you feel have been influential developments beginning in the 1990’s.

· Create a Time Line – There are several time line creator websites available for you to complete this step. Refer to the following links:

· http://teachers.teach-nology.com/web_tools/materials/timelines/
· http://chnm.gmu.edu/tools/timelines/
· http://www.readwritethink.org/materials/timeline/index.html
Grading:  Refer to the rubric to make sure you have all the essential facts.

Happy Surfing!
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Documentation of Events 
At least six (10) significant events are present. This includes date and description.
At least five (9) significant events are present. This includes date and description.
At least three (8) significant events are present. This includes date and description.
Less than three (8) significant events are present. This includes date and description.
____
Accuracy
All dates indicated on timeline are correct and are sequenced in the proper order.
At least 1 of the dates or sequences is not in the proper order.
At least 2 of the dates or sequences are not in the proper order. 
At least 3 of the dates or sequences are not in the proper order. 
____
Requirements
Goes beyond the requirements of the timeline.
Meets the requirements of the timeline.
Does not meet the requirements of the timeline.
4
____
Legibility
Legible handwriting, typing, or printing.
Marginally legible handwriting, typing, or printing.
Writing is not legible in places.
Writing is not legible.
____
 

 

 

 

Total---->
____


	 

Teacher Comments:


