I. Introduction

Title of Lesson:  3-2-1 Take Off

Subject: E-marketing

Topic: Advertising Campaign

Grade Level: 9 - 12

Duration: 180 minutes

Author: Jason Stamper

Summary: In this lesson students will create advertising campaign for the launch of an original webpage. Students will consider various forms of advertisements as well as the brand of the product and service they will offer.

II. Standards and Elements

EM-7. Students will plan an ad campaign for a website launch. 
a. Outline the purpose of the website. 

b. Recognize the value of branding. 

c. Decide the best use of media for promoting a new website 
launch (TV/radio/print/direct). 

d. Define and evaluate sticky content and dynamic content 
and the value each provides to E-marketers. 

e. Discuss the use of online contests to promote a website. 

f. Evaluate the use of banner ads. 

III. Understanding and Goals

At the end of this lesson students will be able to demonstrate the ability to write an advertising campaign in general, but more specifically for a website or web based product or service.  Students will also be able to identify the advantages and disadvantages of advertising for a web based product or service.

Balanced Assessment-Assessments for Learning

Students are to complete the following project and be evaluated using the attached rubric:

Students are to be graded according to the criteria in the below rubric.
	Criteria
	Excellent

18-20
	Good

16-17
	Average

14-15
	Below Average

11-13
	Poor

1-10
	No Evidence

0

	Product/Service  description and campaign theme
	
	
	
	
	
	

	Target market
	
	
	
	
	
	

	Media
	
	
	
	
	
	

	Promotional calendar
	
	
	
	
	
	

	Budget
	
	
	
	
	
	


Sequence of Instruction and Learning

1. Teacher should introduce the lesson by defining branding and talk about the power of branding in the marketplace.  Refer to the following website for an in-depth look at branding and it’s power in the marketplace.

      http://www.icbs.com/brand.htm 

2. Teacher should then define and discuss sticky content, web banners and other forms of advertisements and ploys that attract people to websites. http://en.wikipedia.org/wiki/Sticky_content is a very helpful resource.

3. Teacher should then discuss the parts of the advertising campaign and the difference between an advertising campaign for a web based product or service versus a traditional product or service.

4. After the teacher has introduced the lesson and provided the students with the above background and foundational information, they should introduce the attached project and follow the directions included.  An assessment tool is included as well.

III. Additional Elements

The following website provides an in-depth look at branding and it’s power in the marketplace:
http://www.icbs.com/brand.htm 

The following websites provide examples of sticky content and dynamic content:
http://www.stickycontent.co.uk/ 

http://en.wikipedia.org/wiki/Sticky_content 

http://www.findsticky.com/ 

http://www.freesticky.com/stickyweb/ 

