CHANNELS OF DISTRIBUTION – E-MARKETING

Instructions:  Use the internet search engines and these web-sites: www.marketingteacher.com  http://www.ecommerce-guide.com/resources/  http://www.davechaffey.com/ http://onlinebusiness.about.com/?terms=electronic+commerce 

http://marketing.about.com/  to answer the questions below.  Answer each question fully and in complete sentences.  Answer on a separate piece of paper.

1. What is a channel of distribution?

2. What are the channels of distribution for E-marketing?

3. How do the channels of distribution for E-marketing differ from traditional marketing?

4. What are the advantages of purchasing goods online?

5. What are the disadvantages of purchasing goods online?

6. What is the difference between a direct and an indirect channel of distribution?

1) Give 2 examples of direct distribution in E-marketing

2) Give 2 examples of indirect distribution in E-marketing

7. What is a cybermediary?  

1) Give 5 examples of different types of cybermediaries.

8. How do E-commerce sites process orders?

9. Where can E-commerce sites get order processing software?

10. Evaluate the following order processing software: (On forms provided)

1) Fortune3 E-Commerce Shopping Cart Wizard

2) ASP.NET Shopping Cart Source Code

3) NetStores E-commerce Shopping Cart for Dreamweaver

4) Interspire Shopping Cart

5) Zencart

6) OSCommerce

11. How are traditional retailers disenfranchised when companies adopt business to consumer (B2C) distribution models?

12. Do you think that manufacturers could lose business by making this choice? Why or why not?

13. Do you think that this choice could end up hurting our economy?  Why or why not?

14. Do you think that the manufacturers will serve the end-user as well as the retailer would have?  Why or why not?

15. What can retailers do to combat this disenfranchisement?

