Demographic Segmentation

Test

Use information presented to your through the Power Point Presentation and through your Internet research activities to answer each of the following questions. You must use complete sentence and paragraph form to answer each question. Your answers will be graded based on how many details you include from the presentation.

1. Define the term “Market Segmentation”.

2. What are the four types of marketing segmentation?

3. What are the benefits to a business that segments the market?

4. Define the term “Demographic Segmentation” and discuss the major variables used in this type of segmentation.

5. Define “psychographic segmentation” and discuss the types of businesses that have been created because of this type of segmentation.

6. Discuss the main psychographic segmentation variables and what products are marketed based on each of these variables.
7. Explain briefly how demographic segmentation data is different from psychographic segmentation data.

8. List sources for demographic segmentation data and what type of data can be found in each source.

