Kids, Kitchens and Kittens
PURPOSE:

· to determine the mix of products and services for several types of businesses

· to explore the factors influencing the choice of products and services to offer in a business located in the participant’s community

MATERIALS:

· “Products and Services” sheet (1 per group)

· “Marketing Matrix” (1 per participant)

TIME:


60-90 minutes

PROCEDURE:

1. Ask participants to imagine looking through the telephone book in their community and seeing three businesses listed: Kids Rule Daycare is located on the edge of town, Mike’s Kitchen Remodel is a home-based business, and It’s a Cat’s Life is located in a downtown storefront. Ask the participants to close their eyes for about a minute and visualize the products and services each business offers. Then allow the participants 2-3 minutes to individually list products and services they imagined for each business.

2. Divide the class into groups of 3-6 members each. Give each group a copy of the “Products and Services” sheet and 10-15 minutes to develop a common list of products and services for each business. Each group should give a reason for or function of each product or service listed.

3. Assign a business to each group. (More than one group can be assigned to a given business.) Each group should prepare a presentation detailing the products and services of their assigned business including a sample advertisement such as a TV commercial, radio commercial, or jingle. This presentation should convey to the class a list of all the products and services offered by that business.

4. Hand out the "Marketing Matrix." Each group should take turns making its presentation. After each presentation, participants from the other groups (in the role of customers) should ask questions concerning the business’ products and services. Be sure that the following and/or similar questions are asked.

· Why did the group choose specific products and services for the business?

· What community needs did they consider when choosing their products and services?

· How are the products and services they chose based on the concepts of value, quality, and/or convenience?

· Where would you look to find suppliers for the products and services your business is offering? What resources could help you find suppliers?

5. Participants should fill in the products and services offered by each business on the matrix as they are covered in the presentations. The other sections of the matrix will be completed during the marketing section.

6. Each group should give their presentations until all groups have been covered.

REFLECTION:

Allow 10-20 minutes for discussion and debrief, based on questions such as:

· How did you feel justifying the products and services the business was offering?

· To whom will you have to justify the products/services in your personal business?

· What was difficult about this exercise?

PRODUCTS AND SERVICES

For each of the 3 businesses below, list the products and services the business will offer and the reasons for or function of each product or service. If you need more space, use the back of this sheet

	KIDS RULE DAYCARE

	PRODUCTS


	REASON OR FUNCTION



	
	

	SERVICES


	REASON OR FUNCTION


	MIKE’S KITCHEN REMODEL

	PRODUCTS


	REASON OR FUNCTION



	
	

	SERVICES


	REASON OR FUNCTION


	IT’S A CAT’S LIFE

	PRODUCTS


	REASON OR FUNCTION



	
	

	SERVICES


	REASON OR FUNCTION


MARKETING MATRIX

	
	Products/Services
	Pricing
	Distribution/Location
	Promotion

	Kids Rule Daycare

	
	
	
	

	Mike’s Kitchen Remodel

	
	
	
	

	It’s a Cat’s Life
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