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	Entertainment marketing in the 20th & 21st  century has moved fast.

	
	Movies, TV, Public internet, now movies & TV

	
	Early days of TV – 3 Networks

	
	Consumers can choose hundreds of channels now.

	
	Satellite TV

	
	Traditional TV

	
	A company’s part of the total market.

	
	Broadcast networks declining

	
	Digital TV

	
	Digital has greatly increased availability

	
	Analog vs. Digital

HD increasing

	
	Cable – subscription + premium

Western Cable Show in Anaheim, CA
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	Cable allows target marketing

	
	Advertising can be targeted easier

	
	Satellite vs. cable

	
	Advantages of satellite

	
	Disadvantages of satellite

	
	Internet entertainment growing

	
	Examples:

	
	Selling through the internet

	
	Internet marketing new area – many forms – used by many - effective

	
	Live performances still popular – ex.:

	
	Distribution of live performances – small local theaters & clubs up to Broadway & Concerts

	
	Affiliations of TV networks, production studios, related entertainment that produce in-house for the group.
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	Big Media control of most entertainment & news.  One company owned all levels books – TV networks – movie production – news- theme parks (TimeWarner)

	
	Benefit of owning everything

	
	Problems with vertical integration.

	
	Ads or clips for new movies shown before the main movie in theaters or on DVD/Blu Ray discs.

	
	Movie industry in trouble

	
	Trends in the movie business

	
	Current formats to watch movies at home.

	
	Stimulate sales with displays

	
	Formats change a lot – From 16mm to Blu Ray now
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